
 
 
 

Lampiran 1. Kuesioner Penelitian  

  SKALA UKUR 

A.  BRAND IMAGE  STS TS BS S SS 

1. Tenun Ina Ndao memiliki reputasi (nama baik) merek 

yang tinggi  
     

2. Merek tenun Ina Ndao merupakan merek tenun yang 

familiar bagi anda  
     

3. Anda menyukai tenun Ina Ndao      

 

  SKALA UKUR 

B. POSITIONING STS TS BS S SS 

1. Logo tenun Ina Ndao menarik perhatian anda      

2. Nama merek tenun Ina Ndao mudah diingat      

3. Corak/motif tenun Ina Ndao beraneka ragam      

4. Harga tenun Ina Ndao sesuai dengan kualitas 

tenunannya 
     

5. Tenun Ina Ndao dirancang khusus untuk wanita      

6. Tenun Ina Ndao merupakan toko tenun yang terkenal       

 

  SKALA UKUR 

C. MEDIA SOSIAL STS TS BS S SS 

1. Postingan foto produk dan captions tenun Ina Ndao 

di media sosial  (facebook/instagram/BBM/Line) 

menarik, sehingga menimbulkan ketertarikan bagi 

anda 

     

2. Media sosial (facebook/instagram/BBM/Line) 

mendeskripsikan secara jelas tentang sentra tenun Ina 

Ndao kepada anda 

     

3. Anda memperoleh informasi yang lengkap tentang  

produk tenun Ina Ndao dari media sosial 

(facebook/instagram/BBM/Line) 

     

4. Anda mendapat kemudahan mengakses 

facebook/instagram/BBM/Line tenun Ina Ndao  
     

 

  SKALA UKUR 

C. MINAT BELI STS TS BS S SS 

1. Anda tertarik untuk membeli tenun Ina Ndao      

2. Anda berkeinginan untuk merekomendasikan produk 

tenun Ina Ndao kepada orang lain  
     

3. Tenun Ina Ndao merupakan pilihan utama produk 

tenun bagi anda, dibanding tenun yang lain 
     

4. Anda selalu update informasi terkait tenun Ina Ndao      

 

  



 
 
 

Lampiran 2. Data Hasil Penelitian (data dari excel) 

1. (UJI COBA 30 Responden) 

 

a. Data Hasil Penelitian  

Skor Butir Kuesioner Brand Image (X1) 

 
Responden Butir Pertanyaan Total 

1 2 3 

1 5 4 4 13 

2 4 3 4 11 

3 3 4 4 11 

4 4 4 3 11 

5 5 4 4 13 

6 4 4 5 13 

7 4 4 4 12 

8 4 4 4 12 

9 4 4 5 13 

10 4 4 4 12 

11 4 4 4 12 

12 4 4 4 12 

13 3 3 3 9 

14 4 4 4 12 

15 3 4 4 11 

16 4 4 4 12 

17 3 4 4 11 

18 3 4 4 11 

19 3 3 3 9 

20 4 4 5 13 

21 3 2 3 8 

22 4 4 4 12 

23 3 2 3 8 

24 4 4 4 12 

25 5 5 4 14 

26 4 4 4 12 

27 4 3 4 11 

28 4 3 3 10 

29 5 4 5 14 

30 4 4 4 12 

 

 

 

 

  



 
 
 

b. Data Hasil Penelitian  

Skor Butir Kuesioner Positioning (X2) 

Responden  Butir pertanyaan  Total 

 1 2 3 4 5 6 

1 5 4 5 5 2 4 25 

2 4 3 4 4 1 4 20 

3 3 4 5 4 2 4 22 

4 3 3 4 4 2 4 20 

5 3 4 5 4 1 4 21 

6 4 4 5 4 1 5 23 

7 4 4 5 5 1 4 23 

8 3 4 4 4 2 4 21 

9 4 4 4 4 1 4 21 

10 4 4 4 4 2 4 22 

11 5 5 5 5 2 5 27 

12 3 4 4 4 2 4 21 

13 2 2 2 3 3 2 14 

14 4 3 4 4 4 4 23 

15 4 4 3 4 4 3 22 

16 4 3 4 4 3 4 22 

17 4 4 4 3 3 4 22 

18 3 3 4 4 2 3 19 

19 3 3 4 4 2 3 19 

20 3 3 3 4 2 4 19 

21 3 3 3 3 2 3 17 

22 3 5 4 4 4 3 23 

23 3 3 2 2 2 3 15 

24 4 4 4 4 2 4 22 

25 4 4 5 5 2 4 24 

26 3 3 4 4 4 3 21 

27 3 3 4 4 4 3 21 

28 4 3 3 3 1 3 17 

29 3 4 5 5 4 4 25 

30 4 4 3 4 1 4 2 

 

 

 

 

 

 

  



 
 
 

c. Data Hasil Penelitian  

Skor Butir Kuesioner Media Sosial (X3) 

Responden  Butir Petanyaan Total  

1 2 3 4 

1 5 4 5 5 19 

2 4 4 4 4 16 

3 4 4 3 4 15 

4 3 4 4 4 15 

5 5 5 5 5 20 

6 4 5 4 4 17 

7 5 4 4 3 16 

8 4 3 3 4 14 

9 3 3 4 3 13 

10 3 3 3 3 12 

11 5 5 5 5 20 

12 4 4 4 4 16 

13 3 3 3 3 12 

14 4 3 3 4 14 

15 3 3 3 4 13 

16 4 3 3 4 14 

17 3 4 4 4 15 

18 4 4 4 4 16 

19 3 3 3 3 12 

20 5 4 4 4 17 

21 3 3 3 4 13 

22 4 3 4 4 15 

23 3 4 3 4 14 

24 4 4 4 4 16 

25 4 4 4 4 16 

26 4 4 4 4 16 

27 4 4 4 4 16 

28 4 1 2 5 12 

29 4 4 4 4 16 

30 4 4 5 4 17 

 

 

 

 

 

 

  



 
 
 

d. Data Hasil Penelitian  

Skor Butir Kuesioner Minat Beli (X4) 

Responden  Butir Pertanyaan Total  

1 2 3 4 

1 5 5 5 5 20 

2 4 4 3 4 15 

3 4 4 2 3 13 

4 4 4 4 3 15 

5 5 5 5 5 20 

6 5 4 5 4 18 

7 4 4 5 3 16 

8 4 4 4 4 16 

9 5 5 3 3 16 

10 4 4 4 3 15 

11 5 5 5 5 20 

12 4 4 5 3 16 

13 2 3 3 3 11 

14 4 4 4 4 16 

15 3 3 3 3 12 

16 4 3 3 3 13 

17 4 3 3 4 14 

18 4 4 3 3 14 

19 4 3 3 3 13 

20 4 5 5 4 18 

21 4 3 2 2 11 

22 4 5 5 4 18 

23 3 3 3 2 11 

24 4 4 4 4 16 

25 4 5 5 5 19 

26 4 4 4 3 15 

27 3 4 3 3 13 

28 4 4 3 2 13 

29 5 5 5 4 19 

30 5 5 4 4 1 

 

 

 

 

 

 

  



 
 
 

1. Kuesioner Penelitian (85 responden)  

 

a. Data Hasil Penelitian  

Skor Butir Kuesioner Brand Image (X1) 

Responden 

Butir Pertanyaan 

Total 1 2 3 

1 5 4 5 14 

2 5 5 5 15 

3 3 4 5 12 

4 4 4 5 13 

5 4 4 4 12 

6 5 4 5 14 

7 4 3 4 11 

8 5 4 4 13 

9 5 5 5 15 

10 5 4 4 13 

11 4 3 4 11 

12 3 4 4 11 

13 4 4 3 11 

14 5 4 4 13 

15 4 4 5 13 

16 4 4 4 12 

17 4 4 4 12 

18 4 4 5 13 

19 4 4 4 12 

20 4 4 4 12 

21 4 4 4 12 

22 3 3 3 9 

23 4 4 4 12 

24 3 4 4 11 

25 4 4 4 12 

26 3 4 4 11 

27 3 4 4 11 

28 3 3 3 9 

29 4 4 5 13 

30 3 2 3 8 

31 4 4 4 12 

32 3 2 3 8 

33 4 4 4 12 

34 5 5 4 14 



 
 
 

35 4 4 4 12 

36 4 3 4 11 

37 4 3 3 10 

38 5 4 5 14 

39 4 4 4 12 

40 5 4 5 14 

41 5 5 5 15 

42 5 4 4 13 

43 5 4 5 14 

44 4 3 3 10 

45 4 3 4 11 

46 4 3 4 11 

47 4 4 5 13 

48 3 4 3 10 

49 3 3 4 10 

50 5 5 5 15 

51 5 4 5 14 

52 4 4 4 12 

53 4 5 5 14 

54 4 4 4 12 

55 4 4 4 12 

56 4 4 5 13 

57 4 3 4 11 

58 4 3 5 12 

59 2 3 3 8 

60 4 4 3 11 

61 5 5 4 14 

62 3 4 3 10 

63 4 4 4 12 

64 4 4 4 12 

65 5 5 5 15 

66 4 4 4 12 

67 5 5 5 15 

68 3 2 3 8 

69 4 3 3 10 

70 4 4 5 13 

71 3 4 4 11 

72 2 3 3 8 

73 4 4 4 12 

74 4 4 4 12 

75 4 3 3 10 



 
 
 

76 4 4 4 12 

77 4 3 4 11 

78 3 3 4 10 

79 4 4 4 12 

80 3 3 4 10 

81 4 4 4 12 

82 4 5 4 13 

83 4 3 4 11 

84 4 4 4 12 

85 5 5 4 14 

 

 

b. Data Hasil Penelitian  

Skor Butir Kuesioner Positioning (X2) 

 

 

Responden 

Butiran Pertanyaan 

Total 1 2 3 4 5 6 

1 4 4 5 5 3 4 25 

2 3 4 4 4 3 3 21 

3 3 4 3 3 3 3 19 

4 3 4 3 3 3 4 20 

5 4 4 4 4 3 3 22 

6 5 4 4 4 4 4 25 

7 4 4 4 3 3 3 21 

8 3 3 4 3 3 4 20 

9 4 4 4 4 3 3 22 

10 5 4 4 4 4 4 25 

11 4 3 3 3 3 4 20 

12 3 4 4 4 3 4 22 

13 3 3 4 4 3 3 20 

14 3 4 4 3 3 4 21 

15 4 4 4 4 3 4 23 

16 4 4 4 4 3 4 23 

17 3 4 4 3 3 4 21 

18 4 4 3 3 3 4 21 

19 4 4 3 3 3 4 21 

20 5 5 4 4 4 5 27 

21 3 4 4 4 3 3 21 

22 2 2 2 3 3 2 14 



 
 
 

23 4 3 4 4 4 4 23 

24 4 4 3 4 4 3 22 

25 4 3 4 4 3 4 22 

26 4 4 4 3 3 4 22 

27 3 3 4 4 2 3 19 

28 3 3 4 3 3 3 19 

29 3 3 3 4 2 4 19 

30 3 3 3 3 2 3 17 

31 4 4 4 4 4 3 23 

32 3 3 2 2 2 3 15 

33 4 4 4 3 3 4 22 

34 4 4 4 4 4 4 24 

35 3 3 4 4 4 3 21 

36 3 3 4 4 4 3 21 

37 3 3 3 3 2 3 17 

38 3 4 5 5 4 4 25 

39 4 3 3 3 3 4 20 

40 5 4 4 4 4 4 25 

41 4 4 3 4 3 4 22 

42 4 4 4 4 4 4 24 

43 5 5 5 5 4 5 29 

44 3 3 3 2 2 2 15 

45 4 4 3 3 3 3 20 

46 4 3 4 3 2 3 19 

47 4 4 5 4 4 4 25 

48 4 3 4 3 3 4 21 

49 4 4 4 3 3 4 22 

50 4 4 4 4 4 5 25 

51 4 4 4 4 3 4 23 

52 4 3 3 3 2 4 19 

53 3 3 3 3 3 3 18 

54 4 3 4 3 2 4 20 

55 3 3 5 4 2 4 21 

56 4 3 4 4 3 3 21 

57 4 4 4 3 2 4 21 

58 4 3 4 4 4 4 23 

59 3 3 3 3 3 2 17 

60 3 3 3 4 3 4 20 

61 3 4 5 3 2 4 21 

62 2 3 3 3 3 3 17 

63 4 4 4 4 3 4 23 



 
 
 

64 4 4 5 4 2 4 23 

65 5 4 4 4 4 5 26 

66 4 4 4 4 3 4 23 

67 5 5 3 4 3 4 24 

68 2 3 3 3 2 2 15 

69 3 4 4 3 4 3 21 

70 2 3 4 4 3 3 19 

71 2 1 2 2 2 2 11 

72 3 3 3 3 2 3 17 

73 4 4 4 4 2 4 22 

74 3 3 3 3 3 4 19 

75 3 4 4 4 2 3 20 

76 3 4 5 5 4 4 25 

77 3 4 4 4 4 3 22 

78 3 3 4 4 2 3 19 

79 4 3 3 3 4 4 21 

80 3 3 3 3 3 3 18 

81 4 4 4 4 3 4 23 

82 4 4 3 3 3 3 20 

83 3 3 2 3 2 3 16 

84 2 3 2 3 3 3 16 

85 3 4 4 4 4 4 23 

 

 

 

c. Data Hasil Penelitian  

Skor Butir Kuesioner Media Sosial (X3) 

 

 

Responden 

Butir Pertanyaan 

Total 1 2 3 4 

1 4 4 4 4 16 

2 3 4 4 5 16 

3 3 4 2 4 13 

4 3 4 4 3 14 

5 3 3 4 4 14 

6 5 5 4 4 18 

7 4 3 3 4 14 

8 4 3 2 5 14 

9 5 4 4 5 18 



 
 
 

10 5 4 5 5 19 

11 4 4 4 4 16 

12 4 4 3 4 15 

13 3 4 4 4 15 

14 5 5 5 5 20 

15 4 5 4 4 17 

16 5 4 4 3 16 

17 4 3 3 4 14 

18 3 3 4 3 13 

19 3 3 3 3 12 

20 5 5 5 5 20 

21 4 4 4 4 16 

22 3 3 3 3 12 

23 4 3 3 4 14 

24 3 3 3 4 13 

25 4 3 3 4 14 

26 3 4 4 4 15 

27 4 4 4 4 16 

28 3 3 3 3 12 

29 5 4 4 4 17 

30 3 3 3 4 13 

31 4 3 4 4 15 

32 3 4 3 4 14 

33 4 4 4 4 16 

34 4 4 4 4 16 

35 4 4 4 4 16 

36 4 4 4 4 16 

37 4 1 2 5 12 

38 4 4 4 4 16 

39 4 4 5 4 17 

40 5 5 5 5 20 

41 5 5 4 5 19 

42 4 4 4 4 16 

43 4 5 5 4 18 

44 4 4 4 4 16 

45 4 3 3 3 13 

46 4 3 3 4 14 

47 4 5 4 4 17 

48 4 3 3 4 14 

49 3 4 4 3 14 

50 5 5 5 5 20 



 
 
 

51 5 4 5 5 19 

52 4 4 5 4 17 

53 4 5 5 4 18 

54 4 4 4 4 16 

55 4 4 4 4 16 

56 5 5 5 5 20 

57 4 4 4 4 16 

58 4 5 5 4 18 

59 2 3 3 2 10 

60 2 3 3 2 10 

61 4 4 5 5 18 

62 3 3 3 3 12 

63 5 5 5 5 20 

64 4 4 4 4 16 

65 5 5 5 5 20 

66 4 4 4 4 16 

67 5 5 5 5 20 

68 2 2 2 2 8 

69 3 2 2 3 10 

70 4 3 4 5 16 

71 2 2 2 2 8 

72 5 5 5 5 20 

73 4 4 4 4 16 

74 4 4 5 4 17 

75 3 4 3 3 13 

76 5 4 4 4 17 

77 3 3 4 4 14 

78 4 3 3 4 14 

79 4 4 4 4 16 

80 4 3 3 4 14 

81 4 4 5 4 17 

82 5 4 4 5 18 

83 4 4 3 4 15 

84 4 5 3 4 16 

85 4 4 5 4 17 

 

 

  



 
 
 

d. Data Hasil Penelitian  

Skor Butir Kuesioner Minat Beli (Y1) 

 

 

Responden 

Butir Pertanyaan 

Total 1 2 3 4 

 5 4 4 5 18 

1 4 5 5 5 19 

2 4 4 3 4 15 

3 4 4 5 4 17 

4 4 4 4 4 16 

5 5 5 5 5 20 

6 4 4 3 3 14 

7 4 4 4 2 14 

8 5 5 4 4 18 

9 5 5 5 5 20 

10 4 4 3 4 15 

11 4 4 2 3 13 

12 4 4 4 3 15 

13 5 5 5 5 20 

14 5 4 5 4 18 

15 4 4 5 3 16 

16 4 4 4 4 16 

17 5 5 3 3 16 

18 4 4 4 3 15 

19 5 5 5 5 20 

20 4 4 5 3 16 

21 2 3 3 3 11 

22 4 4 4 4 16 

23 3 3 3 3 12 

24 4 3 3 3 13 

25 4 3 3 4 14 

26 4 4 3 3 14 

27 4 3 3 3 13 

28 4 5 5 4 18 

29 4 3 2 2 11 

30 4 5 5 4 18 

31 3 3 3 2 11 

32 4 4 4 4 16 

33 4 5 5 5 19 

34 4 4 4 3 15 

35 3 4 3 3 13 



 
 
 

36 4 4 3 2 13 

37 5 5 5 4 19 

38 5 5 4 4 18 

39 5 5 5 5 20 

40 5 5 5 5 20 

41 5 4 5 5 19 

42 5 5 5 5 20 

43 3 3 3 4 13 

44 4 4 3 3 14 

45 4 4 3 3 14 

46 5 5 4 5 19 

47 4 4 3 3 14 

48 4 4 3 3 14 

49 5 5 5 5 20 

50 5 5 4 5 19 

51 5 4 4 4 17 

52 5 5 5 5 20 

53 5 4 3 4 16 

54 5 5 3 4 17 

55 5 5 5 4 19 

56 4 4 4 4 16 

57 4 5 5 5 19 

58 2 3 2 2 9 

59 4 4 2 2 12 

60 4 5 3 3 15 

61 4 4 2 2 12 

62 5 5 5 5 20 

63 4 4 4 4 16 

64 5 5 5 5 20 

65 5 5 4 5 19 

66 5 5 5 5 20 

67 2 2 2 2 8 

68 4 4 3 3 14 

69 4 4 4 4 16 

70 3 2 2 2 9 

71 3 4 3 3 13 

72 4 5 5 4 18 

73 4 5 4 4 17 

74 3 4 4 4 15 

75 5 5 5 5 20 

76 4 4 4 3 15 



 
 
 

77 4 4 4 4 16 

78 4 4 5 4 17 

79 4 4 3 3 14 

80 4 4 4 4 16 

81 5 5 5 5 20 

82 4 4 3 4 15 

83 3 4 4 4 15 

84 5 5 5 5 20 

85      

 

 

 

  



 
 
 

Lampiran 3 : Deskriptif Data Penelitian  

a. Deskriptif Statistik Variabel Brand Image (X1) 

Frequencies 

Statistics 

 X1.1 X1.2 X1.3 

N Valid 85 85 85 

Missing 0 0 0 

Mean 3.99 3.82 4.08 

Std. Error of Mean .078 .075 .071 

Median 4.01
a
 3.83

a
 4.10

a
 

Mode 4 4 4 

Std. Deviation .715 .693 .658 

Variance .512 .480 .434 

Skewness -.382 -.409 -.087 

Std. Error of Skewness .261 .261 .261 

Kurtosis .133 .408 -.649 

Std. Error of Kurtosis .517 .517 .517 

Range 3 3 2 

Minimum 2 2 3 

Maximum 5 5 5 

Sum 339 325 347 

Percentiles 10 2.83
b
 2.61

b
 3.03

b
 

20 3.22 3.11 3.30 

25 3.35 3.23 3.44 

30 3.48 3.35 3.57 

40 3.75 3.59 3.84 

50 4.01 3.83 4.10 

60 4.27 4.08 4.34 

70 4.52 4.35 4.59 

75 4.65 4.49 4.71 

80 4.78 4.63 4.83 

90 . 4.90 . 

a. Calculated from grouped data. 

b. Percentiles are calculated from grouped data. 

 
  



 
 
 

Frequency Table 

X1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 2.4 2.4 2.4 

3 16 18.8 18.8 21.2 

4 48 56.5 56.5 77.6 

5 19 22.4 22.4 100.0 

Total 85 100.0 100.0  

 

X1.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 3 3.5 3.5 3.5 

3 20 23.5 23.5 27.1 

4 51 60.0 60.0 87.1 

5 11 12.9 12.9 100.0 

Total 85 100.0 100.0  

 

X1.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 15 17.6 17.6 17.6 

4 48 56.5 56.5 74.1 

5 22 25.9 25.9 100.0 

Total 85 100.0 100.0  

 

b. Deskriptif Statistik Variabel Positioning (X2) 

Frequencies 

Statistics 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 

N Valid 85 85 85 85 85 85 

Missing 0 0 0 0 0 0 

Mean 3.55 3.66 3.89 3.84 2.32 3.69 

Std. Error of Mean .086 .078 .092 .078 .111 .080 

Median 3.55
a
 3.65

a
 3.93

a
 3.84

a
 2.22

a
 3.70

a
 



 
 
 

Mode 4 4 4 4 2 4 

Std. Deviation .794 .716 .845 .721 1.026 .740 

Variance .631 .513 .715 .520 1.053 .548 

Skewness -.032 -.382 -.400 -.326 .407 -.340 

Std. Error of Skewness .261 .261 .261 .261 .261 .261 

Kurtosis -.391 1.262 -.394 .113 -.931 .020 

Std. Error of Kurtosis .517 .517 .517 .517 .517 .517 

Range 3 4 3 3 3 3 

Minimum 2 1 2 2 1 2 

Maximum 5 5 5 5 4 5 

Sum 302 311 331 326 197 314 

Percentiles 10 2.25
b
 2.42

b
 2.48

b
 2.58

b
 .

b,c
 2.40

b
 

20 2.68 2.94 3.07 3.10 1.27 2.97 

25 2.89 3.09 3.21 3.22 1.43 3.11 

30 3.06 3.20 3.36 3.35 1.58 3.23 

40 3.30 3.43 3.64 3.59 1.89 3.46 

50 3.55 3.65 3.93 3.84 2.22 3.70 

60 3.80 3.88 4.22 4.10 2.56 3.94 

70 4.07 4.16 4.50 4.38 2.90 4.24 

75 4.26 4.32 4.64 4.52 3.12 4.39 

80 4.44 4.49 4.78 4.66 3.40 4.55 

90 4.82 4.82 . 4.93 3.97 4.85 

a. Calculated from grouped data. 

b. Percentiles are calculated from grouped data. 

c. The lower bound of the first interval or the upper bound of the last interval is not known. Some percentiles are 

undefined. 

 
  



 
 
 

Frequency Table 

X2.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 7 8.2 8.2 8.2 

3 33 38.8 38.8 47.1 

4 36 42.4 42.4 89.4 

5 9 10.6 10.6 100.0 

Total 85 100.0 100.0  

 

X2.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 1 1.2 1.2 1.2 

2 1 1.2 1.2 2.4 

3 32 37.6 37.6 40.0 

4 43 50.6 50.6 90.6 

5 8 9.4 9.4 100.0 

Total 85 100.0 100.0  

 

X2.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 5 5.9 5.9 5.9 

3 20 23.5 23.5 29.4 

4 39 45.9 45.9 75.3 

5 21 24.7 24.7 100.0 

Total 85 100.0 100.0  

 

  



 
 
 

 

X2.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 3 3.5 3.5 3.5 

3 21 24.7 24.7 28.2 

4 48 56.5 56.5 84.7 

5 13 15.3 15.3 100.0 

Total 85 100.0 100.0  

 

X2.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 19 22.4 22.4 22.4 

2 36 42.4 42.4 64.7 

3 14 16.5 16.5 81.2 

4 16 18.8 18.8 100.0 

Total 85 100.0 100.0  

 

X2.6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 5 5.9 5.9 5.9 

3 25 29.4 29.4 35.3 

4 46 54.1 54.1 89.4 

5 9 10.6 10.6 100.0 

Total 85 100.0 100.0  

 

 

 

 

 

 

 

 

  



 
 
 

c. Deskriptif Statistik Variabel Media Sosial (X3) 

Frequencies 

Statistics 

 X3.1 X3.2 X3.3 X3.4 

N Valid 85 85 85 85 

Missing 0 0 0 0 

Mean 3.91 3.82 3.84 4.00 

Std. Error of Mean .085 .090 .094 .080 

Median 3.94
a
 3.84

a
 3.86

a
 4.06

a
 

Mode 4 4 4 4 

Std. Deviation .781 .833 .871 .740 

Variance .610 .695 .758 .548 

Skewness -.447 -.540 -.335 -.722 

Std. Error of Skewness .261 .261 .261 .261 

Kurtosis .006 .597 -.539 .898 

Std. Error of Kurtosis .517 .517 .517 .517 

Range 3 4 3 3 

Minimum 2 1 2 2 

Maximum 5 5 5 5 

Sum 332 325 326 340 

Percentiles 10 2.59
b
 2.46

b
 2.39

b
 2.87

b
 

20 3.13 3.05 3.00 3.24 

25 3.26 3.18 3.14 3.38 

30 3.40 3.31 3.29 3.52 

40 3.67 3.58 3.58 3.79 

50 3.94 3.84 3.86 4.06 

60 4.21 4.12 4.16 4.30 

70 4.48 4.41 4.46 4.54 

75 4.61 4.56 4.61 4.66 

80 4.75 4.71 4.75 4.79 

90 . 5.00 . . 

a. Calculated from grouped data. 

b. Percentiles are calculated from grouped data. 

 

  



 
 
 

 

X3.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 4 4.7 4.7 4.7 

3 18 21.2 21.2 25.9 

4 45 52.9 52.9 78.8 

5 18 21.2 21.2 100.0 

Total 85 100.0 100.0  

 

X3.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 1 1.2 1.2 1.2 

2 3 3.5 3.5 4.7 

3 23 27.1 27.1 31.8 

4 41 48.2 48.2 80.0 

5 17 20.0 20.0 100.0 

Total 85 100.0 100.0  

 

X3.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 6 7.1 7.1 7.1 

3 22 25.9 25.9 32.9 

4 37 43.5 43.5 76.5 

5 20 23.5 23.5 100.0 

Total 85 100.0 100.0  

 

 

 

 

  



 
 
 

 

X3.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 4 4.7 4.7 4.7 

3 11 12.9 12.9 17.6 

4 51 60.0 60.0 77.6 

5 19 22.4 22.4 100.0 

Total 85 100.0 100.0  

 

d. Deskriptif Statistik Variabel Minat Beli (Y) 

Frequencies 

Statistics 

 Y1.1 Y1.2 Y1.3 Y1.4 

N Valid 85 85 85 85 

Missing 0 0 0 0 

Mean 4.18 4.22 3.88 3.79 

Std. Error of Mean .081 .079 .106 .105 

Median 4.24
a
 4.28

a
 3.94

a
 3.83

a
 

Mode 4 4 5 4 

Std. Deviation .743 .730 .981 .965 

Variance .552 .533 .962 .931 

Skewness -.833 -.751 -.301 -.292 

Std. Error of Skewness .261 .261 .261 .261 

Kurtosis .922 .529 -1.062 -.888 

Std. Error of Kurtosis .517 .517 .517 .517 

Range 3 3 3 3 

Minimum 2 2 2 2 

Maximum 5 5 5 5 

Sum 355 359 330 322 

Percentiles 10 3.06
b
 3.08

b
 2.31

b
 2.25

b
 

20 3.38 3.41 2.84 2.78 

25 3.54 3.58 3.07 3.03 

30 3.70 3.75 3.24 3.19 

40 
4.01 4.05 3.59 3.51 

 



 
 
 

50 4.24 4.28 3.94 3.83 

60 4.47 4.51 4.26 4.15 

70 4.70 4.74 4.58 4.47 

75 4.82 4.86 4.75 4.63 

80 4.93 4.97 4.91 4.79 

90 . . . . 

a. Calculated from grouped data. 

b. Percentiles are calculated from grouped data. 

 

Y1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 3 3.5 3.5 3.5 

3 8 9.4 9.4 12.9 

4 45 52.9 52.9 65.9 

5 29 34.1 34.1 100.0 

Total 85 100.0 100.0  

 

Y1.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 2.4 2.4 2.4 

3 9 10.6 10.6 12.9 

4 42 49.4 49.4 62.4 

5 32 37.6 37.6 100.0 

Total 85 100.0 100.0  

 

 

 

 

  



 
 
 

 

Y1.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 7 8.2 8.2 8.2 

3 25 29.4 29.4 37.6 

4 24 28.2 28.2 65.9 

5 29 34.1 34.1 100.0 

Total 85 100.0 100.0  

 

Y1.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 9 10.6 10.6 10.6 

3 23 27.1 27.1 37.6 

4 30 35.3 35.3 72.9 

5 23 27.1 27.1 100.0 

Total 85 100.0 100.0  

 
 

 

 

 

 

 

 

 

 

 

 

  



 
 
 

Lampiran 4 : Hasil Uji Validitas  

a. Hasil Uji Validitas Brand Image (X1) 

 
Correlations 

 X1.1 X1.2 X1.3 TX1 

X1.1 Pearson Correlation 1 .509
**
 .445

*
 .796

**
 

Sig. (2-tailed)  .004 .014 .000 

N 30 30 30 30 

X1.2 Pearson Correlation .509
**
 1 .598

**
 .858

**
 

Sig. (2-tailed) .004  .000 .000 

N 30 30 30 30 

X1.3 Pearson Correlation .445
*
 .598

**
 1 .817

**
 

Sig. (2-tailed) .014 .000  .000 

N 30 30 30 30 

TX1 Pearson Correlation .796
**
 .858

**
 .817

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

b. Hasil Uji Validitas Positioning (X2) 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 TX2 

X2.1 Pearson 

Correlation 
1 .480

**
 .389

*
 .373

*
 .375

*
 .606

**
 .618

**
 

Sig. (2-tailed)  .007 .034 .042 .041 .000 .000 

N 30 30 30 30 30 30 30 

X2.2 Pearson 

Correlation 
.480

**
 1 .577

**
 .458

*
 .527

**
 .581

**
 .750

**
 

Sig. (2-tailed) .007  .001 .011 .003 .001 .000 

N 30 30 30 30 30 30 30 

X2.3 Pearson 

Correlation 
.389

*
 .577

**
 1 .796

**
 .464

**
 .666

**
 .834

**
 

Sig. (2-tailed) .034 .001  .000 .010 .000 .000 

N 30 30 30 30 30 30 30 

X2.4 Pearson 

Correlation 
.373

*
 .458

*
 .796

**
 1 .658

**
 .565

**
 .678

**
 



 
 
 

Sig. (2-tailed) .042 .011 .000  .000 .001 .000 

N 30 30 30 30 30 30 30 

X2.5 Pearson 

Correlation 
.375

*
 .527

**
 .464

**
 .658

**
 1 .462

*
 .491

**
 

Sig. (2-tailed) .041 .003 .010 .000  .010 .006 

N 30 30 30 30 30 30 30 

X2.6 Pearson 

Correlation 
.606

**
 .581

**
 .666

**
 .565

**
 .462

*
 1 .700

**
 

Sig. (2-tailed) .000 .001 .000 .001 .010  .000 

N 30 30 30 30 30 30 30 

TX2 Pearson 

Correlation 
.618

**
 .750

**
 .834

**
 .678

**
 .491

**
 .700

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .006 .000  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

c. Hasil Uji Validitas Media Sosial (X3) 

Correlations 

 X3.1 X3.2 X3.3 X3.4 TX3 

X3.1 Pearson Correlation 1 .420
*
 .543

**
 .534

**
 .789

**
 

Sig. (2-tailed)  .021 .002 .002 .000 

N 30 30 30 30 30 

X3.2 Pearson Correlation .420
*
 1 .775

**
 .206 .816

**
 

Sig. (2-tailed) .021  .000 .274 .000 

N 30 30 30 30 30 

X3.3 Pearson Correlation .543
**
 .775

**
 1 .313 .875

**
 

Sig. (2-tailed) .002 .000  .092 .000 

N 30 30 30 30 30 

X3.4 Pearson Correlation .534
**
 .206 .313 1 .605

**
 

Sig. (2-tailed) .002 .274 .092  .000 

N 30 30 30 30 30 

TX3 Pearson Correlation .789
**
 .816

**
 .875

**
 .605

**
 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 



 
 
 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

d. Hasil Uji Validitas Minat Beli (Y) 

Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 TY 

Y1.1 Pearson Correlation 1 .665
**
 .472

**
 .521

**
 .759

**
 

Sig. (2-tailed)  .000 .008 .003 .000 

N 30 30 30 30 30 

Y1.2 Pearson Correlation .665
**
 1 .678

**
 .650

**
 .878

**
 

Sig. (2-tailed) .000  .000 .000 .000 

N 30 30 30 30 30 

Y1.3 Pearson Correlation .472
**
 .678

**
 1 .670

**
 .865

**
 

Sig. (2-tailed) .008 .000  .000 .000 

N 30 30 30 30 30 

Y1.4 Pearson Correlation .521
**
 .650

**
 .670

**
 1 .855

**
 

Sig. (2-tailed) .003 .000 .000  .000 

N 30 30 30 30 30 

TY Pearson Correlation .759
**
 .878

**
 .865

**
 .855

**
 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

  



 
 
 

Lampiran 5 : Hasil Uji Reliabilitas 

 

a. Hasil Uji Reliabilitas Brand Image (X1) 

 
Reliability 

 

 

 

 

 

 

b. Hasil Uji Reliabilitas Positioning (X2) 

 
Reliability 
 
        Reliability Statistics 

 
 
 
 

 
c. Hasil Uji Reliabilitas Media Sosial (X3) 

 
Reliability 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.780 4 

 

d. Hasil Uji Reliabilitas Minat Beli (Y) 

 
Reliability 

 

 

 

 

 

  

  Reliability Statistics 

Cronbach's 

Alpha N of Items 

   .762 3 

Cronbach's 

Alpha N of Items 

.864 6 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.855 4 



 
 
 

Lampiran 6 : Hasil Uji Asumsi Klasik  

 

a. Hasil Uji Multikolinearitas 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate Durbin-Watson 

1 .925
a
 .855 .846 1.175 1.685 

a. Predictors: (Constant), PMS, brandimage, positioning, mediasosial, BIMS 

b. Dependent Variable: minatbeli 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) .244 1.723  .142 .888   

brandimage .403 .146 .234 2.763 .007 .256 3.907 

positioning .151 .067 .155 2.245 .028 .387 2.582 

mediasosial .215 .104 .195 2.057 .043 .204 4.913 

BIMS .013 .006 .247 2.066 .042 .129 7.755 

PMS .006 .003 .207 2.015 .047 .174 5.742 

a. Dependent Variable: minatbeli 

 

b. Hasil Uji Heterokedastisitas 

 

 

 
  



 
 
 

c. Hasil Uji Normalitas 

 

  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



 
 
 

Lampiran 7 : Hasil Uji Hipotesis 

 

a. Hasil Uji Hipotesis Regresi Linear (hipotesis 1) 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .816
a
 .666 .662 1.739 

a. Predictors: (Constant), brandimage 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 500.650 1 500.650 165.602 .000
b
 

Residual 250.926 83 3.023   

Total 751.576 84    

a. Dependent Variable: minatbeli 

b. Predictors: (Constant), brandimage 

 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -.627 1.311  -.478 .634 

brandimage 1.404 .109 .816 12.869 .000 

a. Dependent Variable: minatbeli 

 

 

 

 

 

 

 

 

 

 

  



 
 
 

b. Hasil Uji Hipotesis Regresi Linear (hipotesis 2) 

 

                                           Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .722
a
 .522 .516 2.081 

a. Predictors: (Constant), positioning 

 
                                                                   ANOVA

a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 392.219 1 392.219 90.590 .000
b
 

Residual 359.357 83 4.330   

Total 751.576 84    

a. Dependent Variable: minatbeli 

b. Predictors: (Constant), positioning 

 
                                                                Coefficients

a
 

Model 

Unstandardized Coefficients 
Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.324 1.566  .845 .400 

positioning .704 .074 .722 9.518 .000 

a. Dependent Variable: minatbeli 

 

c. Hasil Uji Hipotesis MRA (hipotesis 3) 

 
                                       Model Summary 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .904
a
 .817 .811 1.302 

a. Predictors: (Constant), BIMS, brandimage, mediasosial 

 

  

  



 
 
 

 
                                                                ANOVA

a
 

Model Sum of Squares df Mean Square F Sig. 

1 
Regression 614.321 3 204.774 120.845 .000

b
 

Residual 137.256 81 1.695   

Total 751.576 84    

a. Dependent Variable: minatbeli 

b. Predictors: (Constant), BIMS, brandimage, mediasosial 

 

 
                                                             Coefficients

a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 
(Constant) -.021 1.589  -.013 .990 

brandimage .649 .149 .377 4.344 .000 

mediasosial .360 .105 .328 3.422 .001 

BIMS .015 .007 .280 2.134 .036 

a. Dependent Variable: minatbeli 

 

d. Hasil Uji Hipotesis MRA (hipotesis 4) 

 

                                        Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .893
a
 .798 .791 1.369 

a. Predictors: (Constant), PMS, positioning, mediasosial 

 

  

  



 
 
 

 
                                                             ANOVA

a
 

Model Sum of Squares df Mean Square F Sig. 

1 
Regression 599.783 3 199.928 106.685 .000

b
 

Residual 151.794 81 1.874   

Total 751.576 84    

a. Dependent Variable: minatbeli 

b. Predictors: (Constant), PMS, positioning, mediasosial 
 

 

                                                                      Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.717 1.442  1.191 .237 

positioning .185 .077 .190 2.394 .019 

mediasosial .390 .093 .355 4.212 .000 

PMS .013 .003 .433 3.942 .000 

a. Dependent Variable: minatbeli 

 

  



 
 
 



 
 
 



 
 
 



 
 
 

 


