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ABSTRAK

Persaingan di industri susu cair UHT di Indonesia semakin ketat. Ultra Milk
sebagai salah satu merek ternama perlu mempertahankan posisinya melalui strategi
pemasaran yang efektif. Salah satu strategi yang digunakan adalah dengan
menggunakan brand ambassador, membangun brand personality, dan menjaga
brand image. Penelitian ini bertujuan untuk mengetahui pengaruh brand
ambassador, brand personality, dan brand image terhadap keputusan pembelian
Ultra Milk.Metode penelitian yang digunakan adalah kuantitatif dengan teknik
pengumpulan data melalui kuesioner. Data yang diperoleh dianalisis dengan
menggunakan teknik regresi linier. Hasil penelitian menunjukkan bahwa brand
ambassador, brand personality, dan brand image berpengaruh positif dan signifikan
terhadap keputusan pembelian Ultra Milk.Penelitian ini memberikan implikasi
bahwa Ultra Milk perlu mempertahankan dan meningkatkan efektivitas
penggunaan brand ambassador, membangun brand personality yang kuat dan
positif, serta menjaga brand image yang baik agar dapat meningkatkan keputusan

pembelian konsumen.
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ABSTRACT

The competition in the UHT liquid milk industry in Indonesia is
increasingly tight. Ultra Milk as one of the well-known brands needs to maintain
its position through effective marketing strategies. One of the strategies used is by
using brand ambassadors, building brand personality, and maintaining brand image.
This study aims to determine the effect of brand ambassador, brand personality, and
brand image on purchasing decisions of Ultra Milk.This research uses a quantitative
method with data collection techniques through questionnaires. The data obtained
were analyzed using linear regression analysis. The results of the study show that
brand ambassador, brand personality, and brand image have a positive and
significant effect on purchasing decisions of Ultra Milk.This study implies that
Ultra Milk needs to maintain and improve the effectiveness of using brand
ambassadors, build a strong and positive brand personality, and maintain a good

brand image in order to increase consumer purchasing decisions.

vil



Kata Pengantar

Dengan memanjatkan puji syukur kepada ALLAH SWT, atas limpahan rahmat
dan hidayah-Mu penulis dapat menyajikan skripsi yang berjudul: Pengaruh Brand
Ambassador, Brand Personality, Dan Brand Image “Ultra Milk” Terhadap
Keputusan Pembelian “Ultra Milk”

Penyusun mengucapkan banyak terimakasih berkat dukungan, bimbingan,
nasihat, serta doa yang begitu tulus sehingga skripsi ini dapat selesai . Terima kasih
kepada banyak pihak yang tidak dapat penulis sebutkan satu persatu tanpa
mengurangi rasa hormat.

Sangat disadari bahwa dengan kekurangan dan keterbatasan yang penulis miliki,
meskipun telah mengerahkan segala kemampuan untuk lebih teliti, tetapi penulis
menyadari masih banyak kekurangan dalam penyajian tulisan di skripsi ini. Oleh
karena itu, penulis mengharapkan saran yang membangun agar tulisan ini lebih baik

lagi.

Malang, 24 Juli 2024

Penulis,

Reviananda Cesar Wibowo

viil



Daftar Isi

PENGARUH BRAND AMBASSADOR, BRAND PERSONALITY DAN
BRAND IMAGE “ULTRA MILK” TERHADAP KEPUTUSAN
PEMBELIAN “ULTRA MILK? ..ot [

PENGARUH BRAND AMBASSADOR, BRAND PERSONALITY DAN
BRAND IMAGE “ULTRA MILK” TERHADAP KEPUTUSAN

PEMBELIAN “ULTRA MILK? .......ooiiiiiiiii it sinnee e I
Lembar PENQESANAN ..........cooviiieie e ii
Lembar Pernyataan Originalitas...........cccccoeiieiiiic i iii
Surat Keterangan RISEL..........ociiiiiiiie st iv
Ucapan Terima KasSiN..........ccooviiiiccec e %
ABST RAK e e a e rae e Vi
AB ST RACT . r e e e e e e e vii
Kata PENGANTAN .......cuiiiiiiiieeie e viii
D 1 =T L SRS IX
DAftar TADEL ..o xii
Daftar GAMDAT.........coiiicce s Xiii
Daftar LamMPITAN ........ccoi ittt sre e sae s Xiv
BAB L ..o Error! Bookmark not defined
PENDAHULUAN ..o Error! Bookmark not defined.
1.1. Latar Belakang .........cccooooeviiiiiniiincnn Error! Bookmark not defined.
1.2. Rumusan Masalah ............ccccccoovvivnininnnnnn Error! Bookmark not defined.
1.3. Tujuan dan Manfaat Penelitian................... Error! Bookmark not defined.
1.3.1 Tujuan Penelitian ..........c.cccoeeeiveivennenne. Error! Bookmark not defined.

1.4. Manfaat Peneltian............cccccocevvniiiininnnn Error! Bookmark not defined.
1.4.1. Manfaat TeOoritiS........ccooevvrvenieniieeene Error! Bookmark not defined.
1.4.2. Manfaat Praktis ..........c.ccoovvvinniiinnnn Error! Bookmark not defined.
BAB ..o Error! Bookmark not defined.
TINJAUAN PUSTAKA ... Error! Bookmark not defined.
2.1. Tinjauan TeOor .....ccccveeveerieieriene s, Error! Bookmark not defined.
2.1.1. Brand Ambassador............cccccceevervennnnn. Error! Bookmark not defined.

iX



2.1.2. Brand Personality..........c.ccccccoveiveinennnnn, Error! Bookmark not defined.

2.1.3. Brand IMage.......ccccoevvivieiverecieseenn, Error! Bookmark not defined.
2.1.4 Keputusan Pembelian................ccccvenee.e. Error! Bookmark not defined.
2.2. Penelitian Terdahulu..........ccccoovevieininnne. Error! Bookmark not defined.
2.3. Pengembangan Hipotesis ...........c.ccoovvenene. Error! Bookmark not defined.

2.3.1. Pengaruh Brand Ambassador Terhadap Keputusan Pembelian ... Error!
Bookmark not defined.

2.3.2. Pengaruh Brand Personalty Terhadap Keputusan Pembelian....... Error!
Bookmark not defined.

2.3.3. Pengaruh Brand Image Terhadap Keputusan Pembelian ............. Error!
Bookmark not defined.

2.4. Model Konseptual ...........cccccoviievienincnene. Error! Bookmark not defined.
BAB oo Error! Bookmark not defined.
METODE PENELITIAN ..., Error! Bookmark not defined.

3.1. Jenis Penelitian ..........ccooovveviiiicninienienen, Error! Bookmark not defined.

3.2. Populasi dan Sampel ...........ccccoviiiiniennn, Error! Bookmark not defined.

3.3. Objek dan Sumber Data Penelitian ............ Error! Bookmark not defined.

3.4. Variabel, Operasional dan Pengukuran......Error! Bookmark not defined.

341, Variabel ... Error! Bookmark not defined.
3.4.2. Operasional ...........cccccovveveeiieieeie e Error! Bookmark not defined.
3.4.3. Pengukuran ...........ccccooeveveeiieieeie e Error! Bookmark not defined.
3.5. Metode Pengumpulan Data......................... Error! Bookmark not defined.
3.6. Metode ANaliSiS.........ccoovveriiiiieninieiennn, Error! Bookmark not defined.
3.6.1. Uji Instrumen Penelitian ...................... Error! Bookmark not defined.
3.6.2. Uji ASUMSI ..ooviiiiiiiieiec e Error! Bookmark not defined.
3.7. Analisis Linear .......c.ccccoocvvveeviverenieneeeene Error! Bookmark not defined.
3.8. Uji HIPOLESIS.....oveiiiiieiiiiieic e, Error! Bookmark not defined.
3.8.1. Analisis Koefisien Determinasi (R2)....Error! Bookmark not defined.
BAB IV ..o Error! Bookmark not defined.
HASIL PENELITIAN DAN PEMBAHASAN .....Error! Bookmark not defined.
4.1. Gambaran Umum Objek Penelitian ........... Error! Bookmark not defined.
4.1.1. Profil Ultra MilK ..o Error! Bookmark not defined.
4.1.2. Produk-Produk Ultra Milk..................... Error! Bookmark not defined.



4.1.3. Keunggulan Ultra MilK..............cc.coen... Error! Bookmark not defined.

4.1.4. Kontribusi Ultra MilK ............ccccovvennne. Error! Bookmark not defined.
4.2. Deskripsi Identitas Responden ................... Error! Bookmark not defined.
4.2.1. Jenis Kelamin..........ccoocvevviinnienieninnnnn Error! Bookmark not defined.
A.2.2. UMUL oot Error! Bookmark not defined.
4.2.3. SEALUS ... Error! Bookmark not defined.
4.2.4. Lama MengonSuMSi.......c.ccovrervrnenenn Error! Bookmark not defined.
4.3 Deskripsi Variabel Penelitian...................... Error! Bookmark not defined.

4.3.1. Deskripsi Variabel Brand Ambassador Error! Bookmark not defined.
4.3.2. Deskripsi Variabel Brand Personality ..Error! Bookmark not defined.

4.3.3. Deskripsi Variabel Brand Image .......... Error! Bookmark not defined.
4.3.4. Deskripsi Variabel Keputusan Pembelian .......... Error! Bookmark not
defined.

4.4. Pengujian dan Analisis Data...................... Error! Bookmark not defined.
4.4.1. Uji Validitas ........cccoevereniiiiiieen Error! Bookmark not defined.
4.4.2. Uji Reliabilitas ..........ccooovviiiiiiiiienn Error! Bookmark not defined.
4.4.3. Uji Normalitas.........ccccoveneniinnnnnennn, Error! Bookmark not defined.
4.4.4. Uji Multikolinearitas..............cccceevennenn Error! Bookmark not defined.
4.4.5. Uji Heteroskesdastisitas.................c....... Error! Bookmark not defined.

4.5. Pengujian Model Dan Pengujian Hipotesis Error! Bookmark not defined.
4.5.1. Analisis LiNear........cccccocevvvvviennnnenenn Error! Bookmark not defined.
4.5.2. Analisis Koefisien Determinasi (R?).....Error! Bookmark not defined.

45.3.Uji T (Uji Parsial) .......ccoooeviniiiinnnn Error! Bookmark not defined.
4.6. Pembahasan Hasil Penelitian...................... Error! Bookmark not defined.
BAB V..o Error! Bookmark not defined.
PENUTUP ..ot Error! Bookmark not defined.
5.1. Kesimpulan........cccooovvviiiiiieiiie e Error! Bookmark not defined.
5.2. Kontribusi Penelitian............cccoccovoevvinnne Error! Bookmark not defined.
5.3. Keterbatasan Penelitian ............cccocceevennne. Error! Bookmark not defined.
5.4, SAraAN ...t Error! Bookmark not defined.
Daftar PUSTaKa ..........ccooveieiieieee e Error! Bookmark not defined.
LamPiran .....oooeveveneeceeee e Error! Bookmark not defined.

X1



Tabel 2.1 :
Tabel 2.2 :
Tabel 3.1 :
Tabel 3.2 :
Tabel 4.1 :
Tabel 4.2 :
Tabel 4.3 :
Tabel 4.4 :
Tabel 4.5 :
Tabel 4.6 :
Tabel 4.7 :
Tabel 4.8 :
Tabel 4.9 :
Tabel 4.10
Tabel 4.11
Tabel 4.12
Tabel 4.13

Daftar Tabel

Dimensi Brand Personality ... 9
Tinjauan Penelitian Terdahulu ...........c.ccooiiiiiiiiiis 22
Tabel OPerasional..........ccccciiiiiiiiie s 28
Tinjauan Penelitian Terdahulu ... 22
Deskripsi Variabel Brand Ambassador ...........ccccoovveiinciinnnnnn 39
Deskripsi Variabel Brand Personality ...........c.ccoooevviiniiciennnnnn 42
Deskripsi Variabel Brand Image...........cccoovoiiiiiiniencncicne 45
Deskripsi Variabel Keputusan Pembelian...........cccooiiiiiinnnnne 47
UJIEValIAITaS ... 50
UjJi RealibDIITaS ....c..ooveieiiiiicceee e 51
UJi NOrMalitas ........cocooeeiiiiieiic e 52
Uji MUItIKOIINEAKITaS..........ccoveiieiece e 53
Uji HeteroskedastiSItas ..........coevveieiicii i se e 54
SUJELINEAN .ot 54
: Analisis Determinasi R2 .........cccoooveiiiiiiiiiieeene e 56
: Tinjauan Penelitian Terdahulu ............c.ccooiiiiiicic e, 57
: Rangkuman Hasil Pengujian Hipotesis ..........ccccceveviieieevieseenee. 59

xii



xiil



Gambar 2.1 :
Gambar 2.2 :
Gambar 4.1 :
Gambar 4.2 :
Gambar 4.3 :
Gambar 4.4 :

Daftar Gambar

Proses Tahapan Keputusan Pembelian............cccccooevnininnne. 18
Model Konseptual............cooeiiiiiiniiiieee e 24
Jenis Kelamin ReSpONden..........cccoovriiiiininieieeese e 36
UsSia RESPONEN ..o 37
Status ReSPONAEN ......ccecviiiecicc e 38
Lama MengONSUMSI .......ccuviieiieeieiieieesie e seeste e e sae e e 39

Xiv



Lampiran 1 :
Lampiran 2 :
Lampiran 1 :
Lampiran 1 :
Lampiran 1 :

Daftar Lampiran

Kuesioner Penelitian ..........cocooveiiiiiiiiniiie e 69
Tabel Tabulasi Responden ..o 72
ANalisis DeSKIIPIT .........ccooviiiii 77
UJEINTEUMEN L. 82
Analisis Linear dan uji HIpotesiS.......c.ccccovvviveveiiiesieene e 85

XV



16



