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ABSTRAK 

 

Secara umum, penelitian ini bertujuan untuk mengetahui pengaruh digital 

marketing Hotel Kamuna Garden terhadap kepuasan pelanggan, pengaruh Kualitas 

Pelayanan yang diberikan Hotel Kamuna Garden terhadap kepuasan pelanggan, 

pengaruh kepuasan pelanggan Hotel Kamuna Garden terhadap keputusan 

menginap, pengaruh digital marketing Hotel Kamuna Garden terhadap keputusan 

menginap, pengaruh kualitas pelayanan Hotel Kamuna Garden terhadap keputusan 

menginap dan mengetahui pengaruh digital marketing dan kualitas pelayanan Hotel 

Kamuna Garden terhadap keputusan menginap melalui kepuasan pelanggan. Jenis 

dari penelitian yang dilakukan ini adalah penelitian kuantitatif, dengan populasi 

penelitian yaitu seluru tamu yang sudah pernah menginap di Hotel Kamuna Garden 

dengan jumlah sample sebanyak 100 responden. Metode analisis data yang 

digunakan dalam penelitian ini yaitu analisis jalur. Berdasarkan hasil penelitian dan 

pembahasan yang telah dilakukan maka dapat ditarik kesimpulan sebagai berikut: 

terdapat pengaruh digital marketing Hotel Kamuna Garden terhadap kepuasan 

pelanggan, pengaruh Kualitas Pelayanan yang diberikan Hotel Kamuna Garden 

terhadap kepuasan pelanggan, pengaruh kepuasan pelanggan Hotel Kamuna 

Garden terhadap keputusan menginap, pengaruh digital marketing Hotel Kamuna 

Garden terhadap keputusan menginap, pengaruh kualitas pelayanan Hotel Kamuna 

Garden terhadap keputusan menginap dan pengaruh digital marketing dan kualitas 

pelayanan Hotel Kamuna Garden terhadap keputusan menginap melalui kepuasan 

pelanggan. 

 

Kata kunci: Digital Marketing, Kualitas Pelayanan, Kepuasan Pelanggan dan 

Keputusan Menginap 
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ABSTRACT 

In general, this study aims to determine the effect of digital marketing at Kamuna 

Garden Hotel on customer satisfaction, the effect of the Quality of Service provided 

by Kamuna Garden Hotel on customer satisfaction, the effect of Kamuna Garden 

Hotel customer satisfaction on staying decisions, the influence of digital marketing 

at Kamuna Garden Hotel on staying decisions, the influence of the service quality 

of the Kamuna Garden Hotel on the decision to stay and determine the effect of 

digital marketing and the service quality of the Kamuna Garden Hotel on the 

decision to stay through customer satisfaction. The type of research conducted was 

quantitative research, with the study population being all guests who had stayed at 

the Kamuna Garden Hotel with a total sample of 100 respondents. The data 

analysis method used in this research is path analysis. Based on the results of the 

research and discussion that has been carried out, the following conclusions can 

be drawn: there is an influence of digital marketing at Kamuna Garden Hotel on 

customer satisfaction, the influence of the Quality of Service provided by Kamuna 

Garden Hotel on customer satisfaction, the influence of Kamuna Garden Hotel 

customer satisfaction on the decision to stay, digital influence the marketing of 

Kamuna Garden Hotel on the decision to stay, the influence of the service quality 

of the Kamuna Garden Hotel on the decision to stay and the influence of digital 

marketing and the service quality of the Kamuna Garden Hotel on the decision to 

stay through customer satisfaction. 

 

Keywords: Digital Marketing, Service Quality, Customer Satisfaction and Decision 

to Stay 
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