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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh media sosial dan kualitas produk 

terhadap minat beli konsumen pada produk Kahf di Kota Malang. Penelitian 

menggunakan metode kuantitatif dengan pendekatan asosiatif. Sampel penelitian 

berjumlah 120 responden yang diperoleh melalui metode accidental sampling. Analisis 

data dilakukan dengan regresi linier berganda.Hasil penelitian menunjukkan bahwa 

media sosial berpengaruh positif signifikan terhadap minat beli konsumen, demikian 

pula kualitas produk juga berpengaruh positif signifikan terhadap minat beli. Dengan 

demikian, media sosial dan kualitas produk terbukti menjadi faktor penting dalam 

meningkatkan minat beli konsumen terhadap produk Kahf di Kota Malang. 

 

Kata kunci: Media Sosial, Kualitas Produk, Minat Beli 
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ABSTRACT 

 

This study aims to determine the influence of social media and product quality on 

consumer purchasing interest in Kahf products in Malang City. The study uses a 

quantitative method with an associative approach. The research sample consisted of 

120 respondents obtained through accidental sampling. Data analysis was conducted 

using multiple linear regression. The results of the study indicate that social media has 

a significant positive influence on consumer purchasing interest, and product quality 

also has a significant positive influence on purchasing interest. Thus, social media and 

product quality are proven to be important factors in increasing consumer purchasing 

interest in Kahf products in Malang City. 

 

Keywords: Social Media, Product Quality, Purchasing Interest 
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