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ABSTRAK

Tujuan dari penelitian ini ialah untuk mengetahui pengaruh produk, harga, lokasi, dan
promosi terhadap loyalitas pelanggan melalui kepuasan variabel intervening studi di Carnival
Resto & Café Palangkaraya. Populasi di penelitian ini merupakan semua pengunjung yang
datang ke Carnival Resto & Café Palangkaraya. Sampel pada penelitian ini berjumlah 50 orang
pelanggan yeng pernah berkunjung serta membeli di Carnival Resto & Café Palangkaraya
dengan frekuensi pembelian lebih 2 kali. Teknik pengambilan sampel yaitu memakai purposive
sampling.

Pada Uji F menunjukkan kualitas produk, harga, lokasi, dan promosi berpengaruh
signifikan terhadap loyalitas pelanggan melalui kepuasan. hasil uji-t (parsial), variabel kualitas
produk berpengaruh positif dan signifikan terhadap loyalitas pelanggan, variabel harga
berpengaruh positif signifikan terhadap loyalitas pelanggan, variabel lokasi berpengaruh positif
serta signifikan terhadap loyalitas pelanggan, variabel promosi berpengaruh positif dan
signifikan terhadap loyalitas pelanggan serta kepusan berpengaruh signifikan terhadap
loyalitasa pelanggan.

Sesuai nilai Adjusted R-square bisa diketahui variabel kualitas produk, harga, lokasi
serta promosi berpengaruh secara simultan terhadap loyalitas pelanggan melalui kepuasan
sebanyak 0,917 atau 91,7% sedangkan sisanya sebanyak 8,tiga% dipengaruhi oleh factor lain

diluar variabel yang diteliti sang peneliti.

Kata Kunci: Kualitas Produk, Harga, Lokasi, Promosi, loyalitas pelanggan dan kepuasan



ABSTRACT

The aim of this study was to determine the influence of product, price, location and
promotion on customer loyalty through the satisfaction of the intervention variables studied at
Carnival Resto and Café Palangkaraya. The population of this study included all visitors to
Carnival Resto and Café Palangkaraya. This research sample is 50 customers who have visited
and shopped at Carnival Resto and Café Palangkaraya with the frequency of purchase more
than 2 times. The sampling technique used is intentional sampling.

The F-test shows that product quality, price, location and promotion have a significant
influence on customer loyalty through satisfaction. results of the experiment (partial), the
product quality variable has a positive and significant effect on customer loyalty, the price
variable has a significant positive effect on customer loyalty, the price variable has a significant
positive effect on customer loyalty. Mindset has a positive and significant effect on customer
loyalty, variable promotion has a positive and significant effect on customer retention, and
satisfaction has a significant effect on customer retention.

According to the adjusted Rsquare value, it can be seen that the variables of quality,
price, location and product promotion have a simultaneous impact on customer loyalty through
satisfaction levels up to 0.917 or 91 .7%, while the remaining 8.3% is influenced by other

factors besides variables. studied by the researcher.

Keywords: Product Quality, Price, Location, Promotion, customer loyalty and

satisfaction
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