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ABSTRAK 

 

Kajian ini ditujukan guna menganalisa pengaruh harga, pemasaran digital dan 

kualitas produk terhadap loyalitas konsumen merek pakaian lokal Barley Division. 

Metode penelitiannya emmakai deskriptif kuantitatif. Populasinya yakni konsumen 

Barley Division Blitar sebanyak 563 orang dan sampel sebanyak 85 orang. Kajian 

ini memuat dua variabel yakni independen dan dependen yang diukur 

menggunakan skala likert dengan datanya memakai primer dan sekunder. Data 

primer disatukan lewat kuesioner dan data sekunder berdasarkan literatur. Hasilnya 

mencerminkan bahwasanya harga, pemasaran digital, dan kualitas produk punya 

pengaruh signifikan terhadap loyalitas konsumen. 

Kata Kunci: Harga; Digital Marketing; Kualitas Produk; Loyalitas Konsumen; 

Clothing Brand Lokal 
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ABSTRACT 

 

This study is aimed at analyzing the influence of price, digital marketing and 

product quality on consumer loyalty for local clothing brand Barley Division. The 

research method uses quantitative descriptive. The population is 563 Barley 

Division Blitar consumers and a sample of 85 people. This study contains two 

variables, namely independent and dependent, which are measured using a Likert 

scale with primary and secondary data. Primary data is combined through 

questionnaires and secondary data based on literature. The results reflect that price, 

digital marketing and product quality have a significant influence on consumer 

loyalty. 

Keywords: Price; Digital Marketing; Product Quality; Consumer Loyalty; Local 

Clothing Brand 
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