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ABSTRAK 

 

Penelitian ini dilakukan guna mengetahui pengaruh content marketing terhadap 

purchase intention dengan customer engagement sebagai variabel mediasi pada 

produk All Daily Care. Jenis penelitian ini menggunakan explanatory research 

dengan pendekatan kuantitaif guna mengetahui pengaruh dan hubungan variabel 

satu dan lainnya melalui pengujian hipotesis . Data yang digunakan adalah data 

primer yang diperoleh dari penyebaran kuesioner kepada pelanggan All Daily 

Care sebanyak 311 responden. Hasil penelitian menunjukkan : 1) terdapat 

pengaruh yang signifikan dari content marketing terhadap purchase intention 

produk All Daily Care, 2) terdapat pengaruh yang signifikan dari content 

marketing terhadap customer engagement produk All Daily Care, 3) terdapat 

pengaruh yang siginifikan dari customer engagement terhadap purchase intention 

produk All Daily Care, dan 4) terdapat pengaruh secara tidak langsung dari 

content marketing terhadap purchase intention dengan customer engagament 

sebagai variabel mediasi.  

 

Kata kunci : content marketing, purchase intention, customer engagement 

 

ABSTRACK  

 

This study was conducted to determine the effect of content marketing on 

purchase intention with customer engagement as a mediating variable in All 

Daily Care products. This type  of research uses explanatory research with a 

quantitative approach to determine the influence and relationship of one variable 

and another through hypothesis testing. The data used was primary data obtained 

from the distribution of questionnaires to All Daily Care customers as many as 

311 respondents. The results show: 1) there is a significant influence of content 

marketing on the  purchase intention of All Daily Care products, 2) there is a 

significant influence of content marketing  on customer engagement of  All Daily 

Care products, 3) there is a significant influence of  customer engagement on 



 

x 
 

purchase intention   All Daily Care products, and 4) there is an indirect influence 

of content marketing on purchase intention with customer engagement as a 

mediation variable.  

 

Keywords: content marketing, purchase intention, customer engagement 
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