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ABSTRAK 

Perkembangan teknologi dan media digital telah membawa perubahan signifikan 

dalam industri fashion, termasuk strategi pemasaran yang digunakan oleh para 

pelaku usaha. Content marketing dan live streaming kini menjadi alat yang efektif 

untuk meningkatkan penjualan produk fashion. Penelitian ini bertujuan untuk 

mengetahui pengaruh content marketing dan live streaming terhadap keputusan 

pembelian konsumen produk fashion merek Nigoo. Metode penelitian yang 

digunakan adalah metode kuantitatif dengan menyebarkan kuesioner kepada 

responden melalui google form. Data yang dianalisis sebanyak 65 responden yang 

merupakan konsumen aktif dan pengikut media sosial Nigoo, menggunakan rumus 

Hair. Analisis data dilakukan menggunakan regresi linier berganda untuk menguji 

pengaruh masing-masing variabel independen (content marketing dan live 

streaming) terhadap variabel dependen (keputusan pembelian) dengan bantuan 

SPSS 26. Hasil penelitian menunjukkan bahwa baik content marketing maupun live 

streaming memiliki pengaruh positif dan signifikan terhadap keputusan pembelian. 

Content marketing berperan penting dalam memberikan informasi yang mendetail 

dan relevan kepada konsumen, sedangkan live streaming meningkatkan interaksi 

dan kepercayaan konsumen terhadap produk yang ditawarkan.  

Kata Kunci : Content Marketing, Live Streaming, Keputusan Pembelian 
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ABSTRACT 

The development of technology and digital media has brought significant changes 

in the fashion industry, including the marketing strategies used by businesses. 

Content marketing and live streaming are now effective tools to increase sales of 

fashion products. This study aims to determine the effect of content marketing and 

live streaming on consumer purchasing decisions for Nigoo branded fashion 

products. The research method used is quantitative method by distributing 

questionnaires to respondents via google form. The data analyzed were 65 

respondents who are active consumers and social media followers of Nigoo, using 

the Hair formula. Data analysis was carried out using multiple linear regression to 

test the effect of each independent variable (content marketing and live streaming) 

on the dependent variable (purchase decision) with the help of SPSS 26. The results 

showed that both content marketing and live streaming had a positive and 

significant influence on purchasing decisions. Content marketing plays an 

important role in providing detailed and relevant information to consumers, while 

live streaming increases consumer interaction and trust in the products offered.  

Keywords : Content Marketing, Live Streaming, Purchase Decision 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



ix 
 

KATA PENGANTAR 

 

Dengan memanjatkan puji syukur kepada ALLAH SWT, atas 

limpahan rahmat dan hidayah-Mu penulis dapat menyajikan skripsi yang 

berjudul: Pengaruh Content Marketing dan Live Streaming terhadap 

Keputusan Pembelian (Studi pada Konsumen Produk Fashion Merek 

Nigoo). 

Penyusun menyampaikan banyak terima kasih yang mendalam atas 

dukungan, bimbingan, nasihat, dan doa tulus yang telah diberikan sehingga 

skripsi ini dapat selesai. Ucapan terima kasih juga ditujukan kepada banyak 

pihak yang tidak dapat disebutkan satu per satu tanpa mengurangi rasa 

hormat. 

Penyusun menyadari bahwa dengan segala keterbatasan yang 

dimiliki, meskipun telah berusaha sebaik mungkin untuk teliti, masih 

terdapat banyak kekurangan dalam penulisan skripsi ini. Oleh karena itu, 

penyusun sangat mengharapkan saran yang membangun agar tulisan ini 

dapat menjadi lebih baik lagi. 

 

Malang, 24 Juli 2024 

Penulis, 

 

 

Irva Virdaus Janah 

 

 

 



x 
 

DAFTAR ISI 

 

LEMBAR JUDUL ................................................................................................. ii 

LEMBAR PERSETUJUAN SKRIPSI ............................................................... iii 

PERNYATAAN ORISINALITAS SKRIPSI ..................................................... iv 

SURAT KETERANGAN RISET ........................................................................ v 

UCAPAN TERIMA KASIH ............................................................................... vi 

ABSTRAK ........................................................................................................... vii 

ABSTRACT ........................................................................................................ viii 

KATA PENGANTAR .......................................................................................... ix  

DAFTAR ISI .......................................................................................................... x 

DAFTAR TABEL .............................................................................................. xiii 

DAFTAR GAMBAR .......................................................................................... xiv 

DAFTAR LAMPIRAN ....................................................................................... xv 

BAB I ...................................................................................................................... 1 

PENDAHULUAN .................................................................................................. 1 

1.1 Latar Belakang Masalah ........................................................................... 1 

1.2 Rumusan Masalah .................................................................................... 4 

1.3 Tujuan Penelitian ...................................................................................... 4 

1.4 Manfaat Penelitian .................................................................................... 5 

BAB II .................................................................................................................... 6 

TINJAUAN PUSTAKA ........................................................................................ 6 

2.1 Tinjauan Teori .......................................................................................... 6 

2.1.1 Content Marketing ............................................................................ 6 

2.1.2 Live Streaming .................................................................................. 9 

2.1.3 Keputusan Pembelian ...................................................................... 10 

2.2 Tinjauan Empiris .................................................................................... 12 

2.3 Kerangka Konseptual ............................................................................. 16 

2.4 Pengembangan Hipotesis ....................................................................... 16 

2.4.1 Pengaruh content marketing terhadap keputusan pembelian .......... 16 

2.4.2 Pengaruh live streaming terhadap keputusan pembelian ................ 17 



xi 
 

BAB III ................................................................................................................. 19 

METODE PENELITIAN ................................................................................... 19 

3.1 Jenis Penelitian ....................................................................................... 19 

3.2 Populasi dan Sampel .............................................................................. 19 

3.2.1 Populasi ........................................................................................... 19 

3.2.2 Sampel ............................................................................................. 19 

3.3 Obyek dan Sumber Data Penelitian ........................................................ 20 

3.4 Variabel, Operasionalisasi, dan Pengukuran .......................................... 21 

3.4.1 Operasionalisasi .............................................................................. 21 

3.4.2 Variabel ........................................................................................... 21 

3.4.3 Pengukuran ...................................................................................... 22 

3.5 Metode Analisis dan Pengumpulan Data ............................................... 23 

3.5.1 Analisis Statistik Deskriptif ............................................................ 23 

3.5.2 Pengujian Instrumen Penelitian....................................................... 23 

BAB IV ................................................................................................................. 27 

HASIL PENELITIAN DAN PEMBAHASAN ................................................. 27 

4.1 Gambaran Umum Objek Penelitian ....................................................... 27 

4.2 Gambaran Umum Responden................................................................. 29 

4.2.1 Jenis Kelamin .................................................................................. 29 

4.2.2 Usia Responden ............................................................................... 29 

4.2.3 Pekerjaan Responden ...................................................................... 30 

4.3 Gambaran Umum Jawaban Responden .................................................. 30 

4.4 Uji Statistik Deskriptif ............................................................................ 32 

4.5 Uji Validitas dan reliabilitas ................................................................... 33 

4.5.1 Uji Validitas .................................................................................... 33 

4.5.2 Uji Reliabilitas ................................................................................ 34 

4.6 Uji Asumsi Klasik .................................................................................. 34 

4.6.1 Uji Normalitas ................................................................................. 34 

4.6.2 Uji Multikolinieritas ........................................................................ 35 

4.6.3 Uji Heteroskedastisitas .................................................................... 36 

4.7 Analisis Regresi Linier Berganda ........................................................... 37 

4.8 Uji Kelayakan Model dan Hipotesis ...................................................... 38 



xii 
 

4.9 Pembahasan ............................................................................................ 40 

BAB V ................................................................................................................... 43 

PENUTUP ............................................................................................................ 43 

5.1 Kesimpulan ............................................................................................. 43 

5.2 Saran ....................................................................................................... 44 

DAFTAR PUSTAKA .......................................................................................... 45 

LAMPIRAN ......................................................................................................... 49 

Lampiran 1 Kuesioner Penelitian ...................................................................... 49 

Lampiran 2 Tabel Tabulasi Responden ............................................................. 53 

Lampiran 3 Hasil Uji Validitas dan Reliabilitas ............................................... 58 

Lampiran 4 Hasil Uji ......................................................................................... 60 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiii 
 

DAFTAR TABEL 

Tabel 2. 1  Tabel Ringkasan Penelitian Terdahulu ............................................... 12 

Tabel 3. 1  Data Operasional Variabel .................................................................. 21 

Tabel 3. 2  Skala Likert ......................................................................................... 23 

Tabel 4. 1  Responden berdasarkan Jenis Kelamin ............................................... 29 

Tabel 4. 2  Responden berdasarkan Usia .............................................................. 30 

Tabel 4. 3  Responden berdasarkan Pekerjaan ...................................................... 30 

Tabel 4. 4  Responden yang Mengetahui Merek Nigoo........................................ 31 

Tabel 4. 5  Responden yang Mengetahui Content Nigoo ..................................... 31 

Tabel 4. 6  Responden yang Mengetahui Live Streaming Nigoo ......................... 31 

Tabel 4. 7  Hasil Uji Statistik Deskriptif ............................................................... 32 

Tabel 4. 8  Hasil Uji Validitas ............................................................................... 33 

Tabel 4. 9  Hasil Uji Reliabilitas ........................................................................... 34 

Tabel 4. 10  Hasil Uji Normalitas ......................................................................... 35 

Tabel 4. 11  Hasil Uji Multikolinieritas ................................................................ 36 

Tabel 4. 12  Hasil Uji Heteroskedastisitas ............................................................ 36 

Tabel 4. 13  Hasil Analisis Regresi Linier Berganda ............................................ 37 

Tabel 4. 14  Hasil Koefisien Determinasi ............................................................. 38 

Tabel 4. 15  Hasil Uji T ......................................................................................... 39 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiv 
 

DAFTAR GAMBAR 

Gambar 1. 1 – Media Sosial .................................................................................... 2 

Gambar 2. 1 - Kerangka Konseptual ..................................................................... 16 

Gambar 4. 1 – Content Nigoo ............................................................................... 27 

Gambar 4. 2 – Live Streaming Nigoo ................................................................... 28 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

file:///D:/IRVA/Go%20to%20sidang!!/Skripsi%20Irva%20Virdaus%20Janah.docx%23_Toc173078461
file:///D:/IRVA/Go%20to%20sidang!!/Skripsi%20Irva%20Virdaus%20Janah.docx%23_Toc173078462
file:///D:/IRVA/Go%20to%20sidang!!/Skripsi%20Irva%20Virdaus%20Janah.docx%23_Toc173078471
file:///D:/IRVA/Go%20to%20sidang!!/Skripsi%20Irva%20Virdaus%20Janah.docx%23_Toc173078472


xv 
 

DAFTAR LAMPIRAN 

Lampiran 1 Kuesioner Penelitian .......................................................................... 49 

Lampiran 2 Tabel Tabulasi Responden................................................................. 53 

Lampiran 3 Hasil Uji Validitas dan Reliabilitas ................................................... 58 

Lampiran 4 Hasil Uji ............................................................................................. 60 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


