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Lampiran 3. Uji Validitas

Correlations

Correlations

Kesadaran Merek

X1.1 Pearson Correlation ,902*
Sig. (2-tailed) ,000
N 94

X1.2 Pearson Correlation ,943*4
Sig. (2-tailed) ,000
N 94

X1.3 Pearson Correlation ,931*4
Sig. (2-tailed) ,000
N 94
Kesadaran Merek Pearson Correlation 1
N 94

**. Correlation is significant at the 0.01 level (2-tailed).

Correlations

Correlations

Kesan Kualitas
X2.1 Pearson Correlation ,902*4
Sig. (2-tailed) ,000
N 94
X2.2 Pearson Correlation ,912*%
Sig. (2-tailed) ,000
N 94
X2.3 Pearson Correlation ,916*%
Sig. (2-tailed) ,000
N 94
Kesan Kualitas  Pearson Correlation 1
N 94

**. Correlation is significant at the 0.01 level (2-tailed).
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Correlations

Correlations

Asosiasi Merek
X3.1 Pearson Correlation ,867**
Sig. (2-tailed) ,000
N 94
X3.2 Pearson Correlation ,860**
Sig. (2-tailed) ,000
N 94
X3.3 Pearson Correlation ,856**
Sig. (2-tailed) ,000
N 94
Asosiasi Merek Pearson Correlation 1
N 94

**. Correlation is significant at the 0.01 level (2-tailed).

Correlations

Correlations

Loyaltas Merek
X4.1 Pearson Correlation ,806**
Sig. (2-tailed) ,000
N 94
X4.2 Pearson Correlation ,903*¥
Sig. (2-tailed) ,000
N 94
X4.3 Pearson Correlation ,849**
Sig. (2-tailed) ,000
N 94
Loyalitas Merek Pearson Correlation 1
N 94

**. Correlation is significant at the 0.01 level (2-tailed).
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Correlations

Correlations

Keputusan Pembelian

Y1 Pearson Correlation ,903*
Sig. (2-tailed) ,000
N 94

Y2 Pearson Correlation ,966*
Sig. (2-tailed) ,000
N 94

Y3 Pearson Correlation ,932*
Sig. (2-tailed) ,000
N 94
Keputusan Pembelian  Pearson Correlation 1
N 94

**. Correlation is significant at the 0.01 level (2-tailed).
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Lampiran 4. Uji Reliabilitas

Reliab

ility

Scale: ALL VARIABLES

Case Processing Summary

N

%

Cases

Valid
Excluded?
Total

94
0
94

100,0

100,0

a. Listwise deletion based on all

variables in the procedure.

Reliability Statistics

Cronbach's
Alpha

N of Items

,917

3

Item Statistics

Mean

Std. Deviation

X1.1
X1.2
X1.3

3,84
3,78
4,03

,896
941
,933

94
94
94
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Reliab

ility

Scale: ALL VARIABLES

Case Processing Summary

N

%

Cases

Valid
Excluded?
Total

94
0
94

100,0

100,0

a. Listwise deletion based on all

variables in the procedure.

Reliability Statistics

Cronbach's
Alpha

N of ltems

,895

3

Item Statistics

Mean

Std. Deviation

X2.1
X2.2
X2.3

4,16
3,96
4,12

,896
,903
,828

94
94
94
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Reliab

ility

Scale: ALL VARIABLES

Case Processing Summary

N

%

Cases

Valid
Excluded?
Total

94
0
94

100,0

100,0

a. Listwise deletion based on all

variables in the procedure.

Reliability Statistics

Cronbach's
Alpha

N of ltems

,824

3

Item Statistics

Mean

Std. Deviation

X3.1
X3.2
X3.3

3,67
3,76
3,87

,920
,980
1,029

94
94
94
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Reliab

ility

Scale: ALL VARIABLES

Case Processing Summary

N

%

Cases

Valid
Excluded?
Total

94
0
94

100,0

100,0

a. Listwise deletion based on all

variables in the procedure.

Reliability Statistics

Cronbach's
Alpha

N of ltems

,800

3

Item Statistics

Mean

Std. Deviation

X4.1
X4.2
X4.3

3,80
3,77
3,65

, 756
,966
1,124

94
94
94
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Reliability
Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 94 100,0
Excluded? 0 ,0
Total 94 100,0

a. Listwise deletion based on all
variables in the procedure.

Reliability Statistics

Cronbach's
Alpha N of Items
,926 3
Item Statistics
Mean Std. Deviation N
Y1 3,82 1,005 94
Y2 3,37 1,145 94
Y3 3,48 1,034 94
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Lampiran 5. Frequency Table

Umur
Cumulative
Frequency | Percent Valid Percent Percent

Vald 17 4 4,3 4,3 4,3

18 5 53 5,3 9,6

19 2 2,1 2,1 11,7

21 21 22,3 22,3 34,0

22 39 415 415 75,5

23 13 13,8 138 89,4

24 6 6,4 6,4 95,7

38 4 4,3 4,3 100,0

Total 94 100,0 100,0

JK
Cumulative
Frequency | Percent [ Valid Percent Percent

Valid Laki-laki 23 245 245 245

Perempuan 71 75,5 75,5 100,0

Total 94 100,0 100,0

X1.1
Cumulative
Frequency Percent Valid Percent Percent

Vald 5 28 29,8 29,8 29,8

4 26 27,7 27,7 57,4

3 37 39,4 394 96,8

2 3 3,2 3,2 100,0

Total 94 100,0 100,0
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X1.2

Cumulative
Frequency | Percent [ Valid Percent Percent
Vald 5 24 255 255 255
4 34 36,2 36,2 61,7
3 27 28,7 28,7 90,4
2 9 9,6 9,6 100,0
Total 94 100,0 100,0
X1.3
Cumulative
Frequency | Percent Valid Percent Percent
Vald 5 39 415 415 415
4 22 23,4 23,4 64,9
3 30 31,9 319 96,8
2 3 3,2 3,2 100,0
Total 94 100,0 100,0
X2.1
Cumulative
Frequency | Percent [ Valid Percent Percent
Vald 5 44 46,8 46,8 46,8
4 23 245 245 71,3
3 25 26,6 26,6 97,9
2 2 2,1 2,1 100,0
Total 94 100,0 100,0
X2.2
Cumulative
Frequency | Percent [ Valid Percent Percent
Vald 5 33 35,1 35,1 35,1
4 27 28,7 28,7 63,8
3 31 33,0 33,0 96,8
2 3 3,2 3,2 100,0
Total 94 100,0 100,0
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X2.3

Cumulative
Frequency | Percent [ Valid Percent Percent
Vald 5 36 38,3 38,3 38,3
4 35 37,2 37,2 75,5
3 21 22,3 22,3 97,9
2 2 2,1 2,1 100,0
Total 94 100,0 100,0
X3.1
Cumulative
Frequency | Percent Valid Percent Percent
Vald 5 21 22,3 22,3 22,3
4 29 30,9 30,9 53,2
3 36 38,3 38,3 91,5
2 8 8,5 8,5 100,0
Total 94 100,0 100,0
X3.2
Cumulative
Frequency | Percent Valid Percent Percent
Vald 5 22 234 234 234
4 40 42,6 42,6 66,0
3 20 21,3 21,3 87,2
2 11 11,7 11,7 98,9
1 1 1,1 1,1 100,0
Total 94 100,0 100,0
X3.3
Cumulative
Frequency | Percent Valid Percent Percent
Vald 5 34 36,2 36,2 36,2
4 22 23,4 234 59,6
3 32 34,0 34,0 93,6
2 4 4,3 4,3 97,9
1 2 2,1 2,1 100,0
Total 94 100,0 100,0
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X4.1

Cumulative
Frequency | Percent Valid Percent Percent
Vald 5 18 19,1 19,1 19,1
4 40 42,6 42,6 61,7
3 35 37,2 37,2 98,9
2 1 1,1 1,1 100,0
Total 94 100,0 100,0
X4.2
Cumulative
Frequency | Percent Valid Percent Percent
Vald 5 29 30,9 30,9 30,9
4 20 21,3 21,3 52,1
3 39 415 415 93,6
2 6 6,4 6,4 100,0
Total 94 100,0 100,0
X4.3
Cumulative
Frequency | Percent Valid Percent Percent
Vald 5 28 29,8 29,8 29,8
4 24 255 255 55,3
3 24 255 255 80,9
2 17 18,1 18,1 98,9
1 1 1,1 1,1 100,0
Total 94 100,0 100,0
Y1l
Cumulative
Frequency | Percent Valid Percent Percent
Vald 5 31 33,0 33,0 33,0
4 23 245 245 57,4
3 33 35,1 351 92,6
2 6 6,4 6,4 98,9
1 1 1,1 1,1 100,0
Total 94 100,0 100,0
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Y2

Cumulative
Frequency | Percent Valid Percent Percent
Vald 5 19 20,2 20,2 20,2
4 24 255 255 457
3 28 29,8 29,8 75,5
2 19 20,2 20,2 95,7
1 4 4,3 4,3 100,0
Total 94 100,0 100,0
Y3
Cumulative
Frequency | Percent Valid Percent Percent
Vald 5 18 19,1 19,1 19,1
4 26 27,7 27,7 46,8
3 36 38,3 38,3 85,1
2 11 11,7 11,7 96,8
1 3 3,2 3,2 100,0
Total 94 100,0 100,0
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Lampiran 6. Uji Asumsi Klasik

1. Multikolinearitas

Coefficient$

Collinearity Statistics
Model Tolerance VIF
1 Kesadaran Merek ,328 3,050
Kesan Kualitas ,635 1,575
Asosiasi Merek ,341 2,929
Loyalitas Merek ,270 3,699

a. Dependent Variable: Keputusan Pembelian

. Heteroskedastisitas

Scatterplot

Dependent Variable: Keputusan Pembelian
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3. Normalitas

Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Keputusan Pembelian

1.0

© o °
~ o o0
1 1 1

Expected Cum Prob

o
[N}
1

0.0——F T T T T T
0.0 0.2 0.4 0.6 0.8 1.0

Observed Cum Prob

“Pengaruh Ekuitas Merek (Brand Equity) Terhadap Keputusan Pembelian

Handphone iPhone Pada Mahasiswa STIE Malangkucecwara Malang”
Author: Zakaria Agil Permadi NPK: K.2013.5.32376



Lampiran 7. Analisis Regresi Berganda

Regression

Descriptive Statistics

Mean Std. Deviation N
Keputusan Pembelian 3,549 ,9983 94
Kesadaran Merek 3,885 ,8584 94
Kesan Kualitas 4,074 ,8031 94
Asosiasi Merek 3,763 ,8433 94
Loyaltas Merek 3,737 ,8059 94
Variables Entered/Removed
Variables
Model Variables Entered Removed Method
1 Loyalitas Merek, Kesan
Kualitas, Asosias; Merek, Enter
Kesadaran Merek
a. Allrequested variables entered.
b. Dependent Variable: Keputusan Pembelian
Model Summ ary
Adjusted | Std. Error of
Model R R Square R Square the Estimate
1 ,877% , 769 , 759 ,4905
a. Predictors: (Constant), Loyalitas Merek, Kesan
Kualitas, Asosiasi Merek, Kesadaran Merek
ANOV AP
Sum of
Model Squares df Mean Square F Sig.
1 Regression 71,261 4 17,815 74,043 ,0002
Residual 21414 89 ,241
Total 92,675 93

a. Predictors: (Constant), Loyalitas Merek, Kesan Kualitas, Asosiasi Merek,
Kesadaran Merek

b. Dependent Variable: Keputusan Pembelian
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Coefficient$

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.

1 (Constant) -1,162 ,295 -3,942 ,000
Kesadaran Merek ,461 ,103 ,396 4,453 ,000
Kesan Kualitas ,251 ,079 ,202 3,153 ,002
Asosiasi Merek ,239 ,103 ,202 2,316 ,023
Loyalitas Merek ,268 121 ,216 2,204 ,030

a. Dependent Variable: Keputusan Pembelian
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Lampiran 2. Tabulasi Data Hasil Penelitian

Resp| Umur [Jenis Kelamin Kesadaran Merek (X1) Kesan Kualitas (X2) Asosiasi Merek (X3) Loyalitas Merek (X4) Keputusan Pembelian (Y)
XI.1 X1.2 X1.3 Total Rata2 | X2.1 | X2.2 | X2.3 | Total | Rata2 | X3.1 | X3.2 | X3.3 | Total | Rata2 | X4.1 | X4.2 | X4.3 [ Total | Rata2| Y1 Y2 Y3 | Total | Rata2

1 22 |Perempuan 5 5 4 14 47 5 5 5 15 5.0 5 3 3 11 37 3 5 5 13 43 5 3 3 11 37
2 22 |Perempuan 4 5 5 14 4.7 4 3 4 11 37 3 4 3 10 33 4 5 4 13 43 4 4 4 12 4.0
3 21 |Perempuan 3 4 3 10 33 4 4 4 12 4.0 2 3 4 9 3.0 4 3 2 9 3.0 4 4 3 11 3.7
4 22 |Perempuan 3 4 4 11 3.7 4 3 3 10 3.3 4 4 4 12 4.0 4 3 3 10 3.3 3 3 3 9 3.0
5 22 [Perempuan 3 3 3 9 3.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 3 13 43 5 3 3 11 37
6 22 [Perempuan 5 5 5 15 5.0 5 4 4 13 4.3 5 5 5 15 5.0 4 5 5 14 4.7 5 L 4 13 4.3
7 23 [Perempuan 3 3 4 10 33 5 5 4 14 4.7 4 4 4 12 4.0 3 3 2 8 2.7 3 3 3 9 3.0
8 21 |Laki-laki 3 3 3 9 3.0 4 4 4 12 4.0 3 4 3 10 33 3 3 2 8 2.7 3 3 3 9 3.0
9 22 |Perempuan 3 3 4 10 3.3 5 4 5 14 4.7 3 2 3 8 27 3 3 2 8 27 3 2 2 7 23
10 24 [Perempuan 4 4 4 12 4.0 5 5 4 14 4.7 4 4 3 11 3.7 4 3 4 11 3.7 3 2 4 9 3.0
11 21 |Laki-laki 4 4 4 12 4.0 5 4 4 13 43 3 4 4 11 37 4 4 4 12 4.0 4 4 4 12 4.0
12 21 |Laki-laki 3 3 3 9 30 3 3 3 9 3.0 3 2 2 7 23 3 3 3 9 3.0 3 1 1 5 L7
13 23 |Perempuan 3 3 2 8 2.7 5 5 5 15 5.0 3 3 3 9 3.0 3 3 3 9 3.0 2 2 3 7 23
14 17 |Laki-laki 5 5 5 15 5.0 5 5 5 15 5.0 3 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0
15 21 |Laki-laki 4 4 4 12 4.0 4 2 4 10 33 3 4 4 11 37 4 3 3 10 33 3 3 4 10 33
16 22 |Perempuan 5 5 5 15 5.0 5 5 5 15 5.0 5 5 4 14 4.7 5 4 5 14 4.7 4 5 4 13 43
17 22 |Laki-laki 4 4 5 13 43 5 4 4 13 4.3 5 S 5 15 5.0 4 4 4 12 4.0 4 4 4 12 4.0
18 22 [Perempuan 3 L 4 11 3.7 3 3 4 10 33 3 3 3 9 3.0 2 3 3 8 2.7 4 3 3 10 33
19 22 [Perempuan 3 2 3 8 2.7 3 4 3 10 33 3 2 2 7 23 4 3 2 9 3.0 3 2 2 7 23
20 38 |Laki-laki 5 4 5 14 4.7 4 3 5 12 4.0 4 4 5 13 43 4 5 4 13 43 5 5 3 15 50
21 21 [Perempuan 3 3 3 9 3.0 5 5 5 15 5.0 3 4 4 11 3.7 3 3 4 10 33 3 3 3 9 3.0
22 2 |Perempuan 5 4 3 14 4.7 5 4 5 14 4.7 3 4 5 12 4.0 3 3 5 11 3.7 5 4 4 13 43
23 22 [Perempuan 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0
24 22 [Perempuan 5 4 5 14 4.7 4 5 5 14 4.7 4 4 5 13 43 4 4 5 13 43 5 4 4 13 43
25 23 |Laki-laki 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0
26 22 |Perempuan 3 5 5 15 5.0 5 5 5 15 5.0 4 4 3 11 3.7 4 4 5 13 4.3 5 3 5 15 3.0
27 21 |Perempuan 4 3 3 10 33 4 5 5 14 4.7 3 3 5 13 4.3 4 4 4 12 4.0 4 3 4 11 37
28 21  |Perempuan 3 5 3 13 5.0 5 4 4 13 4.3 3 5 5 13 4.3 5 5 4 14 4.7 4 5 5 14 4.7
29 24 |Perempuan 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0
30 18  |Perempuan 3 3 3 9 3.0 3 3 4 10 3.3 5 4 5 14 4.7 3 3 3 9 3.0 3 3 3 9 3.0
31 23 |Laki-laki 4 4 4 12 4.0 5 4 4 13 4.3 4 4 4 12 4.0 4 4 5 13 4.3 4 4 4 12 4.0
32 23 |Perempuan 4 3 3 10 33 5 3 4 12 4.0 4 3 3 10 33 3 3 3 9 3.0 3 3 3 9 30
33 17 |Perempuan 4 3 3 10 33 3 3 4 10 33 3 3 5 11 37 5 5 3 13 4.3 3 3 3 9 30
34 18 |Perempuan 3 2 3 8 2.7 3 3 3 9 3.0 2 2 3 7 23 3 2 3 8 2.7 4 3 3 10 33
35 18 [Perempuan 3 2 3 8 2.7 3 3 3 9 3.0 2 2 4 8 2.7 3 2 1 G 2.0 1 1 2 4 1.3
36 21 |Laki-laki 5 3 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 3 5 15 5.0
37 22 [Perempuan 3 3 3 9 3.0 5 S 5 15 5.0 3 3 4 10 33 3 3 2 8 2.7 2 2 2 6 2.0
38 23 |Perempuan 4 4 4 12 4.0 5 5 5 15 5.0 4 4 4 12 4.0 3 5 4 12 4.0 5 4 3 12 4.0
39 24 |Perempuan 4 3 3 10 33 4 4 5 13 4.3 4 4 4 12 4.0 4 3 3 10 3.3 3 2 2 23
40 21 [Perempuan 4 4 4 12 4.0 4 5 5 14 4.7 4 4 4 12 4.0 4 4 4 12 4.0 4 4 4 12 4.0
41 22 |Laki-laki 2 2 2 G 2.0 4 5 4 13 4.3 2 5 1 8 27 3 2 2 7 2.3 2 1 1 1.3
42 21 |Perempuan 3 3 3 9 3.0 4 3 4 11 3.7 4 5 3 12 4.0 4 3 2 9 3.0 3 2 2 7 23
43 22 [Laki-laki 3 4 4 11 37 5 5 5 15 5.0 3 1 3 7 23 4 3 3 10 33 4 2 3 9 30
m 44 22 |Perempuan 4 4 5 13 43 5 4 4 13 43 4 4 5 13 43 3 4 3 10 33 5 4 3 12 4.0
45 19 |Perempuan 3 4 4 11 37 4 3 4 11 37 3 3 3 9 30 3 4 3 10 33 2 2 3 7 23
46 22 [Perempuan 5 5 5 15 5.0 5 4 4 13 43 5 5 5 15 5.0 4 5 5 14 47 5 4 4 13 43
47 23 [Perempuan 3 3 4 10 33 5 5 4 14 4.7 4 4 4 12 4.0 3 3 2 8 27 3 3 3 9 30
48 21 |Laki-laki 3 3 3 9 3.0 4 4 4 12 4.0 3 4 3 10 33 3 3 2 8 2.7 3 3 3 9 30
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Resp| Unur |Tenis Kelamin Kesadaran Merek (X1) Kesan Kualitas (X2) Asosiasi Merek (X3) Loyalitas Merek (X4) Keputusan Pembelian (Y)
XL1 X1.2 X1.3 | Total Rata2 | X2.1 | X2.2 [ X2.3 | Total | Rata2 | X3.1 | X3.2 [ X3.3 | Total | Rata2 | X4.1 [ X4.2 | X4.3 [ Total | Rata2 | Y1 Y2 Y3 | Total | Rata2
49 22 |Perempuan 3 3 4 10 33 3 2 3 8 2.7 3 2 3 8 2.7 3 3 2 8 2.7 3 2 2 7 2.3
50 24 [Perempuan 4 4 4 12 4.0 3 3 3 9 3.0 4 4 3 11 3.7 4 3 4 11 3.7 3 2 4 9 3.0
51 23 |Laki-laki 5 5 5 15 5.0 5 4 4 13 4.3 4 4 4 12 4.0 4 4 5 13 4.3 4 4 4 12 4.0
52 23 |Perempuan 4 3 3 10 33 3 3 4 10 33 3 3 3 9 3.0 3 3 3 9 3.0 3 3 3 9 3.0
53 17 |Perempuan 4 5 5 14 4.7 3 3 4 10 33 3 3 3 9 3.0 5 5 3 13 4.3 3 3 3 9 3.0
54 18  |Perempuan 3 2 3 8 2.7 3 4 3 10 33 2 2 3 7 23 3 2 3 8 2.7 4 3 3 10 33
55 22 |Perempuan 3 4 5 12 4.0 3 3 3 9 3.0 3 2 2 7 23 4 3 2 9 3.0 3 2 2 7 23
56 38 |Laki-laki 5 4 5 14 4.7 4 3 3 10 33 5 5 5 15 5.0 4 5 4 13 4.3 5 5 5 15 5.0
57 21 [Perempuan 2 2 3 7 23 5 5 5 15 3.0 3 4 3 10 3.3 3 3 4 10 3.3 3 3 3 9 3.0
58 22 |Perempuan 3 4 5 12 4.0 5 4 5 14 4.7 3 4 5 12 4.0 3 3 5 11 3.7 5 4 4 13 43
59 22 |Perempuan 5 5 5 15 50 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0
60 22 |Perempuan 5 4 5 14 4.7 4 5 5 14 4.7 4 4 5 13 43 4 4 5 13 4.3 5 4 4 13 43
6l 23 |Laki-laki 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0
62 22 |Perempuan 4 4 4 12 4.0 5 5 5 15 5.0 4 4 4 12 4.0 4 4 5 13 4.3 5 5 5 15 5.0
63 21 [Perempuan 4 3 3 10 33 3 4 3 10 33 5 3 5 13 4.3 4 4 4 12 4.0 4 3 4 11 3.7
64 21 [Perempuan 5 5 5 15 5.0 5 4 4 13 4.3 4 3 5 14 4.7 5 3 4 14 4.7 4 5 5 14 4.7
65 24 [Perempuan 5 5 5 15 5.0 5 5 5 15 5.0 5 3 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0
66 22 [Laki-laki 3 3 3 9 3.0 3 3 3 9 3.0 3 3 3 9 3.0 4 3 3 10 33 4 2 3 9 3.0
67 22 |Perempuan 4 4 5 13 4.3 5 4 4 13 4.3 4 4 5 13 4.3 3 4 3 10 33 5 4 3 12 4.0
68 19 |Perempuan 3 3 3 9 3.0 3 3 3 9 3.0 3 3 3 9 3.0 3 2 3 8 2.7 2 2 3 7 2.3
69 22 |Perempuan 5 5 5 15 5.0 5 4 4 13 4.3 5 5 5 15 5.0 4 5 5 14 4.7 5 4 4 13 43
70 23 |Perempuan 3 3 4 10 33 3 3 3 9 3.0 3 3 3 9 3.0 3 3 2 8 2.7 3 3 3 9 3.0
71 21  [Laki-laki 3 3 3 9 3.0 4 3 3 10 3.3 3 4 3 10 33 3 3 2 8 2.7 3 3 3 9 3.0
72 22 [Perempuan 3 3 3 9 3.0 3 3 3 9 3.0 3 2 3 8 2.7 3 3 2 8 2.7 3 2 2 7 23
73 24 |Perempuan 4 4 4 12 4.0 3 3 3 9 3.0 4 4 3 11 3.7 4 3 4 11 3.7 3 2 4 9 3.0
74 23 |Laki-laki 5 5 5 15 5.0 5 4 4 13 4.3 4 4 4 12 4.0 4 4 5 13 4.3 4 4 4 12 4.0
75 23 |Perempuan 4 3 3 10 33 3 3 4 10 33 4 3 3 10 33 3 3 3 9 3.0 3 3 3 9 3.0
76 17 |Perempuan 4 5 5 14 4.7 3 3 4 10 33 3 3 3 9 3.0 5 5 3 13 4.3 3 3 3 9 3.0
77 18 |Perempuan 3 2 3 8 2.7 3 4 4 11 3.7 2 2 3 7 2.3 3 2 3 8 2.7 4 3 3 10 3.3
78 22 |Perempuan 3 2 3 8 2.7 2 3 2 7 2.3 3 2 2 7 23 4 3 2 9 3.0 3 2 2 7 23
79 38 |Laki-laki 5 4 5 14 47 5 5 5 15 5.0 4 4 5 13 43 4 5 4 13 4.3 5 5 5 15 5.0
80 21 |Perempuan 3 3 3 9 30 3 3 3 9 3.0 3 4 4 11 3.7 5 5 4 14 4.7 3 3 3 9 3.0
81 22 |Perempuan 3 4 5 12 4.0 5 4 5 14 4.7 3 4 5 12 4.0 3 3 5 11 3.7 5 4 4 13 43
82 22 [Perempuan 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0
83 22 |Perempuan 4 5 5 14 4.7 4 4 4 12 4.0 3 4 3 10 33 4 5 4 13 4.3 4 4 4 12 4.0
84 21 |Perempuan 3 4 3 10 33 4 4 4 12 4.0 2 3 4 9 3.0 4 3 2 9 3.0 4 4 3 11 3.7
85 22 |Perempuan 3 3 3 9 3.0 4 3 3 10 33 4 4 4 12 4.0 4 5 5 14 4.7 3 3 3 9 3.0
86 38 |Laki-laki 5 4 5 14 4.7 5 5 5 15 5.0 4 4 5 13 4.3 4 5 4 13 4.3 5 5 5 15 5.0
87 21 |Perempuan 4 4 5 13 4.3 3 3 3 9 3.0 3 4 4 11 3.7 3 3 4 10 33 3 3 3 9 3.0
88 22 |Perempuan 3 4 5 12 4.0 5 4 3 14 4.7 3 4 35 12 4.0 3 3 5 11 3.7 5 4 4 13 4.3
89 22 |Perempuan S 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0 5 5 5 15 5.0
90 22 |Perempuan S 4 5 14 4.7 4 5 5 14 4.7 4 4 5 13 43 4 4 5 13 4.3 5 4 4 13 43
91 21 |Perempuan 4 4 4 12 4.0 4 5 5 14 4.7 4 4 4 12 4.0 4 4 4 12 4.0 4 4 4 12 4.0
92 22 |Laki-laki 2 2 2 6 2.0 2 2 2 6 2.0 2 3 1 6 2.0 3 3 3 9 3.0 2 1 1 4 1.3
93 21 |Perempuan 4 4 4 12 40 4 3 4 11 3.7 4 5 3 12 4.0 4 4 4 12 4.0 3 2 2 7 23
04 22 |Laki-laki 3 4 4 11 3.7 3 3 3 9 3.0 3 3 3 9 3.0 4 4 4 12 4.0 4 2 3 9 3.0
3.84 3.78 4.03 11.65 3.88 416 | 396 | 4.12 | 12.23| 408 | 3.67 | 3.76 | 3.87 | 1130 3.77 | 3.80 | 3.97 | 3.65 | 11.21| 3.74 | 3.82 | 3.37 | 348 | 10.67]| 3.56
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