
87 

 

 

“PENGARUH BRAND AWARENESS DAN BRAND ASSOCIATION TERHADAP BRAND 
LOYALTY MELALUI PERCEIVED QUALITY PADA PT. JNE MALANG” 

Author: Sherli Kumala Sari NPK: K.2013.5.32458 

 

Daftar Pustaka 

 

Aaker, David A. 1997. Manajemen Ekuitas Merek: Memanfaatkan Nilai dari 

Suatu Merek. Terjemahan Aris Ananda, Jakarta: Spektrum. 

Chou, C. Y. 2005. A Study Of The Relationship Among The Integrated Marketing 

Communication, Tourism Image, Brand Awareness, Satisfaction, Loyalty- 

The Case Study Of Gukeng Huashan Coffe. Thesis. Taiwan: Nanhua 

University. 

Durianto, Sugiarto, dan Sijintak. 2001. Strategi Menaklukkan Pasar Melalui Riset 

Ekuitas Dan Perilaku Merek. Jakarta: PT. Gramedia Pustaka Utama 

Fitriyani. 2010. Pengukuran Tingkat Kesadaran Merek ( Brand Awareess). Solo: 

Universitas Sebelas Maret. 

Ghozali, Imam. 2006. Structural Equation Modeling Metode Alternatif dengan 

Partial Least Square. Semarang: Badan Penerbit UNDIP. 

Hussein, Ananda Sabil. 2015. Penelitian Bisnis dan Manajemen Menggunakan 

Partial Least Square (PLS) dengan smartPLS 3.0. Fakultas Ekonomi dan 

Bisnis. Malang. 

Judith, H. W. dan Richard, E. P. 2002. Measuring Brand Equity: An Evaluation 

Of A Consumer-Based Brand Equity Scale. Journal of Marketing Theory 

and Practice, 10 (1), 46-63. 

Keller, K. L. 1993. Conseptualizing, measuring, and managing customer-based 

brand equity. Journal of Marketing, 57(1), 1-22. 

Kotler, Philip dan Kevin L. Keller. 2009. Manajemen Pemasaran, Terjemahan:  

Bob Sabran. Edisi 13 Jilid 1 dan 2. Jakarta: Erlangga. 

Liao, S. H., Widowati, R. P. A., dan Hu, D. C., 2005. Study of The Relationship 

Between Brand Awareness, Brand Association, Perceived Quality, and 

Brand Loyalty. BAI 2008 International Conference on Business and 

Information, Seoul, South Korea, 07-09 July. 

Maulidiah, F., Suharyono., dan Hidayat, Kadarisman., 2013. Pengaruh Ekuitas 

Merek terhadap Loyalitas Pelanggan. Malang: Universitas Brawijaya. 



88 

 

 

“PENGARUH BRAND AWARENESS DAN BRAND ASSOCIATION TERHADAP BRAND 
LOYALTY MELALUI PERCEIVED QUALITY PADA PT. JNE MALANG” 

Author: Sherli Kumala Sari NPK: K.2013.5.32458 

 

Peng, W. T., 2006., The Relationship Among Brand Awareness, Brand Image And 

Brand Loyalty-An Empirical Study Of Domestic Rice Wine Market. 

Unpublished Master Thesis. Taiwan: National Dong Hwa University. 

Pramudewa, Dian Gamma dan Sutopo. 2015. Analisis Pengaruh Kesadaran Merk, 

Persepsi Kualitas, dan Asosiasi Merk terhadap Loyalitas Pelanggan Sabun 

Cuci Merk So Klin. Undergraduate thesis, Fakultas Ekonomika dan Bisnis. 

Semarang. 

Rangkuti, Freddy. 2004. The Power of Brands: Teknik Mengelola Brand Equity 

dan Strategi Pengembangan Merek. Jakarta: PT. Gramedia Pustaka Umum. 

Ravi, P. Pascale, G. Quester, R. dan Cooksey, W. 2005. Consumer-Based Brand 

Equity: Improving The Measurement – Empirical Evidence, Journal of 

Product and Brand Management, Vol. 14 Iss: 3, pp. 143 – 154. 

Sanjaya, Benny. 2013. Pengaruh Brand Awareness dan Brand Association 

terhadap Brand Loyalty Melalui Perceived Quality Pada Sepatu Merk 

NIKE Di Surabaya. Surabaya. Vol. 2, No. 3.Simamora, Henry. 2000. 

Menajemen Pemasaran Internasional. Cetakan Pertama. Jakarta: Salemba 

Empat. 

Seguro, Waseso. 2008. Pengaruh Persepsi Kualitas Pelayanan Terhadap 

Kepuasan Dan Loyalitas Pelanggan: Suatu Penelitian Pada Penyedia Jasa 

Telepon Selular Di Jawa Barat. Depok. Vol. 13, No. 3. 

Sulaksana, Uyung. 2003. Integrated Market Communications. Yogyakarta: 

Pustaka Pelajar. 

Susanto A. B, dan Himawan, W. 2004. Power Branding, Jakarta: Quantum 

Manajemen dan Bisnis. 

Tanenhaus, M, et al. 2005. Path Modeling Computational Statistic & Data 

Analisys, 48: 159-205.  

Tjiptono, Fandy. 2006. Pemasaran Jasa. Malang: Bayumedia Publishing. 

Umar, Husein. 2003. Riset Pemasaran dan Perilaku Konsumen. Jakarta: 

Gramedia Pustaka Utama. 



89 

 

 

“PENGARUH BRAND AWARENESS DAN BRAND ASSOCIATION TERHADAP BRAND 
LOYALTY MELALUI PERCEIVED QUALITY PADA PT. JNE MALANG” 

Author: Sherli Kumala Sari NPK: K.2013.5.32458 

 

Zeithhaml, Valirie A, Parasuruman, dan Leonard L. Berry. 2000. Service 

Marketing, McGraw-Hill Companies. Singapore. 

  


