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ABSTRAK 

 

Perkembangan teknologi digital mendorong perusahaan untuk 

mengintegrasikan media sosial ke dalam strategi rekrutmen. Penelitian ini bertujuan 

untuk menganalisis peran Instagram dalam proses rekrutmen karyawan di 

perusahaan Bagoplek, khususnya terkait aspek efektivitas pencarian informasi 

pekerjaan. Penelitian menggunakan pendekatan kualitatif dengan metode studi 

kasus Miles dan Huberman yang menekankan pada reduksi data, penyajian data, 

dan penarikan kesimpulan. Data diperoleh melalui wawancara mendalam dengan 

owner, HRD, dan karyawan Bagoplek, serta didukung dengan dokumentasi konten 

Instagram resmi perusahaan dan akun pihak ketiga @lokermalang. 

Hasil penelitian menunjukkan bahwa Instagram berperan penting sebagai 

media rekrutmen yang efektif dalam menjangkau kandidat lokal secara luas. 

Kandidat menilai proses rekrutmen melalui Instagram lebih praktis dibandingkan 

media lain karena memungkinkan akses cepat terhadap informasi lowongan serta 

komunikasi langsung melalui WhatsApp. Selain itu, tampilan konten Instagram 

Bagoplek yang profesional dan kolaborasi dengan akun pihak ketiga memperkuat 

citra perusahaan serta membangun kepercayaan calon kandidat. Temuan ini 

mengindikasikan bahwa media sosial, khususnya Instagram, tidak hanya menjadi 

sarana publikasi lowongan, tetapi juga berfungsi sebagai strategi employer 

branding yang memperkuat hubungan perusahaan dengan calon tenaga kerja. 

 

Kata kunci: Rekrutmen, Media Sosial, Instagram, Efektivitas  Pencarian Kerja. 
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ENGLISH ABSTRACT 

 

The development of digital technology has encouraged companies to 

integrate social media into their recruitment strategies. This study aims to analyze 

the role of Instagram in the employee recruitment process at Bagoplek, particularly 

regarding Effectiveness and the ease of job information access. This research 

employed a qualitative approach with a Miles and Huberman case study model, 

emphasizing data reduction, data display, and conclusion drawing. Data were 

collected through in-depth interviews with the owner, HRD, and employees of 

Bagoplek, supported by documentation of recruitment content from the company’s 

official Instagram account and the third-party account @lokermalang. 

The findings reveal that Instagram plays a significant role as an effective 

recruitment medium in reaching a wider pool of local candidates. Candidates 

perceive the recruitment process through Instagram as more practical compared to 

other media, since it allows quick access to job vacancy information and direct 

communication via WhatsApp. In addition, the professional visual content of 

Bagoplek’s Instagram and its collaboration with third-party accounts strengthen the 

company’s image and build Effectiveness among potential candidates. These 

findings indicate that social media, particularly Instagram, is not only a tool for 

disseminating job postings but also a strategic medium for employer branding, 

reinforcing the company’s relationship with prospective employees. 

 

Keywords: Recruitment, Social Media, Instagram, Effectiveness in job seeking  
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