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ABSTRAK 

Kemajuan digitalisasi diperkirakan akan mengalami lonjakan yang luar biasa dan 

cepat dari tahun 2022 hingga 2023. Terdapat pertumbuhan pengguna internet di 

Indonesia sebesar 2,67 persen, menurut jajak pendapat Asosiasi Penyelenggara Jasa 

Internet Indonesia (APJII). Maraknya belanja online hanyalah salah satu pengaruh 

perluasan teknologi digital terhadap lanskap pemasaran. Banyak platform e-

commerce bermunculan di Indonesia, dan salah satu yang paling menonjol adalah 

Shopee. Salah satu alasan mengapa Shopee begitu sukses di industri e-commerce 

adalah karena mereka sering menjalankan insentif pemasaran untuk menarik 

pelanggan. Promosi tersebut antara lain cashback, flash sale, gratis ongkos kirim, 

dan diskon besar-besaran di setiap tanggal baik. Belanja online mendorong 

pelanggan untuk melakukan pembelian impulsif karena banyaknya insentif yang 

tersedia. Dilakukan penelitian ini dikarenakan terdapat perbedaan hasil penelitian 

yang dilakukan oleh (Wangia & Andarinib, 2021) dan (Andarinib et al., 2021) 

Kata Kunci : Cashback, Flash Sale, Gratis Ongkir, Impulse Buying, Price 

Discount 
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ABSTRACT 

The advancement of digitization is expected to undergo a tremendous and quick 

surge from 2022 to 2023. There was a 2.67 percent growth in internet users in 

Indonesia, according to a poll by the Internet Service Providers Association of 

Indonesia (APJII). The rise of online shopping is only one way in which the 

expansion of digital technologies has affected the marketing landscape. Many e-

commerce platforms have sprung up in Indonesia, with Shopee being the most 

prominent of them. One reason Shopee has been so successful in the e-commerce 

industry is because it often runs marketing incentives to attract customers. These 

promotions include cashback, flash sales, free delivery, and huge discounts on 

every good date. Online shopping encourages customers to make impulsive 

purchases due to the abundance of incentives available. This research was 

conducted because there were differences in the results of research conducted by 

(Wangia & Andarini,) and (Andariani et al., 2023). 

 

Keyword : Cashback,  Flash Sale, Free Shipping, Impule Buying, Price Discount
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