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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh perceived security melalui 

kepercayaan konsumen pada non-fungible token terhadap peluang bisnis di era 

blockchain. Jenis penelitian yang digunakan adalah penelitian kuantitatif dan teknik 

pengambilan sampling yaitu teknik purposive sampling dengan jumlah sampel diperoleh 

berdasarkan kriteria. Penelitian ini dilakukan dengan menyebar angket melalui sebanyak 

158 responden. Hasil penelitian menunjukkan bahwa perceived security berpengaruh 

signifikan terhadap kepercayaan konsumen, perceived security berpengaruh signifikan 

terhadap peluang bisnis, kepercayaan konsumen berpengaruh signifikan terhadap peluang 

bisnis, perceived security berpengaruh terhadap peluang bisnis melalui kepercayaan 

konsumen.  

 

Kata Kunci : perceived security, kepercayaan konsumen, dan peluang bisnis 
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ABSTRACT 

 

This study aims to analyze the effect of perceived security through consumer trust 

in non-fungible tokens on business opportunities in the blockchain era. The type of 

research used is quantitative research and the sampling technique is purposive sampling 

technique with the number of samples obtained based on the criteria. This research was 

conducted by distributing questionnaires through as many as 158 respondents. The results 

showed that perceived security has a significant effect on consumer confidence, perceived 

security has a significant effect on business opportunities, consumer trust has a significant 

effect on business opportunities, perceived security has a significant effect on business 

opportunities through consumer trust. 

 

Keywords: perceived security, consumer trust, and business opportunities 
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