LAMPIRAN 1 BUKTI BIMBINGAN
KARTU BIMBINGAN SKRIPSI PENETAPAN DOSEN PEMBIMBING SKRIPSI



LAMPIRAN 2 KUESIONER

DAFTAR PERTANYAAN

PENGARUH KUALITAS PRODUK, HARGA DAN WORD OF MOUTH TERHADAP
KEPUTUSAN PEMBELIAN KOSMETIK WARDAH
(STUDI PADA MAHASISWI STIE MALANGKUCECWARA MALANG)

A. Petunjuk pengisian
1. Pilihlah salah satu jawaban /
pernyataan yang tersedia sesuai
dengan pendapat anda dengan
keadaan yang benar — benar
anda alami sebagai pengguna

produk Wardah.

2. Keterangan pilihan jawaban
STS = Sangat tidak
setuju
KS = Kurang setuju
N = Netral
S = Setuju

SS = Sangat setuju

B. Bagian |
1. Nama :2. NPK :
3. Angkatan : 4.

Jurusan :
5. Uang saku per Bulan saya..
[ ] <1000.000 1000.000 —2000.000 > 2000.000
6. Saya sudah menggunakan produk kosmetik Wardah selama..
| |<1tahun 1-2tahun > 2 tahun ]

C. Bagian Il : Pernyataan

No | Pernyataan | STS| Ks | N | s | ss

Kualitas Produk

Produk kosmetik Wardah Memiliki tekstur
yang sesuai dengan kebutuhan kulit.

Produk kosmetik Wardah Memiliki jenis yang
beranek ragam sesuai kebutuhan kulit.




3 Produk kosmetik Wardah memiliki kualitas
yang baik.

4 Produk kosmetik Wardah sesuai dengan
kebutuhan kulit.

5 Produk kosmetik Wardah tahan lama di kulit.

6 Produk kosmetik Wardah Dipercaya karena
kualitasnya.

7 Produk kosmetik Wardah Dapat memperbaiki
tekstur kulit.

8 Produk kosmetik Wardah Memiliki
standarisasi yang tinggi.

9 Produk kosmetik Wardah Memiliki desain
yang kekinian.

Harga

10 Produk kosmetik Wardah memiliki harga
yang terjangkau.

11 Produk kosmetik Wardah memiliki harga
yang sesuai dengan kualitas.

12 Produk kosmetik Wardah memiliki daya saing
harga.

13 Produk kosmetik Wardah memiliki harga
yang sesuai manfaat

14 Produk kosmetik Wardah memiliki harga
yang dapat mempengaruhi daya beli.

Word of Mouth

15 Saya membicarakan keunggulan produk
kosmetik Wardah kepada orang lain.

16 Saya mempromosikan produk kosmetik
Wardah kepada orang lain.

17 Saya merekomendasikan orang lain untuk
menggunakan produk kosmetik Wardabh.

Keputusan pembelian

18 Saya mencari produk kosmetik Wardah sesuai
dengan yang saya butuhkan.

19 Saya mencari informasi lebih lanjut mengenai
produk kosmetik Wardah yang saya
butuhkan.

20 Informasi yang ada pada produk kosmetik
Wardah mudah dipahami.

21 Saya memutuskan membeli produk kosmetik

Wardah sesuai yang saya butuhkan




22 Karena produk kosmetik Wardah sesuai
dengan yang saya harapkan, saya akan
melakukan pembelian ulang.
LAMPIRAN 3
Validitas dan Reliabilitas
Validitas
Correlations
x1.1 x1.2 x1.3 x1.4 x1.5 tx1
x1.1  Pearson Correlation 1 646 755" 702" 628’ 865"
Sig. (2-tailed) 000 000 000 000 000
N 100 100 100 100 10(¢ 100
x1.2  Pearson Correlation 646" 1 629" 630" 574 807"
Sig. (2-tailed) .000 .000 .000 004 .000
N 100 100 100 100 10C 100
x1.3  Pearson Correlation 755" 629 1 807" 6717 866
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 10C 100
x1.4  Pearson Correlation 7027 630 807" 1 639 844"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 10C 100
x1.5  Pearson Correlation 628" 5747 6717 639" 1 813"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 100 100 100 100 10C 100
tx1 Pearson Correlation 865" 807 866" 844" 813’ 1
Sig. (2-tailed) .000 .000 .000 .000 .00d
N 100 10(1 100 100 104 100

**_Correlation is significant at the 0.01 level (2-tailed).




Correlations

x1.6 x1.7 x1.8 x1.9 tx1

x1.6 Pearson Correlation 1 7197 7117 7147 .890]]

Sig. (2-tailed) .000 .000 .000 .00

N 100 100 100 100 10(
x1.7 Pearson Correlation 7197 1 716" 5827 .801

Sig. (2-talled) .000 .000 .000 .00(

N 100 100 100 100 10(
x1.8 Pearson Correlation 7117 716°] 1 7047 .873]

Sig. (2-tailed) .000 .004 .000 .00

N 100 100 100 100 10(
x1.9 Pearson Correlation 7147 5827 704”7 1 .828]

Sig. (2-tailed) .000 .004 .000 .000

N 100 100 100 100 10(
tx1 Pearson Correlation 8907 .801"] 873" 828" 1

Sig. (2-tailed) .000 .004 .000 .000

N 100 1oc1 100 100 10(
**_Correlation is significant at the 0.01 level (2-tailed).

Correlations
x2.1 X2.2 x2.3 x2.4 Xx2.5 tx2

x2.1 Pearson Correlation 1 .849 .818" 7627 766 .918"

Sig. (2-tailed) .000 .000 .000 .00C .000

N 100 100 100 100 100 100
x2.2 Pearson Correlation 8497 1 8627 .803"7 .760] .9347




Sig. (2-tailed) .000 .000 .000 .00C .000
N 100 1040 100 100 100 100
x2.3 Pearson Correlation 818" 862 1 804" 797 934"
Sig. (2-tailed) .000 .00 .000 .00( .000
N 100 100 100 100 100 100
x2.4 Pearson Correlation 7627 803 804" 1 7717 901"
Sig. (2-tailed) .000 .00( .000 .000 .000
N 100 100 100 100 100 100
x2.5 Pearson Correlation 766" .760] 797" 7717 1 894"
Sig. (2-tailed) .000 .00 .000 .000 .000
N 100 100 100 100 10d 100
tx2 Pearson Correlation 9187 .934]] 934" 901" .894’] 1
Sig. (2-tailed) .000 .00 .000 .000 .00(
N 100 10(1 100 100 10d 100
**_Correlation is significant at the 0.01 level (2-tailed).
Correlations
x3.1 x3.2 x3.3 tx3
x3.1 Pearson Correlation 1 783 7917 9237
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
x3.2 Pearson Correlation 7837 1 807" 928"
Sig. (2-tailed) .000 .000 .000
N 100 100 100 100
x3.3 Pearson Correlation 7917 .807] 1 935~
Sig. (2-tailed) .000 .00( .000
N 100 100 100 100
tx3 Pearson Correlation 923" .928] 935~ 1




Sig. (2-tailed) | .ooo| .001 .ooo|

N | 100

101 1oo| 100

**_Correlation is significant at the 0.01 level (2-tailed).
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**_Correlation is significant at the 0.01 level (2-tailed).

Reliability

Reliability Statistics

Cronbach's Alpha

N of ltems




.949

Item-Total Statistics

Scale Mean if | Scale Variance if | Corrected Item- | Cronbach's Alpha

Item Deleted Item Deleted Total Correlation if ltem Deleted
x1.1 32.51 41.101 .822 .942
x1.2 32.17 43.274 757 .945
1.3 32.49 41.545 .826 941
x1.4 32.61 41.735 797 .943
x1.5
%1.6 32.84 42.398 .760 .945

32.54 41.544 .857 .940
33.03 42.454
x1.7 .745 .946
x1.8 32.58 41.963 .837 941
x1.9 32.43 42.106 778 .944
Reliability
Reliability Statistics
Cronbach's Alpha| N of ltems
.952 5
Item-Total Statistics

Scale Mean if | Scale Variance if | Corrected Item- | Cronbach's Alpha

Item Deleted Item Deleted Total Correlation if item Deleted
x2.1 17.15 11.341 .867 941
2.2 17.23 11.371 .894 .936




x2.3 17.15 11.604 .896 .936
X2.4 17.30 12.010 .848 .944
%25 17.17 11.738 .833 .946
Reliability
Reliability Statistics
Cronbach's Alpha| N of Items
.920 3
Item-Total Statistics
Scale Mean if | Scale Variance if | Corrected Item- | Cronbach's Alpha
Item Deleted Item Deleted Total Correlation if item Deleted
x3.1 7.70 3.323 .828 .892
3.2 7.81 3.347 .840 .883
x3.3 7.65 3.139 .846 .878
Reliability
Reliability Statistics
Cronbach's Alpha| N of ltems
.939 5

Item-Total Statistics




y1

y2
y3

y4

y5

Scale Mean if

Item Deleted

17.14

17.26
17.38
17.16
17.26

Scale Variance if

Item Deleted

11.839
12.134
12.137
12.015
11.952

Corrected Item-

Total Correlation

.826

.805
.819
911
.826

Cronbach's Alpha
if Item Deleted

927

931
.928
912
.927

LAMPIRAN 4 Uji Asumsi Klasik

Normalitas

One-Sample Kolmogorov-Smirnov Test




N

Normal Parameters®”

IMost Extreme Differences

JKolmogorov-Smirnov Z

Asymp. Sig. (2-tailed)

Mean
Std. Deviation
Absolute

Positive

Negative

X1 = Kualitas
Produk

100
36.65

7.269

194

125
-.194

.488
971

X2 = Harga

100
21.50

4.234

.204

.204
=177
.605
.858

X3 =Word of
Mouth

100
11.58

2.660

.203

.099
-.203
.807
.533

Y = Keputusan

Pembelian

100
21.55

4.300
211

211
-.179

1.071
.202

a. Test distribution is Normal.

b. Calculated from data.

One-Sample Kolmogorov-Smirnov Test

N

Normal Parameters®”

IMost Extreme Differences

JKolmogorov-Smirnov Z

Asymp. Sig. (2-tailed)

Mean

Std. Deviation

Absolute

Positive

Negative

Unstandardized

Residual

.0000000

18.77499671

100

.098

.098

-.051]

977

.295

a. Test distribution is Normal.

b. Calculated from data.



Normal P-P Plot of Regression Standardized
Residual

Dependent Variable: Y = Keputusan Pembelian
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Autokorelasi

Model Summaryb

Model Durbin-Watson

1 1.857°

a. Predictors: (Constant),
X3 =Word of Mouth, X1 =
Kualitas Produk, X2 =

Harga

b. Dependent Variable: Y =

Keputusan Pembelian

Multikolinieritas

Coefficients?

Collinearity Statistics

Tolerance VIF
Model



1

X1 = Kualitas Produk

X2 = Harga

X3 =Word of Mouth

.994

.975

971

1.006

1.026

1.030

a. Dependent Variable: Y = Keputusan Pembelian

Heteroskedastisitas

Model

(Constant)

X1 = Kualitas Produk

X2 = Harga

X3 =Word of Mouth

Unstandardized Coefficients

B

-2.506

.225

.007

713

Std. Error

6.394

.382

.663

747

Standardized

Coefficients

Beta

133

.002

.155

-.392

.589

.010

.954

Sig.
.696

.557

.992

.342

a. Dependent Variable: absresid

Coefficients?




Scatterplot

Dependent Variable: Y = Keputusan Pembelian
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LAMPIRAN 5 Uji Hipotesis

Regression
Model Summary
Adjusted R Std. Error of the
Square Estimate
Model R R Square
1 .901° .812 .806 1.893

a. Predictors: (Constant), X3 = Word of Mouth, X1 = Kualitas Produk, X2 = Harga

ANOVA®
Model Sum of Squares df Mean Square F Sig.
1 Regression 1486.731 3 495.577 138.293 .000%
Residual
344.019 96 3.584
Total
1830.750 99

a. Predictors: (Constant), X3 = Word of Mouth, X1 = Kualitas Produk, X2 = Harga

b. Dependent Variable: Y = Keputusan Pembelian

Coefficients?




Unstandardized Coefficients

Standardized

Coefficients

B Std. Error Beta
Model t Sig.
1 (Constant) 1.417 1.010 1.403 .164
X1 = Kualitas Produk .264 .060 .446 4.378 .000
X2 = Harga
.308 .105 .303 2.941 .004
X3 =Word of Mouth 331 .118 .205 2.803 .006
a. Dependent Variable: Y = Keputusan Pembelian
LAMPIRAN 6 Data Responden
No X[ X| X[ X| X[ X| TX2 | X|X| X| X|Y|Y|Y Y[ X1 | X2 | X3 | Y
1|1 1(1(1{1|1|1]| 1 212|12|2(2 3/3|13| 3 1(2|3
2 4|5 7|8 1|2 4|5
1 4 5 12 |5 5 25 4 41554 23| 42| 25| 14| 23
2 31|15 4144|1343 34 (3|3|4(3|4| 17 3/3(3] 9 (3|34 16 | 34| 17 9| 16
3 5|5 414414145 39 |(5|5|5[5[5]| 2> 41414 12 |5]5|5 5139 25| 12| 25
4 4 | 4 3/3|14(3[(4|13] 32 |3[3[4|3|3] 15 3(2(2| 7 [3|3|3 15| 32| 16 71 15
5 3|5 2(4|141413|5] 32 |3|3|3|4|5] 13 4155 14]|3]5|5 23132 18| 14| 23
6 5|5 5(5|5[4|5|5| 4 |4|4|5|4|4] 21 3/3(3] 9 ([5|5|5 (5144 21 9| 25
7 5|5 5(4|1414|5|5| 2 |5|5|5|5]|5 25 41414 12 |5]5|5 5142 | 25| 12| 25
8 5|5 3/4|5[5|5|5| W1 |5|4|44|3]| 2) 41514 13|3]4|3 19 | 41| 20| 13| 19
9 314 414414144 35 (4141344 1D 4134|111 |4]|4| 4 (03519 11| 20
10 5|5 5({5|{5|5|5|5| I5|5[5|5|5]|5 25 5(5(5| I5|5|5|3 23145 | 25| 15| 23
11 4 | 4 4155|4144 38 |5|5|5[5]|5 25 5(4(4| 13 |4|4|4 0| 38| 25| 13| 20
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