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ABSTRAK 

 Tujuan penelitian ini adalah untuk menguji pengaruh kualitas pelayanan, 

promosi, dan harga terhadap kepuasan pelanggan pada pelanggan salon 

Nbeautycare. metode penelitian yang digunakan adalah penelitian kuantitatif 

dengan metode deskriptif. Populasi dan sampel pada penelitian ini berjumplah 85 

responden yang merupakan siapa saja yang datang dan membayar jasa salon. 

Metode analisis data menggunakan bantuan aplikasi SEM-PLS. hasil penelitian 

menunjukkan bahwa kualitas pelayanan berpengaruh positif dan signifikan 

terhadap kepuasan pelanggan, promosi berpengaruh positif tidak signifikan 

terhadap kepuasan pelanggan, harga berpengaruh positif dan signifikan terhadap 

kepuasan pelanggan. 

Kata kunci : kualitas pelayanan, promosi, harga, kepuasan pelanggan. 
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ABSTRACT 

The purpose of this study was to examine the effect of service quality, promotion, 

and price on customer satisfaction at Nbeautycare salon customers. the research 

method used is quantitative research with descriptive methods. The population and 

sample in this study amounted to 85 respondents who were anyone who came and 

paid for salon services. The data analysis method uses the help of the SEM-PLS 

application. The results showed that service quality had a positive and significant 

effect on customer satisfaction, promotion had a not significant positive effect on 

customer satisfaction, price had a positive and significant effect on customer 

satisfaction. 

Keywords: service quality, promotion, price, customer satisfaction. 
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