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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh fashion innovativeness dan brand
love terhadap brand loyalty pada merek clothing lokal di Kota Malang. Penelitian ini
dilatarbelakangi oleh pertumbuhan industri kreatif di Indonesia, khususnya sektor fashion,
yang menghadapi persaingan ketat, sehingga loyalitas merek menjadi faktor kunci untuk
bertahan. Penelitian ini berfokus pada konsumen muda di Kota Malang, yang dianggap sebagai
pasar potensial. Metode penelitian yang digunakan adalah pendekatan kuantitatif dengan jenis
explanatory research. Data dikumpulkan melalui kuesioner yang disebarkan kepada 150
responden. Hasil penelitian menunjukkan bahwa fashion innovativeness dan brand love
memiliki pengaruh positif dan signifikan terhadap brand loyalty. Temuan ini mengindikasikan
bahwa konsumen yang inovatif dalam berbusana dan memiliki kecintaan terhadap suatu merek
cenderung lebih loyal. Hasil ini sejalan dengan penelitian terdahulu yang menemukan
hubungan kuat antara brand love dan brand loyalty.

Keywords— Fashion Innovativeness, Brand Love, Brand Loyalty, Brand Clothing Lokal
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ABSTRACT

This study aims to analyze the influence of fashion innovativeness and brand love on
brand loyalty for local clothing brands in Malang City. The research is motivated by the growth
of the creative industry in Indonesia, particularly the fashion sector, which faces fierce
competition, making brand loyalty a key factor for survival. This research focuses on young
consumers in Malang City, who are considered a potential market. The research method used
is a quantitative approach with an explanatory research design. Data was collected through a
questionnaire distributed to 150 respondents. The results show that both fashion
innovativeness and brand love have a positive and significant influence on brand loyalty. These
findings indicate that consumers who are innovative in their fashion choices and have a sense
of love for a brand tend to be more loyal. These results are consistent with previous research

that found a strong relationship between brand love and brand loyalty.

Keywords— Fashion Innovativeness, Brand Love, Brand Loyalty, Local Clothing Brand
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