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ABSTRAK 

 

Fenomena semakin ketatnya persaingan di dalam dunia bisnis dalam 

memasarkan produknya kepada konsumen untuk meningkatkan nilai penjualan 

perusahaan. Salah satunya produk Eiger, yang dikenal dengan kualitas produk yang 

baik, terutama untuk kebutuhan outdoor dan petualangan. Mahasiswa sering 

memilih produk Eiger karena daya tahan dan fungsionalitasnya. Selain itu, Eiger 

memiliki citra sebagai merek lokal yang kuat dan teruji di lapangan, sehingga 

banyak mahasiswa merasa bangga menggunakan produk Eiger, salah satunya 

mahasiswa STIE Malangkucecwara. Penelitian ini bertujuan untuk mengetahui 

pengaruh citra merek, kualitas produk, dan persepsi harga terhadap keputusan 

pembelian produk Eiger. Penelitian ini menggunakan analisis deskripif kuantitatif, 

populasi yang digunakan dalam penelitian ini adalah mahasiswa STIE 

Malangkucecwara angkatan 2020, sampel yang diambil berjumlah 71 orang dengan 

menggunakan rumus slovin. Metode analisis yang digunakan adalah : uji validitas, 

uji reliabilitas, uji asumsi klasik, uji analisis regresi linear berganda. 
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ABSTRACT 

 

One such product is Eiger, which is known for its good product quality, 

especially for outdoor and adventure needs. Students often choose Eiger products 

for their durability and functionality. Additionally, Eiger has an image as a strong 

local brand that has been tested in the field, making many students proud to use 

Eiger products, including students from STIE Malangkucecwara. This study aims 

to determine the influence of brand image, product quality, and price perception on 

purchasing decisions of Eiger products. This study uses quantitative descriptive 

analysis; the population used in this study is the incoming class of 2020 at STIE 

Malangkucecwara students, and the sample taken consists of 71 people using the 

Slovin formula. The analysis methods used are validity test, reliability test, classical 

assumption test, and multiple linear regression analysis.



 

xi  

 

DAFTAR ISI 
LEMBAR PENGESAHAN ................................................. Error! Bookmark not defined. 

PERNYATAAN ORISINALITAS...................................... Error! Bookmark not defined. 

SURAT BUKTI RISET ....................................................... Error! Bookmark not defined. 

UCAPAN TERIMA KASIH ............................................... Error! Bookmark not defined. 

KATA PENGANTAR .......................................................... Error! Bookmark not defined. 

ABSTRAK ............................................................................ Error! Bookmark not defined. 

ABSTRACT .......................................................................... Error! Bookmark not defined. 

DAFTAR ISI ..................................................................................................................... xi 

DAFTAR TABEL ................................................................ Error! Bookmark not defined. 

DAFTAR GAMBAR ............................................................ Error! Bookmark not defined. 

DAFTAR LAMPIRAN ........................................................ Error! Bookmark not defined. 

BAB I Error! Bookmark not defined. 

PENDAHULUAN ................................................................. Error! Bookmark not defined. 

1.1 Latar Belakang ................................................... Error! Bookmark not defined. 

1.2 Rumusan Masalah .............................................. Error! Bookmark not defined. 

1.3 Tujuan Penelitian ............................................... Error! Bookmark not defined. 

1.4 Manfaat Penelitian ............................................. Error! Bookmark not defined. 

BAB II  

TINJAUAN PUSTAKA ....................................................... Error! Bookmark not defined. 

2.1 Tinjauan Teori .................................................... Error! Bookmark not defined. 

2.1.1 Citra Merek ...................................................... Error! Bookmark not defined. 

2.1.2 Kualitas Produk ................................................ Error! Bookmark not defined. 

2.1.3 Persepsi Harga .................................................. Error! Bookmark not defined. 

2.1.4 Keputusan Pembelian ........................................ Error! Bookmark not defined. 
2.2 Hubungan Antar Variabel ................................. Error! Bookmark not defined. 

2.2.1 Hubungan Citra Merek Dengan Kualitas Produk ............Error! Bookmark not 

defined. 

2.2.2 Hubungan Citra Merek Dengan Persepsi Harga ..............Error! Bookmark not 

defined. 

2.2.3 Hubungan Kualitas Produk Dengan Persepsi Harga .......Error! Bookmark not 

defined. 

2.2.4 Hubungan Citra Merek, Kualitas Produk DanPersepsi Harga Dengan 

Keputusan Pembelian ....................................... Error! Bookmark not defined. 
2.3 Tinjauan Penelitian Terdahulu ......................... Error! Bookmark not defined. 

2.4 Model Konseptual Penelitian ............................. Error! Bookmark not defined. 



 

xii  

2.5 Pengembangan Hipotesis ................................... Error! Bookmark not defined. 

BAB III  

METODE PENELITIAN .................................................... Error! Bookmark not defined. 

BAB IV  

HASIL PENELITIAN DAN PENELITIAN ...................... Error! Bookmark not defined. 

4.1  Gambaran Umum Objek Penelitian................. Error! Bookmark not defined. 

 Gambaran Umum PT. Eigerindo ..................... Error! Bookmark not defined. 

 Gambaran Umum STIE Malangkucecwara ..... Error! Bookmark not defined. 

 Gambaran Umum Responden ........................... Error! Bookmark not defined. 
4.2 Analisis Deskriptif .............................................. Error! Bookmark not defined. 

4.3 Pengujian Model dan Hipotesis ......................... Error! Bookmark not defined. 

 Uji Validitas ..................................................... Error! Bookmark not defined. 

 Uji Reliabilitas ................................................. Error! Bookmark not defined. 
4.4 Pengujian Asumsi Klasik ................................... Error! Bookmark not defined. 

 Uji Normalitas .................................................. Error! Bookmark not defined. 

 Uji Heterokedasitisitas ..................................... Error! Bookmark not defined. 
4.5 Uji Hipotesis ........................................................ Error! Bookmark not defined. 

 Uji t ................................................................... Error! Bookmark not defined. 

 Uji F ................................................................. Error! Bookmark not defined. 

4.6 Koefisien Determinan (R2) ................................ Error! Bookmark not defined. 

4.7 Analisis Regresi Linear Berganda .................... Error! Bookmark not defined. 

4.8 Pembahasan ........................................................ Error! Bookmark not defined. 

 Pengaruh citra merek terhadap keputusan pembelian ......Error! Bookmark not 

defined. 

 Pengaruh kualitas produk terhadap keputusan pembelian ..... Error! Bookmark 

not defined. 

 Pengaruh persepsi harga terhadap keputusan pembelian .Error! Bookmark not 

defined. 

 Pengaruh citra merek, kualitas produk dan persepsi harga terhadap keputusan 

pembelian ......................................................... Error! Bookmark not defined. 
BAB V  

PENUTUP ............................................................................. Error! Bookmark not defined. 

5.1 Kesimpulan ......................................................... Error! Bookmark not defined. 

DAFTAR PUSTAKA ........................................................... Error! Bookmark not defined. 

LAMPIRAN ......................................................................... Error! Bookmark not defined. 

Citra Merek (X1) ................................................................ Error! Bookmark not defined. 

Kualitas Produk (X2) .......................................................... Error! Bookmark not defined. 

Persepsi Harga (X3) ........................................................... Error! Bookmark not defined. 



 

xiii  

Keputusan Pembelian (Y) ................................................... Error! Bookmark not defined. 

Citra Merek (X1) ................................................................ Error! Bookmark not defined. 

Kualitas Produk (X2) .......................................................... Error! Bookmark not defined. 

Persepsi Harga (X3) ........................................................... Error! Bookmark not defined. 

Keputusan Pembelian (Y) ................................................... Error! Bookmark not defined. 

Statistik Deskriptif ............................................................. Error! Bookmark not defined. 

Uji Validitas ....................................................................... Error! Bookmark not defined. 

Uji Reliabilitas ................................................................... Error! Bookmark not defined. 

Uji Normalitas .................................................................... Error! Bookmark not defined. 

Uji Heterokedastisitas ........................................................ Error! Bookmark not defined. 

Uji t.....................................................................................................................................75 

Uji F....................................................................................................................................75 

Koefisien Determinan (R2) ................................................. Error! Bookmark not defined. 

Analisis Linear Berganda ................................................... Error! Bookmark not defined. 



 

xiv  

DAFTAR TABEL 
 

 
Tabel 2. 1 Penelitian Terdahulu ............................................................................................................. 23 

Tabel 3. 1 Definisi Operasional Variabel............................................................................................... 31 

Tabel 3. 2 Skala Likert .......................................................................................................................... 36 

Tabel 4. 1 Berdasarkan Gender ............................................................................................................. 42 

Tabel 4. 2 Berdasarkan Usia .................................................................................................................. 43 

Tabel 4. 3 Analisis Deskriptif ................................................................................................................ 44 

Tabel 4. 4 Hasil Uji Validitas Citra Merek (X3) .................................................................................... 45 

Tabel 4. 5 Hasil Uji Validitas Kualitas Produk (X2) ............................................................................. 45 

Tabel 4. 6 Hasil Uji Validitas Persepsi Harga (X3) ............................................................................... 46 

Tabel 4. 7 Hasil Uji Validitas Keputusan Pembelian (Y) ....................................................................... 46 

Tabel 4. 8 Hasil Uji Reliabilitas ............................................................................................................ 47 

Tabel 4. 9 Uji Normalitas ...................................................................................................................... 48 

Tabel 4. 10 Uji Heterokedastisitas ......................................................................................................... 50 

Tabel 4. 11 Uji t ..................................................................................................................................... 51 

Tabel 4. 12 Uji F ................................................................................................................................... 52 

Tabel 4. 13 Koefisien Determinan ......................................................................................................... 53 

Tabel 4. 14 Analisis Linear Berganda.................................................................................................... 54 



 

xv  

DAFTAR GAMBAR 

Gambar 2. 1 Kerangka Konseptual .......................................................................................... 27 

Gambar 4. 1 Grafik Uji Normalitas .......................................................................................... 49 

Gambar 4. 2 Grafik Uji Heterokedastisitas .............................................................................. 50 

file:///C:/Users/DELL/Downloads/SKRISPSI%20BELLA%20TERBARU%20(DAFTAR%20ISI)%20(1).docx%23_Toc172644204


 

xvi  

DAFTAR LAMPIRAN 

Lampiran 1 Kuisioner Penelitian…………………………………………62 

Lampiran 2 Tabel Distribusi……………………………………………...67 

Lampiran 3 Output Data SPSS....................................................................74 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 


