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ABSTRAK 

 

Persepsi konsumen terhadap suasana bengkel MJ Motor menjadi fokus penelitian ini. 

Pendekatan kuantitatif akan digunakan dalam penelitian ini dengan tujuan untuk 

memberikan penjelasan. Seratus dua puluh (210) responden dilibatkan dalam 

penelitian ini. Karena seluruh pertanyaan survei telah dijawab secara lengkap, maka 

distribusi jawaban sebanding dengan jumlah responden. Temuan penelitian ini 

menunjukkan bahwa: 1) Berdasarkan penelitian, Loyalitas Pelanggan dipengaruhi 

secara positif dan signifikan oleh Store Atmospheric; 2) Store Atmopshere 

berpengaruh positif dan signifikan terhadap Kualitas Pelayanan; 3) Kualitas 

Pelayanan berpengaruh positif dan signifikan terhadap Loyalitas Pelanggan; 4) 

Kualitas Pelayanan merupakan variabel perantara antara Store Atmospheri dan 

Loyalty menurut penelitian. 

 

Kata Kunci : Store Atmosphere, Loyalitas Pelanggan, Kualitas Layanan 
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ABSTRACT 

 

Consumers' perceptions of the MJ Motor workshops' ambiance are the focus of this 

study. A quantitative approach will be used in this study for the purpose of providing 

explanations. One hundred and twenty (210) respondents were included in this study. 

Because all of the survey questions have been answered in full, the response 

distribution is proportional to the total number of respondents. This study's findings 

indicate that: 1) According to the research, Customer Loyalty is positively and 

significantly impacted by Store Atmosphere; 2) Store Atmopshere is positively and 

significantly impacted by Service Quality; 3) Service Quality is positively and 

significantly impacted by Customer Loyalty; 4) Service Quality is an intermediary 

variable between Store Atmosphere and Loyalty, according to the research. 

 

Keywords : Store Atmosphere, Customer Loyalty, Service Quality 
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