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Kepada Yth:
Saudara/i......ceeveevennn.
Di Tempat

Dengan Hormat,

Disela kesibukan Saudara/i, perkenankan saaya mohon bantuannya untuk

meluangkan sedikit waktu guna mengisi angket yang kami sertakan berikut ini.

Angket ini semata-mata untuk kepentingan ilmiah yaitu dalam rangka penyusunan
skripsi. Mengingat betapa pentingnya data-data ini maka kami sangat mengharapkan
agar angket ini diisi dengan lengkap, jujur, tanpa dipengaruhi oleh siapapun. Perlu
juga diketahui bahwa dalam hal ini tidak ada jawaban yang dianggap salah, jawaban
yang paling benar adalah yang sesuai dengan keadaan, perasaan dan pikiran anda

masing-masing.

Akhirnya berkat bantuan dan kerjasama Saudara/i dalam penelitian ini, peneliti
mengucapkan banyak terima kasih. Besar harapan peneliti untuk menerima kembali

angket ini dalam waktu singkat.

Hormat kami,

Peneliti



KUESIONER

1. No. Responden...............
2. IdentitasResponden
a. Laki-laki b. Perempuan
3. Umur:
a. <20 tahun
b. 21 -23 tahun
c.>23
4. Jurusan:
a. Manajemen
b. Akuntansi
Keterangan :
SS : Sangat Setuju
S : Setuju
N : Netral
KS : Kurang Setuju
SKS  :Sangat Kurang Setuju



Pilihlah satu jawaban dari jawaban a,b,c,d,e yang sesuai dengan pendapat/anggapan

anda dengan member tanda (X) pada kolom yang tersedia.

Skor
No. Item
N SKS
Citra Merek (X1)
1 Saya mengenal Iphone adalah smartphone yang memiliki teknologi
yang bagus dibandingkan smartphone merek lain
2 Saya merasa Iphone merupakan merek smartphone dengan
reputasi merek terkenal di masyarakat
3 Saya merasa Iphone merupakan merek dengan reputasi yang lebih
baik dibandingkan smartphone merek lain
Kualitas Produk (X2)
1. | Iphone merupakan smartphone yang memiliki keandalan dalam
sistem operasionalnya
2. | Iphone memiliki spesifikasi yang sesuai dengan keinginan konsumen
dibandingkan smartphone merek lain
3. | Iphone memiliki daya tahan fisik tersendiri dibandingkan dengan
smartphone merek lain.




Harga (X3)

Harga Iphone yang ditawarkan mampu bersaing dengan harga
produk smartphone yang lain.

Harga Iphone yang ditawarkan sesuai dengan kualitas smartphone
yang diharapkan oleh konsumen

Harga Iphone yang ditawarrkan masih terjangkau oleh konsumen

Word of Mouth (WoM)

Instenstas informasi yang saya terima tentang produk Iphone dari
situs jejaring sosial

Saya membaca komentar dan rekomendasi positif dari pengguna
situs jejaring sosial tentang Iphone

Saya memperoleh informasi tentang konten yang berkaitan
dengan kualitas produk Iphone dari situs jejaring sosial

Minat Beli (WoM)

Saya lebih memilih Iphone dibandingkan smartphone merek lain.

Saya memiliki kesan merek positif terhadap Iphone dibandingkan
smartphone merek lain.

Saya akan memilih penyalur Iphone yangresmi untuk membeli
smartphone Iphone.




Lampiran 2

Uji Validitas Instrumen

Variabel Item | Ihitung I'tabel Keterangan

Citra Merek (X1) Xy, | 0.920 0,214 valid

X1 0.943 0,214 Valid

X1 | 0.961 0,214 Valid

Kualitas Produk (X2) X21 | 0.918 0,214 Valid

X2.2 0.946 0,214 Valid

X23 | 0.890 0,214 Valid

Harga (X3) X31 0.753 0,214 Valid

X32 0.962 0,214 Valid

X33 0.927 0,214 Valid

Electronic Word of Mouth (E- Xa1 0.932 Valid
WoM) (Xa) 0,214

Xa2 | 0.935 0,214 Valid

X43 0.933 0,214 Valid

Minat Beli (Y) Y, 0.871 0,214 Valid

Y, 0.874 0,214 Valid

Y3 0.870 0,214 Valid

Sumber: Data primer diolah

Dari tabel 4.9 di atas dapat dijelaskan bahwa semua variabel penelitian yang terdiri

dari variabel independen yakni Citra Merek (X1), Kualitas Produk (X2), Harga (X3)



dan Electronic Word of Mouth (X4) variabel dependen yakni Minat Beli (Y) dinyatakan

valid karena nilai rnitung lebih besar > riitis 0,214.

Uji Reliabilitas Instrumen

Variabel Alpha Keterangan
Citra Merek (X1) 0,936 Reliabel
Kualitas Produk (X2) 0,897 Reliabel
Harga (X3) 0,932 Reliabel
Word of Mouth (WoM) (X4) 0,929 Reliabel
Minat Beli (Y) 0,821 Reliabel

Sumber : data primer diolah

Dari tabel 4.10 di atas dapat dijelaskan bahwa semua variabel penelitian yang terdiri
dari variabel independen yakni Citra Merek (X1), Kualitas Produk (X2), Harga (X3)
dan Electronic Word of Mouth (X4) variabel dependen yakni Minat Beli (Y) dinyatakan

reliabel sebab masing—masing variabel memiliki koefisien reliabilitas lebih dari 0,6.
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Descriptive Statistics

Minimum | Maximum Mean Std. Deviation
x1.1 60 2 5 3.83 1.044
x1.2 60 1 5 3.62 1.091
x1.3 60 1 5 3.40 1.077
Citra Merek (X1) 60 4 15 10.85 3.024
x2.1 60 2 5 4.30 .646
X2.2 60 1 5 4.07 .861
x2.3 60 1 5 3.80 .860
Kualitas Produk (X2) 60 4 15 12.17 2.172
x3.1 60 2 5 4.05 .891
X3.2 60 2 5 3.88 .865
x3.3 60 2 5 3.65 .936
Harga (X3) 60 6 15 11.58 2.526
x4.1 60 2 5 3.93 972
x4.2 60 2 5 3.72 .885
x4.3 60 1 5 3.57 .998
E-WOM (X4) 60 5 15 11.18 2.728
y.1 60 2 5 4.30 .591
y.2 60 2 5 3.98 .390
y.3 60 2 5 3.88 454

12



Minat Beli (Y) 60 6 15 12.17 1.251
Valid N (listwise) 60
Lampiran 4
x1.1
Cumulative
Frequency Percent Valid Percent Percent
Valid 2 10 16.7 16.7 16.7
3 8 13.3 13.3 30.0
4 24 40.0 40.0 70.0
5 18 30.0 30.0 100.0
Total 60 100.0 100.0




x1.2

Cumulative
Frequency | Percent | Valid Percent Percent

Valid 1 3 5.0 5.0 5.0
2 7 11.7 11.7 16.7
3 12 20.0 20.0 36.7
4 26 43.3 43.3 80.0)
5 12 20.0 20.0 100.0}
Total 60 100.0 100.0
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x1.3

Cumulative
Frequency | Percent | Valid Percent Percent
Valid 1 6 10.0 10.0 10.0]
2 4 6.7 6.7 16.7
3 15 25.0 25.0 41.7
4 30 50.0 50.0 91.7
5 5 8.3 8.3 100.0}
Total 60 100.0 100.0
x2.1
Cumulative
Frequency Percent Valid Percent Percent
Valid 2 2 3.3 3.3 3.3
4 36 60.0 60.0 63.3
5 22 36.7 36.7 100.0}
Total 60 100.0 100.0




x2.2

Cumulative
Frequency Percent Valid Percent Percent
Valid 1 2 3.3 3.3 3.3
3 8 13.3 13.3 16.7
4 32 53.3 53.3 70.04
5 18 30.0 30.0 100.0§
Total 60 100.0 100.0
x2.3
Cumulative
Frequency | Percent | Valid Percent Percent
Valid 1 2 3.3 3.3 3.3
3 17 28.3 28.3 31.7
4 30 50.0 50.0 81.7
5 11 18.3 18.3 100.0§
Total 60 100.0 100.0




x3.1

Cumulative
Frequency Percent Valid Percent Percent
Valid 2 6 10.0 10.0 10.0
3 4 6.7 6.7 16.7
4 31 51.7 51.7 68.3
5 19 31.7 31.7 100.0
Total 60 100.0 100.0
x3.2
Cumulative
Frequency | Percent | Valid Percent Percent
Valid 2 7 11.7 11.7 11.7
3 5 8.3 8.3 20.0
4 36 60.0 60.0 80.0
5 12 20.0 20.0 100.0
Total 60 100.0 100.0




x3.3

Cumulative
Frequency Percent Valid Percent Percent
Valid 2 10 16.7 16.7 16.7
3 10 16.7 16.7 33.3
4 31 51.7 51.7 85.0
5 9 15.0 15.0 100.0
Total 60 100.0 100.0
x4.1
Cumulative
Frequency | Percent | Valid Percent Percent
Valid 2 6 10.0 10.0 10.0
3 12 20.0 20.0 30.0
4 22 36.7 36.7 66.7
5 20 33.3 33.3 100.0
Total 60 100.0 100.0




x4.2

Cumulative
Frequency Percent Valid Percent Percent
Valid 2 6 10.0 10.0 10.0
3 16 26.7 26.7 36.7
4 27 45.0 45.0 81.7
5 11 18.3 18.3 100.0
Total 60 100.0 100.0
x4.3
Cumulative
Frequency | Percent | Valid Percent Percent
Valid 1 2 3.3 3.3 3.3
2 5 8.3 8.3 11.7
3 21 35.0 35.0 46.7
4 21 35.0 35.0 81.7
5 11 18.3 18.3 100.0
Total 60 100.0 100.0




y.1l

Cumulative
Frequency Percent Valid Percent Percent
Valid 2 1 1.7 1.7 1.7
3 1 1.7 1.7 3.3
4 37 61.7 61.7 65.0
5 21 35.0 35.0 100.0
Total 60 100.0 100.0
y.2
Cumulative
Frequency Percent Valid Percent Percent
Valid 2 1 1.7 1.7 1.7
3 2 3.3 3.3 5.0
4 54 90.0 90.0 95.0
5 3 5.0 5.0 100.0
Total 60 100.0 100.0

20



y.3

Cumulative
Frequency Percent Valid Percent Percent
Valid 2 2 3.3 3.3 3.3
3 4 6.7 6.7 10.0
4 53 88.3 88.3 98.3
5 1 1.7 1.7 100.0
Total 60 100.0 100.0

21



Correlations

x1.1 x1.2 x1.3 Citra Merek (X1)

x1.1 Pearson Correlation 1 776" .829™ .920™

Sig. (2-tailed) .000 .000 .000

N 60 60 60 60

x1.2 Pearson Correlation 776" 1 .883" .943"

Sig. (2-tailed) .000 .000 .000

N 60 60 60 60

x1.3 Pearson Correlation .829" .883" 1 .961"

Sig. (2-tailed) .000 .000 .000

N 60 60 60 60

Citra Merek (X1)  Pearson Correlation .920" .943" 961" 1
Sig. (2-tailed) .000 .000 .000

N 60 60 60 60

**_Correlation is significant at the 0.01 level (2-tailed).
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Reliability

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 60 100.0
Excluded? 0 .0
Total 60 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha | N of Items

.936 3




Correlations

Kualitas Produk
x2.1 x2.2 x2.3 (X2)
x2.1 Pearson Correlation 1 .878™ .690™ .918™
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60
x2.2 Pearson Correlation .878" 1 728" .946"
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60
x2.3 Pearson Correlation .690™ 728" 1 .890"
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60
Kualitas Produk (X2) Pearson Correlation .918" .946™ .890" 1
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60

**_Correlation is significant at the 0.01 level (2-tailed).
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Reliability

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 60 100.0
Excluded? 0 .0
Total 60 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha | N of Items

.897 3




Correlations

x3.1 x3.2 x3.3 Harga (X3)
x3.1 Pearson Correlation 1 .865™ 753" .928"
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60
x3.2 Pearson Correlation .865" 1 .849" .962"
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60
x3.3 Pearson Correlation 753" .849™ 1 .927"
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60
Harga (X3)  Pearson Correlation .928" .962" 927" 1
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60

**_Correlation is significant at the 0.01 level (2-tailed).
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Reliability

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 60 100.0
Excluded? 0 .0
Total 60 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha | N of Items

.932 3




Correlations

x4.1 x4.2 x4.3 E-WOM (X4)
x4.1 Pearson Correlation 1 .806™ 791" .932™
Sig. (2-tailed) .000 .000 .000}
N 60 60 60 60
x4.2 Pearson Correlation .806™ 1 .857" .935™
Sig. (2-tailed) .000 .000 .000]}
N 60 60 60 60]
x4.3 Pearson Correlation 791" .857" 1 .933"
Sig. (2-tailed) .000 .000 .000]}
N 60 60 60 60]
E-WOM (X4) Pearson Correlation .932" .935™ .933" 1
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60

**_Correlation is significant at the 0.01 level (2-tailed).
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Reliability

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 60 100.0
Excluded? 0 .0
Total 60 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha | N of Items

.929 3




Correlations

y.1 y.2 y.3 Minat Beli (Y)
y.1 Pearson Correlation 1 .610™ 574" 871"
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60
y.2 Pearson Correlation .610" 1 754" 874"
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60
y.3 Pearson Correlation 574" 754" 1 .870"
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60
Minat Beli (Y)  Pearson Correlation 871" 874" .870™ 1
Sig. (2-tailed) .000 .000 .000
N 60 60 60 60

**_Correlation is significant at the 0.01 level (2-tailed).

Reliability

Scale: ALL VARIABLES

30



Case Processing Summary

%

Cases Valid

Excluded?

Total

60

60

100.0

100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's Alpha

N of Items

.821

Lampiran 6

Regression

31



Variables Entered/Removed®

Variables

Model Entered

Variables

Removed

Method

1 E-WOM (X4),
Harga (X3), Citra
Merek (X1),
Kualitas Produk
(X2)2

.|Enter

a. All requested variables entered.

b. Dependent Variable: Minat Beli (Y)

Model Summary®

Change Statistics
Mode Adjusted R Std. Error of R Sguare Diurhin-
| R B Suare Sruare the Estimate Change F Change dfl if2 Sig. F Change Watson
1 7467 574 543 46 574 18.500 4 55 1077

a. Predictors: (Constant), E-WOM (4), Harga (X3, Citra Merek (<10, Kualitas Produk (X2

h. Dependent Yariable: Minat Beli (1)

ANOVA®
Surm of
| Modal Sijuares if Wean Square F i,
1 Regression 52,967 4 13.242 1 18500 .ongs
Residual 39,366 54 116
Total 92,333 a0
a. Predictars: (Constant), E-AWOM (4), Harga (3), Citra Merek (1), Kualitas Produk
¢2)
b. Dependent Variable: Minat Beli ()
Coefficients’
Standardized
Unstandardized Coefiicients | Coefficients Collinearity Statistics
| iodel E Std. Error Beta i Sin. Tolerance I
1 (Constant) G612 783 76T 000
Citra Merek (1) 094 039 228 2453 o1z 894 1118
Kualitas Produk (x2) 207 0&7 359 3.643 om 798 1.243
Harga (43) 125 046 253 2746 .00a 14 1.094
E-WOM (d) 140 045 305 3.100 003 302 1.247

a. Dependent Yariable: Minat Beli (v}
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Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Minat Beli (Y)
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a. Test distribution is Mormal.
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Coefficients?

Unstandardized Coefficients

Standardized

Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 1.348 .510 2.642 .011
Citra Merek (X1) -.022 .025 -121 -.884 .380
Kualitas Produk (X2) -.066 .037 -.256 -1.773 .082
Harga (X3) 022 .030 102 755 454
E-WOM (X4) .002 .029 .011 .076 .940

a. Dependent Variable: absut
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Regression Studentized Residual

Scatterplot

Dependent Variable: Minat Beli (Y)
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