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ABSTRAK 

 

Tujuan dari penelitian ini adalah untuk menganalisis lebih spesifik mengenai 

pengaruh faktor harga, faktor kepercayaan, faktor reputasi, dan kualitas barang terhadap 

keputusan pembelian dalam membeli handphone pada shopee. Penelitian ini bersifat 

kuantitatif dengan menggunakan Metode survei yang dilakukan fokus pada pengumpulan 

data responden, menggunakan aplikasi IBM SPSS Statistics 22.  

Hasil penelitian menunjukkan bahwa Faktor harga  memiliki pengaruh yang 

cukup kuat dikarenakan masyarakat di wilayah kota malang sangatlah konsumtif dalam 

pembelian teknologi atau mengikuti perkembangan jaman. Faktor kepercayaan dalam 

penelitian ini dapat dilihat dari bahwa produknya akan dikirimkan lebih aman, pembelian 

dengan waktu yang cepat, kualitas yang ditawarkan sangat menarik, produsen menjamin 

kepuasan pelanggan, terdapat pembelian ulang pada toko tersebut. Faktor reputasi E-

commerce dalam penelitian ini mengunakan aplikasi shopee yakni transaksi shopee 

sangat mudah, aplikasi shopee lebih terpecaya, kenyaman dalam mengunakan aplikasi 

shopee, garansi produk, dan banyak tokoh online yang terpecaya yang terdapat di shopee. 

Faktor kualitas produk adalah faktor yang sangat mempengaruhi pembeli untuk 

melanjutkan pembelian atau tidak sehingga di butuhkan informasi yang jelas dan 

tanggapan dari produsen untuk menyakinkan konsumen. 

Kata kunci : Keputusan Pembelian, Handphonr, E-commerce, Shopee 
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ABSTRACT 

 

The purpose of this study is to analyze more specifically the influence of price 

factors, trust factors, reputation factors, and quality of goods on purchasing decisions in 

buying cellphones at shopee. This research is quantitative using a survey method that 

focuses on collecting data on respondents, using the IBM SPSS Statistics 22 application. 

The results show that the price factor has a strong enough influence because 

people in the Malang city area are very consumptive in purchasing technology or 

following the times. The trust factor in this study can be seen from that the products will 

be delivered more safely, purchases in a fast time, the quality offered is very attractive, 

the manufacturer guarantees customer satisfaction, there are repeat purchases at the 

store. E-commerce reputation factors in this study using the shopee application, namely 

shopee transactions are very easy, shopee applications are more trusted, convenience in 

using shopee applications, product guarantees, and many trusted online figures found in 

shopee. Product quality factors are factors that greatly influence buyers to continue 

purchasing or not so that clear information and responses from producers are needed to 

convince consumers. 

Keywords: Purchase Decision, Mobile, E-commerce, Shopee. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 



viii 

 

KATA PENGANTAR 

 

Pertama-tama penulis memanjatkan puji syukur kehadirat Allah SWT, berkat 

rahmat dan hidayahnya, penulis dapat menyelesaikan tulisannya dengan judul Analisis 

Faktor – Faktor yang Mempengaruhi Keputusan Pembelian Handphone Secara Online 

(Studi pada pengguna Shopee Indonesia). Di dalam tulisan ini, di sajikan pokok bahasan 

yang meliputi bab 1 pendahuluan yang berisikan latar belakang masalah, rumusan 

masalah, tujuan penelitian dan manfaat penelitian. Bab 2 tinjauan pustaka yang berisikan 

teori, tinjauan penelitian terdahulu, model konseptual penelitian, dan pengembangan 

hipotesis. Bab 3 yang berisikan jenis penelitian, populasi dan sampel, variabel, metode 

pengumpulan data, dan metode analisi. Bab 4 yang berisikan gambaran umum penelitian, 

analisi deskriptif, pengujian asumsi model, pengujian model dan hipotesis, dan 

pembahasan. Serta bab 5 kesimpulan, kontribusi penelitian, keterbatasan penelitian, dan 

saran - saran.  

Peneliti tentunya menyadari bahwa pembuatan skripsi ini masih banyak 

kekurangan dan kelemahannya. Oleh karena itu peneliti berharap kepada semua pihak 

agar dapat menyampaikan kritik dan saran yang membangun untuk menambah 

kesempurnaan skripsi ini. Namun peneliti tetap berharap skripsi ini akan bermanfaat bagi 

semua pihak serta menjadi referensi bagi yang membacanya.  

 

 

Malang, 26 Agustus 2021  

  Penulis, 

 

 

          Dimas Agum Alamsyah 

 

 

 

 

 

 

 

 

 



ix 

 

DAFTAR ISI 

 

 
LEMBAR PENGESAHAN .........................................................................................................i 

LEMBAR PERNYATAAN ORISINALITAS ......................................................................... ii 

SURAT KETERANGAN RISET ............................................................................................ iii 

DAFTAR RIWAYAT HIDUP ..................................................................................................iv 

UCAPAN TERIMA KASIH ...................................................................................................... v 

ABSTRAK .................................................................................................................................vi 

ABSTRACT .............................................................................................................................. vii 

KATA PENGANTAR ............................................................................................................ viii 

DAFTAR ISI ..............................................................................................................................ix 

DAFTAR TABEL.................................................................................................................... xii 

DAFTAR LAMPIRAN .......................................................................................................... xiii 

BAB I  PENDAHULUAN .......................................................................................................... 1 

1.1 Latar Belakang Masalah ..................................................................................................... 1 

1.2 Perumusan Masalah ........................................................... Error! Bookmark not defined. 

1.3 Tujuan Penelitian ............................................................... Error! Bookmark not defined. 

1.4 Manfaat Penelitian ............................................................. Error! Bookmark not defined. 

BAB 2 TINJAUAN PUSTAKA .................................................... Error! Bookmark not defined. 

2.1 Tinjauan Teori ................................................................... Error! Bookmark not defined. 

2.1.1 Keputusan pembelian ................................................. Error! Bookmark not defined. 

2.1.2 Kepercayaan Konsumen ............................................. Error! Bookmark not defined. 

2.1.3 E-Commerce............................................................... Error! Bookmark not defined. 

2.1.4 Kualitas Produk .......................................................... Error! Bookmark not defined. 

2.1.5 Reputasi E-Commerce ................................................ Error! Bookmark not defined. 

2.2 Tinjauan Penelitian Terdahulu ........................................... Error! Bookmark not defined. 

Tabel 1 Penelitian terdahulu ................................................ Error! Bookmark not defined. 

2.3 Model Konseptual Penelitian ............................................................................................ 29 

2.4 Pengembangan Hipotesis .................................................................................................. 29 

BAB 3 METODE PENELITIAN.................................................. Error! Bookmark not defined. 

3.1 Jenis Penelitian .................................................................. Error! Bookmark not defined. 

3.2 Populasi dan Sampel......................................................................................................... 30 

3.3 Variabel, Operasionalisasi, dan Pengukuran ...................... Error! Bookmark not defined. 

3.4 Metode Pengumpulan Data............................................................................................... 31 

3.5 Metode Analisis................................................................. Error! Bookmark not defined. 

Tabel 2 Kisi-kisi Kuesioner Penelitian ............................................................................... 32 

Tabel 3 Skala Penelitian Instrument Penelitian .................................................................. 32 



x 

 

BAB 4  HASIL PENELITIAN DAN PEMBAHASAN ............... Error! Bookmark not defined. 

4.1 Gambaran Umum Obyek Penelitian .................................. Error! Bookmark not defined. 

4.2 Analisis Deskriptif ............................................................. Error! Bookmark not defined. 

4.3 Pengujian Asumsi Model................................................... Error! Bookmark not defined. 

4.3.1 Pembahasan Uji Validasi dan Reliabilitas................... Error! Bookmark not defined. 

Tabel 4.1 Hasil Uji Validitas ............................................... Error! Bookmark not defined. 

Tabel 4.2 Pengujian Reliabel Variabel Harga ..................................................................... 35 

Tabel 4.3 Pengujian Reliabel Variabel Kepercayaan Konsumen ....... Error! Bookmark not 

defined. 

Tabel 4.4 Pengujian Reliabel Variabel Reputasi E-commerce ........... Error! Bookmark not 

defined. 

Tabel 4.5 Pengujian Reliabel Variabel Kuslitas Produk ...... Error! Bookmark not defined. 

4.4 Pengujian Model dan Hipotesis ......................................... Error! Bookmark not defined. 

4.4.1 Pembahasan Analisis Faktor ....................................... Error! Bookmark not defined. 

Tabel 4.6 KMO and Bartlett's Test ...................................... Error! Bookmark not defined. 

Tabel 4.7 Test Anti-image Matrices .................................... Error! Bookmark not defined. 

Tabel 4.8 Total Variance Explained .................................... Error! Bookmark not defined. 

Tabel 4.9 Component Matrixa ........................................................................................... 39 

Tabel 4.10 KMO and Bartlett's Test .................................... Error! Bookmark not defined. 

4.4.2 Faktoring .................................................................... Error! Bookmark not defined. 

Tabel 4.11 Communalities .................................................. Error! Bookmark not defined. 

Tabel 4.12 Total Variance Explained .................................. Error! Bookmark not defined. 

Tabel 4.13 Component Matrixa............................................ Error! Bookmark not defined. 

4.4.3 Pembahasan Kuesioner ............................................... Error! Bookmark not defined. 

Tabel 4.14 Proporsi responden berdasarkan jenis kelamin .. Error! Bookmark not defined. 

Tabel 4.15 Proporsi responden berdasarkan Tingkat Usia Responden ...... Error! Bookmark 

not defined. 

Tabel 4.16 Proporsi responden berdasarkan skala penelitian ............. Error! Bookmark not 

defined. 

4.2 Pembahasan Interprestasi Hasil ............................................. Error! Bookmark not defined. 

BAB 5 PENUTUP .......................................................................... Error! Bookmark not defined. 

5.1 Kesimpulan ....................................................................... Error! Bookmark not defined. 

5.2 Kontribusi Penelitian ......................................................... Error! Bookmark not defined. 

5.2.1 Secara Teoritis ............................................................ Error! Bookmark not defined. 

5.2.2 Secara Praktis ............................................................. Error! Bookmark not defined. 

5.3 Keterbatasan Penelitian ..................................................... Error! Bookmark not defined. 

5.4 Saran-saran ........................................................................ Error! Bookmark not defined. 

DAFTAR PUSTAKA .................................................................... Error! Bookmark not defined. 

DAFTAR LAMPIRAN ................................................................. Error! Bookmark not defined. 

 

 



xi 

 

 

 

 
 

DAFTAR TABEL 

 

Tabel 1 Penelitian terdahulu ................................................ Error! Bookmark not defined. 

Tabel 2 Kisi-kisi Kuesioner Penelitian ............................................................................... 32 

Tabel 3 Skala Penelitian Instrument Penelitian .................................................................. 32 

Tabel 4.1 Hasil Uji Validitas ............................................... Error! Bookmark not defined. 

Tabel 4.2 Pengujian Reliabel Variabel Harga ..................................................................... 35 

Tabel 4.3 Pengujian Reliabel Variabel Kepercayaan Konsumen ....... Error! Bookmark not 

defined. 

Tabel 4.4 Pengujian Reliabel Variabel Reputasi E-commerce ........... Error! Bookmark not 

defined. 

Tabel 4.5 Pengujian Reliabel Variabel Kuslitas Produk ...... Error! Bookmark not defined. 

Tabel 4.6 KMO and Bartlett's Test ...................................... Error! Bookmark not defined. 

Tabel 4.7 Test Anti-image Matrices .................................... Error! Bookmark not defined. 

Tabel 4.8 Total Variance Explained .................................... Error! Bookmark not defined. 

Tabel 4.9 Component Matrixa ........................................................................................... 39 

Tabel 4.10 KMO and Bartlett's Test .................................... Error! Bookmark not defined. 

Tabel 4.11 Communalities .................................................. Error! Bookmark not defined. 

Tabel 4.12 Total Variance Explained .................................. Error! Bookmark not defined. 

Tabel 4.13 Component Matrixa............................................ Error! Bookmark not defined. 

4.4.3 Pembahasan Kuesioner ............................................... Error! Bookmark not defined. 

Tabel 4.14 Proporsi responden berdasarkan jenis kelamin .. Error! Bookmark not defined. 

Tabel 4.15 Proporsi responden berdasarkan Tingkat Usia Responden ...... Error! Bookmark 

not defined. 

Tabel 4.16 Proporsi responden berdasarkan skala penelitian ............. Error! Bookmark not 

defined. 

 

 

 

 

 

 

 

 

 

 



xii 

 

 

 

 

 

 

 

DAFTAR LAMPIRAN 

 

Daftar Pertanyaan ............................................................................................................... 55 

Data Tabulasi ..................................................................................................................... 56 

Hasil Uji Faktor .................................................................................................................. 61 

Hasil Uji Validitas .............................................................................................................. 68 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xiii 

 

 

 



14 

 

 


