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ABSTRAK 

 
 

  

Agresivitas pajak adalah suatu tindakan yang bertujuan untuk menurunkan 

laba kena pajak melalui perencanaan pajak baik menggunakan cara yang legal 

maupun ilegal. Hal tersebut akan berdampak pada pemasukan Negara dan 

berdampak juga masyarakat. Penelitian ini bertujuan untuk mengetahui pengaruh 

kepemilikan manajerial dan corporate social responsibility terhadap agresivitas 

pajak dengan manajemen laba sebagai pemoderasi. Penelitian ini dilakukan di 

Bursa Efek Indonesia (BEI). Penentuan sampel dilakukan menggunakan purposive 

sampling, dan diperoleh jumlah sampel sebanyak 60 dari 20 perusahaan. Dan jenis 

penelitian ini adalah kuantitatif kausalitas. Metode analisis data dilakukan dengan 

menggunakan Moderated Regression Analysis (MRA). 

Hasil penelitian ini menunjukkan bahwa kepemilikan manajerial 

berpengaruh negatif dan signifikan terhadap agresivitas pajak yang diukur 

menggunakan Effective Tax Rate (ETR), artinya dengan adanya kepemilikan 

manajerial perusahaan dapat mengesampingkan kepentingannya sehingga dapat 

mencegah tindakan agresivitas pajak. Corporate Social Responsibility memiliki 

pengaruh negatif dan signifikan terhadap agresivitas pajak, yang artinya jika 

pengungkapkan CSR lebih tinggi atau perusahaan lebih bertanggung jawab 

terhadap sosial maka kemungkinan kecil perusahaan melakukan tindakan 

agresivitas pajak. Manajemen laba dapat memoderasi hubungan antara 

kepemilikan manajerial terhadap agresivitas pajak, Dan manajemen laba dapat 

memoderasi hubungan antara Corporate Social Responsibility  terhadap agresivitas 

pajak. 

Kata Kunci: Kepemilikan Manajerial, Corporate Social Responsibility, 

Manajemen Laba dan Agresivitas Pajak. 
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ABSTRACT 

 
 

Tax aggressiveness is an action that aims to reduce taxable profits 

through tax planning using both legal and illegal methods. This will have an 

impact on state income and also impact society. This study aims to determine the 

effect of managerial ownership and corporate social responsibility on tax 

aggressiveness with earnings management as a moderating factor. This research 

was conducted at the Indonesia Stock Exchange (IDX). Determination of the 

sample is done using purposive sampling, and obtained a total sample of 60 from 

20 companies. And this type of research is quantitative causality. The data 

analysis method is done using Moderated Regression Analysis (MRA). 

The results of this study indicate that managerial ownership has a 

negative and significant effect on tax aggressiveness as measured using the 

Effective Tax Rate (ETR), meaning that with managerial ownership the company 

can override its interests so as to prevent tax aggressiveness. Corporate Social 

Responsibility has a negative and significant impact on tax aggressiveness, which 

means that if CSR disclosures are higher or companies are more socially 

responsible, it is unlikely that companies will take tax aggressiveness. Earnings 

management can moderate the relationship between managerial ownership of tax 

aggressiveness, and earnings management can moderate the relationship between 

Corporate Social Responsibility to tax aggressiveness. 

 
Keywords: Managerial Ownership, Corporate Social Responsibility, Profit 

Management and Tax Aggressiveness. 
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