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Abstrack 

Secara umum penelitian ini bertujuna untuk mengetahui pengaruh sosial media 

marketing dan kualitas produk dengan brand image sebagai mediator terhadap 

Keputusan pembelian terhadap suatu produk. Penelitian dilakukan pada produk Erigo 

di Shopee sebagai subjek penelitian utama. metode penelitian ini menggunakan 

kuantitatif deskriptif dan metode pengumpulan data menggunakan kuisioner dan 

pengambilan sampel memakai non probabilility sampling dengan teknik Purposive 

sampling. penelitian ini menggunakan Spss. 

Hasil dari penelitian ini menunjukan bahwa sosial media marketing 

berpengaruh signifikan terhadap brand image ,kualitas produk berpengaruh signifikan 

terhadap Brand image, sosial media marketing tidak berpengaruh signifikan terhadap 

keputusan pembelian, kualitas produk berpengaruh signifikan terhadap keputusan 

pembelian,  brand image tidak berpengaruh signifikan terhadap keputusan pembelian, 

akan tetapi brand image mampu memediasi antara Sosial media marketing terhadap 

Keputusan pembeliann namun Brand image tidak mampu memediasi Kualitas produk 

terhadap keputusan pembelian. 

  

Kata kunci : Sosial media marketing, Kualitas produk , Brand image, Keputusan 

pembelian. 

Abstract 

This study aims to determine the effect of social media marketing and product quality 

with brand image as a mediator on purchasing decisions for a product. Research was 

conducted on Erigo products at Shopee as the main research subject. This research 

method uses descriptive quantitative and data collection methods using questionnaires 

and sampling using non-probability sampling with purposive sampling technique. this 

study uses Spss. 

The results of this study indicate that social media marketing has a significant effect 

on brand image, product quality has a significant effect on brand image, social media 

marketing has no significant effect on purchasing decisions, product quality has a 

significant effect on purchasing decisions, brand image has no significant effect on 

purchasing decisions, but brand image is able to mediate between social media 

marketing and purchasing decisions, but brand image is not able to mediate product 

quality on purchasing decisions. 

Keywords: Social media marketing, product quality, brand image, purchasing 

decisions. 
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