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Abstrak
Penelitian ini dilakukan dengan tujuan untuk mengetahui pengaruh content marketing, electronic word
of mouth, dan persepsi konsumen terhadap keputusan pembelian produk Daviena Skincare. Penelitian
ini menggunakan pendekatan kuantitatif dengan metode deskriptif. Pengumpulan data dilakukan
dengan melakukan penyebaran kuesioner kepada 140 responden dan dilakukan analisis menggunakan
metode Partial Least Square (PLS) dengan bantuan software SmartPLS 4.0. Hasil penelitian ini
menunjukkan bahwa electronic word of mouth dan persepsi konsumen memiliki pengaruh positif dan

signifikan terhadap keputusan pembelian, sedangkan content marketing tidak berpengaruh signifikan.

Kata kunci: Content Marketing, Electronic Word of Mouth, Persepsi Konsumen, Keputusan Pembelian.
Abstract

This study aims to examine the influence of content marketing, electronic word of mouth, and consumer

perception on purchasing decisions for Daviena Skincare products. A quantitative approach with a descriptive

method was used. Data were collected through questionnaires distributed to 140 respondents and analyzed using

the Partial Least Squares (PLS) method with the help of SmartPLS 4.0 software. The findings indicate that

electronic word of mouth and consumer perception have a positive and significant impact on purchasing decisions,

while content marketing does not have a significant effect.

Keywords: Content Marketing, Electronic Word of Mouth, Consumer Perception, Purchase Decision
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