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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh corporate social 

responsibility dan capital intensity terhadap kebijakan agresivitas pajak perusahaan. 

Selain itu, penelitian ini juga menganalisis peran media exposure sebagai variabel 

moderasi dalam hubungan antara corporate social responsibility dan capital 

intensity terhadap agresivitas pajak pada perusahaan tambang yang terdaftar di BEI. 

Metode penelitian yang digunakan adalah pendekatan kuantitatif dengan 

menggunakan data sekunder dari laporan keuangan perusahaan dan data media 

exposure yang relevan. Populasi dalam penelitian ini yaitu perusahaan tambang 

tahun 2019 – 2021. Metode pengambilan sampel yang digunakan yaitu purposive 

sampling, dengan sampel yang didapatkan sebanyak 12 perusahan dan total sampel 

sebanyak 36. Teknik analisis yang digunakan adalah Structural Equation 

Modelling-Partial Least Squares (SEM-PLS) dengan menggunakan aplikasi 

SmartPLS 3.2.9. Hasil yang didapat adalah variabel corporate social responsibility 

dan capital intensity tidak berpengaruh terhadap agresivitas pajak, serta variabel 

media exposure sebagai variabel moderasi tidak memoderasi pengaruh antara 

variabel corporate social responsibility dan capital intensity terhadap agresivitas 

pajak. 

Kata kunci: agresivitas pajak, corporate social responsibility, capital intensity, 

media exposure. 

ABSTRACT 

This study aims to analyze the effect of corporate social responsibility and capital 

intensity on corporate tax aggressiveness policies. In addition, this study also 

analyzes the role of media exposure as a moderating variable in the relationship 

between corporate social responsibility, capital intensity, and tax aggressiveness 

in mining companies listed on the IDX. The research method used is a quantitative 

approach using secondary data from the company's financial statements and 

relevant media exposure data. The population in this study includes mining 

companies from 2019 to 2021. The sampling method used is purposive sampling, 

with 12 samples obtained for a total sample of 36. The analysis technique used is 

Structural Equation Modeling-Partial Least Squares (SEM-PLS) using the 

SmartPLS 3.2.9 application. The results obtained are that the corporate social 

responsibility and capital intensity variables have no effect on tax aggressiveness, 

and the media exposure variable as a moderating variable does not moderate the 

effect of the corporate social responsibility and capital intensity variables on tax 

aggressiveness. 

Keywords: tax aggressiveness, corporate social responsibility, capital intensity, 

media exposure. 



viii 

 

KATA PENGANTAR 

 

Dengan memanjatkan puji syukur kehadirat Allah SWT, atas rahmat dan 

hidayah yang telah dilimpahkan-Nya sehingga penulis dapat menyelesaikan skripsi 

yang berjudul “PENGARUH CSR DAN CAPITAL INTENSITY TERHADAP 

AGRESIVITAS PAJAK DENGAN MEDIA EXPOSURE SEBAGAI VARIABEL 

MODERASI (Studi Pada Perusahaan Tambang yang Terdaftar di BEI Tahun 2019-

2021)” 

Skripsi ini disusun guna melengkapi persyaratan untuk mendapatkan 

Sarjana Ekonomi pada Sekolah Tinggi Ilmu Ekonomi (STIE) Malangkuçeçwara 

Malang. Sangat disadari bahwa dengan kekurangan dan keterbatasan yang penulis 

miliki, meskipun telah mengerahkan segala kemampuan untuk lebih teliti, tetapi 

penulis menyadari masih banyaknya kekurangan dalam penyajian tulisan di skripsi 

ini. Oleh karena itu, penulis mengharapkan saran yang membangun agar tulisan ini 

bermanfaat bagi yang membutuhkan. 

 

Malang, 2 Agustus 2023 

                   Penulis, 

 

 

Adinda Varuly Putri 

 

 

 

 

 

 

 



ix 

 

DAFTAR ISI 

 

JUDUL ..................................................................................................................... i 

LEMBAR PENGESAHAN .................................................................................... ii 

LEMBAR ORISINALITAS .................................................................................. iii 

SURAT KETERANGAN RISET .......................................................................... iv 

DAFTAR RIWAYAT HIDUP ................................................................................. v 

UCAPAN TERIMA KASIH .................................................................................. vi 

ABSTRAK ............................................................................................................ vii 

KATA PENGANTAR ......................................................................................... viii 

DAFTAR ISI .......................................................................................................... ix 

DAFTAR TABEL .................................................................................................. xi 

DAFTAR GAMBAR ............................................................................................. xi 

DAFTAR LAMPIRAN .......................................................................................... xi 

BAB I PENDAHULUAN ........................................................................................ 1 

1.1 Latar Belakang Masalah ........................................................................... 1 

1.2 Perumusan Masalah .................................................................................. 6 

1.3 Tujuan Penelitian ...................................................................................... 6 

1.4 Manfaat Penelitian .................................................................................... 6 

A. Manfaat Teoritis ....................................................................................... 6 

B. Manfaat Praktis ......................................................................................... 6 

BAB II TINJAUAN PUSTAKA .............................................................................. 8 

2.1 Tinjauan Teori .......................................................................................... 8 

2.1.1 Teori Stakeholder .............................................................................. 8 

2.1.2 Teori Legitimasi ................................................................................ 9 

2.1.3 Teori Akuntansi Positif ................................................................... 10 

2.1.4 Agresivitas Pajak ............................................................................. 11 

2.1.5 Corporate Social Responsibility ...................................................... 13 

2.1.6 Capital Intensity .............................................................................. 16 

2.1.7 Media Exposure .............................................................................. 17 

2.2 Tinjauan Penelitian Terdahulu ............................................................... 18 

2.3 Model Konseptual Penelitian ................................................................. 23 



x 

 

2.4 Pengembangan Hipotesis ....................................................................... 24 

BAB III METODE PENELITIAN......................................................................... 27 

3.1 Jenis Penelitian ....................................................................................... 27 

3.2 Populasi dan Sampel .............................................................................. 27 

3.3 Variabel, Operasionalisasi, dan Pengukuran .......................................... 28 

3.4 Metode Pengumpulan Data .................................................................... 29 

3.5 Metode Analisis ...................................................................................... 29 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ....................................... 32 

4.1 Gambaran Umum Objek Penelitian ....................................................... 32 

4.2 Analisis Deskriptif .................................................................................. 33 

4.3 Pengujian Model dan Hipotesis .............................................................. 34 

4.4 Pembahasan ............................................................................................ 37 

BAB V PENUTUP ................................................................................................. 41 

5.1 Kesimpulan ............................................................................................. 41 

5.2 Kontribusi Penelitian .............................................................................. 41 

5.3 Keterbatasan Penelitian .......................................................................... 42 

5.4 Saran ....................................................................................................... 42 

DAFTAR PUSTAKA ............................................................................................ 43 

LAMPIRAN ........................................................................................................... 47 



xi 

 

DAFTAR TABEL 

 

Tabel 2.1 Stakeholder pada Perusahaan dan Kriteria Kepuasan ........................... 14 

Tabel 2.2 Tinjauan Penelitian Terdahulu .............................................................. 20 

Tabel 3.1 Variabel, Operasionalisasi, dan Pengukuran......................................... 29 

Tabel 4.1 Sampel Penelitian .................................................................................. 32 

Tabel 4.2 Statistik Deskriptif ................................................................................ 33 

Tabel 4.3 Hasil R Square ...................................................................................... 35 

Tabel 4.4 Hasil Path Coefficient ........................................................................... 36 

  

 

DAFTAR GAMBAR 

 

Gambar 2.1 Model Konseptual Penelitian ............................................................. 23 

Gambar 4.1 Inner Model Moderasi SmartPLS 3 .................................................. 34 

  

 

DAFTAR LAMPIRAN 

 

Lampiran 1 Daftar Perusahaan .............................................................................. 47 

Lampiran 2 Hasil Perhitungan Corporate Social Responsibility .......................... 47 

Lampiran 3 Hasil Perhitungan Capital Intensity ................................................... 47 

Lampiran 4 Hasil Perhitungan Media Exposure ................................................... 48 

Lampiran 5 Hasil Perhitungan Agresivitas Pajak ................................................. 48 

 


