Xi

DAFTAR TABEL
Tabel 2.1 Penelitian TerdanulU............ccoooiieiiiiiie s 8
Tabel 4.1 USia RESPONUEN........coiiiiiiiiierie it 50
Tabel 4.2 Deskripsi Resoinden berdasarkan Jenis Kelamin..............cccccevvviicivennene, 51
Tabel 4.3 Deskripsi Berdasarkan PeKerjaan............ccocecvevveivereeiieeiie s se e 51
Tabel 4.4 Deskripsi Responden Tingkat Pendidikan............c.ccoovviiiniiniiiiiee, 52
Tabel 4.5 Deskripsi Tingkat Pendidikan Responden...........ccccovvvveiieninininenesinnens 52
Tabel 4.6 Deskripsi Lamanya Menjadi Pelanggan............cccccovevieiieviiieseece e 53
Tabel 4.7 Interpretasi Nilai Rerata/Mean Variabel Penelitian.............ccccccevvevennenee. 53
Tabel 4.8 Deskriptif Variabel Atribut Produk(X1).......ccccooviiiiiiiiiiiiieiiccscis 54
Tabel 4.9 Deskriptif Variabel Manfaat(X2).........c.cceovreiiniiiniieee e 54
Tabel 4.10 Deskriptif Variabel Pemakai (X3).......ccccoveveiiiiiiieiic e 56
Tabel 4.11 Deskriptif Variabel Pesaing (X4).......cccoveieiieiie e 56
Tabel 4.12 Deskriptif Variabel Kategori Produk (X5)........ccccvviiiiiiiiiiiiicene 56
Tabel 4.13 Deskriptif Variabel Harga(X6)..........cccuoviiiieiiiiiiieceee e 58
Tabel 4.14 Deskriptif Variabel Keputusan Pembelian(Y)........cccooeviiviiiiiii i, 58
Tabel 4.15 Uji Validitas Item-item dalam Variabel Penelitian..............ccccccoevevvennne. 59
Tabel 4.16 Uji Relibilitas IHemM-1tem.........ccoov i 61
Tabel 4.17 Nilai Tolerance dan VIF..........ccoooiiieie e 62
Tabel 4.18 Pedektesian NOrMalitas..........ccccviiiirieieieieseie e 65
Tabel 4.19 Analisis Regresi Linier Berganda............ccccoovveiiiiiieeiie e 66

“ANALISIS PENGARUH STRATEGI POSITIONING TERHADAP KEPUTUSAN PEMBELIAN
KONSUMEN DI SARDO SWALAYAN MALANG”
Author: RESKY NOVIA DAUTASARI NPK: K.2012.1.31896



