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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui digital marketing melalui media sosial 

K-Influencer dan Honorary Reporter Korea For Everyone Indonesia. Penelitian 

ini menggunakan jenis penelitian kualitatif dengan pendekatan studi kasus. 

Dalam penelitian ini peneliti menggunakan beberapa teknik pengumpulan data 

melalui : Wawancara, Observasi dan Dokumentasi. Berdasarkan hasil penelitian 

maka peneliti menemukan beberapa hal terkait pembuatan konten berkualitas 

digital marketing, peran dari K-Influencer dan Honorary Reporter serta 

peningkatan anggota melalui digital marketing konten sosial media Instagram 

Korea For Everyone. 

Kata Kunci: Digital Marketing, K-Influencer, Honorary Reporter 
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ABSTRACT 

 

This research aims to find out digital marketing through social media K- 

Influencers and Honorary Reporter Korea For Everyone Indonesia. This research 

uses qualitative research with a case study approach. In this research, researchers 

used several data collection techniques through: Interviews, Observation and 

Documentation. Based on the research results, researchers found several things 

related to creating quality digital marketing content, the role of K-Influencers and 

Honorary Reporters as well as increasing members through digital marketing of 

social media content, Instagram Korea For Everyone. 

Keywords: Digital Marketing, K-Influencer, Honorary Reporter 
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