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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan mengetahui pengaruh biaya produksi 

dan biaya promosi terhadap laba bersih perusahaan sub sektor food and beverages 

yang terdaftar di Bursa Efek Indonesia (BEI). Metode penelitian ini adalah metode 

deskriptif kuantitatif dengan menggunakan teknik purposive sampling dan analisis 

regresi berganda. Jumlah populasi pada penelitian ini sebanyak 20 perusahaan food 

and beverages dan sampel yang diperoleh sebanyak 15 perusahaan. Hasil penelitian 

ini menunjukkan adanya pengaruh signifikan antara biaya produksi terhadap laba 

bersih perusahaan sub sektor food and beverages di Bursa Efek Indonesia (BEI) 

dan juga menunjukkan tidak adanya pengaruh signifikan antara biaya promosi 

terhadap laba bersih perusahaan sub sektor food and beverages di Bursa Efek 

Indonesia (BEI).  

Kata Kunci : Biaya Produksi, Biaya Promosi, Laba Bersih.  
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ABSTRACT 

This study aims to examine and determine the effect of production costs and 

promotion costs on the net income of food and beverages sub-sector companies 

listed on the Indonesia Stock Exchange (IDX). This research method is a 

quantitative descriptive method using purposive sampling technique and multiple 

regression analysis. The total population in this study were 20 food and beverages 

companies and the samples obtained were 15 companies. The results of this study 

indicate that there is a significant effect between production costs on the net income 

of the food and beverages sub-sector companies on the Indonesia Stock Exchange 

(IDX) and also shows that there is no significant effect between promotion costs on 

the net income of food and beverages sub-sector companies on the Indonesia Stock 

Exchange ( BEI). 

Keywords: Production Costs, Promotion Costs, Net Profit.  
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