
 

 

“Pengaruh Ekuitas Merek (Brand Equity) Terhadap Keputusan Pembelian 

Handphone iPhone Pada Mahasiswa STIE Malangkucecwara Malang” 

Author: Zakaria Agil Permadi NPK : K.2013.5.32376 

 

 

viii 

 

DAFTAR ISI 

 

 

 

 Halaman 

HALAMAN JUDUL ..................................................................................  i 

ABSTRAK .................................................................................................  ii 

SURAT TANDA PERSETUJUAN...........................................................  iii 

SURAT PERNYATAAN TIDAK MELAKUKAN PLAGIAT ................  iv 

CURICULUM VITAE ...............................................................................  v 

KATA PENGANTAR ...............................................................................  vi 

DAFTAR ISI ..............................................................................................  viii 

DAFTAR TABEL ......................................................................................  x 

DAFTAR GAMBAR .................................................................................  xi 

DAFTAR LAMPIRAN ..............................................................................  xii 

 

BAB I PENDAHULUAN 

A. Latar Belakang Masalah .....................................................  

B. Rumusan Masalah ..............................................................  7 

C. Tujuan Penelitian ...............................................................  7 

D. Manfaat Penelitian .............................................................  8  

 

BAB II TINJAUAN  PUSTAKA 

A. Penelitian Terdahulu ............................................................  9 

B. Landasan Teori ....................................................................  10 

1. Merek .............................................................................  10  

2. Ekuitas Merek ................................................................  12 

3. Keputusan Pembelian ....................................................  16 

4. Model Teori ...................................................................  20 

C. Kerangka Pikir .....................................................................  21 

D. Hipotesis Penelitian .............................................................  22 

 

BAB III METODE PENELITIAN 

 A. Jenis Penelitian ....................................................................  23 

 B .Peubah dan Pengukuran ......................................................  24 

 C. Populasi dan Sampel............................................................  25 

 D. Metode Pengambilan Data ..................................................  27 

 E. Uji Instrumen Penelitian ......................................................  27 

1. Uji Validitas ...................................................................  27 

2. Uji Reliabilitas ...............................................................  28 

F. Metode Analisis Data ..........................................................  29 

  

BAB IV HASIL PENELITIAN 

 A. Gambaran Umun Obyek Penelitian.....................................  33 

  1.Gambaran Objek Penelitian ..........................................  33 



 

 

“Pengaruh Ekuitas Merek (Brand Equity) Terhadap Keputusan Pembelian 

Handphone iPhone Pada Mahasiswa STIE Malangkucecwara Malang” 

Author: Zakaria Agil Permadi NPK : K.2013.5.32376 

 

 

ix 

  2.Visi, Misi dan Tujuan ....................................................  34 

  3. Tujuan............................................................................      34 

4. Sasaran .........................................................................  34 

 B. Analisis Data .......................................................................  35 

  1.Deskripsi Responden ....................................................  35 

  2. Uji Validitas dan Reliabilitas ......................................  36 

  3. Deskripsi Variabel .......................................................  39 

  4. Uji Asumsi Klasik…………………………………...  48 

  5. Analisis Regresi Linier Berganda…………………...  52 

  6. Pengujian Hipotesis………………………………… .  54 

 C. Pembahasan Hasil Penelitian ...............................................  56 

   

BAB V PENUTUP 

 A. Kesimpulan..........................................................................  60 

 B. Saran ....................................................................................  60 

 

DAFTAR PUSTAKA ...............................................................................  62  

LAMPIRAN-LAMPIRAN 


