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ABSTRAK 

Penelitian ini bertujuan untuk menganalisa mengenai pengaruh live streaming 

terhadap customer buying decision yang dimoderasi oleh Review beauty vlogger. 

Jenis penelitian ini menggunakan penelitian kuantitatif dengan analisis deskriptif. 

Metode penelitian yang peneliti gunakan adalah Analisis SPSS versi 20 dengan 

sampel sebanyak 58 responden. Hasil penelitian ini menunjukkan bahwa Live 

streaming dan quality product berpengaruh positif terhadap customer buying 

decision serta variabel review beauty vlogger mampu memoderasi variabel live 

streamiing dan quality product terhadap customer buying decision. 

 

Kata kunci: live streaming; quality product; customer buying decision; review 

beauty vlogger. 

 

ABSTRACT 

This study aims to analyze the effect of live streaming on customer buying decisions 

moderated by Beauty vlogger Review. This type of research uses quantitative 

research with descriptive analysis. The research method that the researchers used 

was SPSS analysis ver 20 with a sample of 58 respondents. The results of this study 

show that live streaming and product quality have a positive effect on customer 

buying decisions and beauty vlogger review variables are able to moderate live 

streaming variables and product quality on customer buying decisions. 

 

Keywords: live streaming; quality product; customer buying decision; review 

beauty vlogger.  
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