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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui Pengaruh Lokasi, Harga Dan Kualitas 

Pelayanan Terhadap Keputusan Pembelian Konsumen Di Warkop Brewok II 

Malang. Penelitian ini menggunakan penelitian kuantitatif. Metode pengumpulan 

data dilakukan melalui: observasi, dokumentasi, dan kuesioner. Selanjutnya 

kuesioner dilakukan uji instrumen, uji validitas dan uji reabilitas, uji asumsi klasik, 

uji hipotesis,  analisis regresi linier berganda dan koefisien determinasi (R2) 

dengan dukungan aplikasi perangkat lunak (software) komputer yaitu dengan 

program SPSS (Statistical Package For Social Sciences). Berdasarkan 

menggunakan rumus Cochran sampel yang digunakan sebesar 85 konsumen 

warkop brewok II Malang. Teknik pengambilan sampel menggunakan sampling 

incidental. 

Berdasarkan hasil penelitian maka peneliti mengemukakan bahwa: 1) lokasi 

berpengaruh signifikan terhadap keputusan pembelian di warkop brewok II 

malang; 2) harga berpengaruh signifikan terhadap keputusan pembelian di warkop 

brewok II malang; dan 3) kualitas pelayanan berpengaruh signifikan terhadap 

keputusan pembelian di warkop brewok II malang 

Kata kunci: Lokasi, Harga, Kualitas Pelayanan, Keputusan Pembelian 

ABSTRACT 

This study aims to determine the influence of location, price and service quality on 

consumer purchasing decisions at Warkop Brewok II Malang. This study used 

quantitative research. Data collection methods are carried out through: 

observation, documentation, and questionnaires. Furthermore, the questionnaire 

was carried out instrument tests, validity tests and reliability tests, classical 

assumption tests, hypothesis tests, multiple linear regression analysis and 

coefficient of determination (R2) with application support computer software with 

the SPSS (Statistical Package For Social Sciences) program. Based on using the 

Cochran formula, the sample used was 85 consumers of Warkop Brewok II Malang. 

The sampling technique uses incidental sampling. 

Based on the results of the study, the researcher stated that: 1) location has a 

significant effect on purchasing decisions in warkop brewok II Malang; 2) Price 

has a significant effect on purchasing decisions at Warkop Brewok II Malang 

 

Keywords : Location, Price, Quality of Service, Purchasing Decision 
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