
viii 
 

   

 

Pengaruh Media Sosial Terhadap Keputusan Berkunjung Dengan Word Of 

Mouth sebagai Variable Intervening Pada Café Sawah Desa Wisata Pujon 

Kidul  
Author: Doris Adi Setyawan NPK: K.2013.5.32570 

DAFTAR ISI 

Halaman 

 

ABSTRAKSI .............................................................................................. i 

SURAT KETERANGAN RISET  ........................................................... ii 

TANDA PERSETUJUAN  ....................................................................... iii 

SURAT PERNYATAAN BEBAS PLAGIAT  ........................................ iv 

CURRICULUM VITAE  .......................................................................... v  

KATA PENGATAR  ................................................................................. vi 

DAFTAR ISI  ............................................................................................. viii 

DAFTAR TABEL ..................................................................................... xi 

DAFTAR GAMBAR  ................................................................................ xii 

BAB 1 PENDAHULUAN 

1. 1 Latar Belakang  ............................................................................. 1 

1. 2 Rumusan Masalah  ........................................................................ 4 

1. 3 Tujuan Penelitian  ......................................................................... 5 

1. 4 Manfaat Penelitian  ....................................................................... 5 

BAB II TINJAUAN PUSTAKA 

2. 1 Penelitian Terdahulu  .................................................................... 7 

2. 2 Tinjauan Teori  .............................................................................. 9 

2.2.1 Pemahaman Tentang Media Sosial ...................................... 9 

2.2.2 Keputusn Pembelian ............................................................ 12 



ix 
 

   

 

Pengaruh Media Sosial Terhadap Keputusan Berkunjung Dengan Word Of 

Mouth sebagai Variable Intervening Pada Café Sawah Desa Wisata Pujon 

Kidul  
Author: Doris Adi Setyawan NPK: K.2013.5.32570 

2.2.3 Keputusan Berkunjung......................................................... 16 

2.2.4 Word of mouth ..................................................................... 17 

2. 3 Kerangka Pikir Penelitian  ............................................................ 21 

2. 4 Hipotesis  ...................................................................................... 21 

BAB III METODE PENELITIAN  

3. 1 Peubah Dan Pengukuran ............................................................... 22 

3. 2 Populasi dan Sampel  .................................................................... 24 

3. 3 Uji Validitas Dan Realibilitas ....................................................... 24 

3. 4 Metode Analisis  ........................................................................... 25 

BAB IV Hasil Penelitian 

4.1 Gambaran Umum Objek Penelitian ................................................ 29 

4.2 Analisis Data Dan Interpretasi ........................................................ 31 

            4.2.1 Uji Validitas Dan Reliabilitas ................................................ 31 

            4.2.2 Analisis Jalur (Path Analysis) ................................................ 34 

4.3 Interprestasi Uji Hipotesis ............................................................... 42 

BAB V KESIMPULAN DAN SARAN 

5.1 Kesimpulan  .................................................................................... 46 

5.2 Saran  ............................................................................................... 47 

DAFTAR PUSTAKA ................................................................................ 49  

SURAT PENETAPAN DOSEN DAN BIMBINGAN SKRIPSI ........... 51 

LAMPIRAN 

LAMPIRAN 1 kuisioner ...................................................................... 54 



x 
 

   

 

Pengaruh Media Sosial Terhadap Keputusan Berkunjung Dengan Word Of 

Mouth sebagai Variable Intervening Pada Café Sawah Desa Wisata Pujon 

Kidul  
Author: Doris Adi Setyawan NPK: K.2013.5.32570 

LAMPIRAN 2 hasil uji validitas dan reliabilitas ................................. 50 

LAMPIRAN 3 hasil regresi ................................................................. 62 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xi 
 

   

 

Pengaruh Media Sosial Terhadap Keputusan Berkunjung Dengan Word Of 

Mouth sebagai Variable Intervening Pada Café Sawah Desa Wisata Pujon 

Kidul  
Author: Doris Adi Setyawan NPK: K.2013.5.32570 

DAFTAR TABEL 

      Halaman 

TABEL 1 Telaah Peneliti Terdahulu  ................................................... 6 

TABEL 2 jenis klamin responden  ........................................................ 29 

TABEL 3 umur responden  ................................................................... 30 

TABEL 4 responden pengguna media sosial  ....................................... 30 

TABEL 5 media social yang di gunakan respoden  .............................. 30 

TABEL 6 pernah atau biasa melihat informasi tentang kafe sawah  .... 31 

TABEL 7 hasil uji validitas .................................................................. 32 

TABEL 8 hasil uji reliabilitas  .............................................................. 34 

TABEL 9 hasil analisis path X terhadap Y  .......................................... 36 

TABEL 10 hasil analisis path X terhadap Z  ........................................ 37 

TABEL 11 hasil analisis path Z terhadap Y ......................................... 38 

TABEL 11 hasil analis path X dan Z terhap Y ..................................... 39  

 

 

 

 

 

 

 

 

 

 



xii 
 

   

 

Pengaruh Media Sosial Terhadap Keputusan Berkunjung Dengan Word Of 

Mouth sebagai Variable Intervening Pada Café Sawah Desa Wisata Pujon 

Kidul  
Author: Doris Adi Setyawan NPK: K.2013.5.32570 

DAFTAR GAMBAR 

 Halaman 

Gambar 1 Penetrasi pengguna internet di Indonesia ............................. 2 

Gambar 2 Proses Pengambilan Keputusan ........................................... 13 

Gambar 3 Kerangka Pikir Penelitian..................................................... 21 

Gambar 4 Diagram Jalur ....................................................................... 27 

Gambar 5 Diagram Jalur ....................................................................... 35 

Gambar 6 Diagram Jalur X terhadap Y................................................. 36 

Gambar 7 Diagram Jalur X terhadap Z ................................................. 37 

Gambar 8 Diagram Jalur Z terhadap Y ................................................. 38 

Gambar 9 Diagram Jalur X dan Z terhadap Y ...................................... 40 

Gambar 10 Diagram Jalur hasil analisis path ........................................ 40 

 

 

 

 

 

 

 

 

 

 

 

 


