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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh price dscount, bonus pack 

dan in store display terhadap impulse buying pada konsumen Indomaret Candi 

Trowolan. jenis penelitian ini mengunakan metode kuantitatif dan jenis 

pendekatan yang digunakan yaitu asosiatif kausal. Penelitian ini menggunakan 

data primer yang diperoleh melalui penyebaran kuesioner dengan jumlah sampel 

sebanyak 71 responden yaitu mahasiswa/i angkatan 2020 STIE Malangkucecwara 

Malang. Penelitian ini menggunakan aplikasi Smart-PLS.3 sebagai metode 

analisis data. Hasil penelitian ini menunjukan bahwa price discount berpengaruh 

positif signifikan terhadap impulse buying, bonus pack berpengaruh positif 

signifikan terhadap impulse buying, dan in store display berpengaruh positif 

signifikan terhadap impulse buying. 

Kata kunci: price discount, bonus pack, in store display, impulse buying 
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ABSTRACT 

This study aims to analyze the influence of price discount, bonus pack, and in-

store display on impulse buying of Indomaret Candi Trowolan consumers. This 

type of research uses quantitative methods and the type of approach used is 

causal associative. This research uses primary data obtained through the 

distribution of questionnaires with a sample of 71 respondents, namely students of 

the 2020 batch of STIE Malangkucecwara Malang. This study uses the Smart-

PLS.3 application as a data analysis method. The results of this study show that 

price discount has a significant positive influence on impulse buying, bonus pack 

has a significant positive influence on impulse buying, and in-store display has a 

significant positive influence on impulse buying. 

Keywords: price discount, bonus pack, in store display, impulse buying
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